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The coronavirus (COVID-19) 
pandemic has put a focus on many 
things associated with farming, 
ranching and our nation’s food sup-
ply. The impacts on ag-
riculture are broad and 
unprecedented, and the 
areas of focus have the 
undivided attention of 
Texas Farm Bureau. 

One issue worth dis-
cussing is worker safety. 
Farm workers are con-
sidered essential work-
ers during the COVID-19 
crisis. No surprise there. 
They’ve always been es-
sential to the success of U.S. agri-
culture. 

Texas farmers and ranchers al-
ways have health and safety as a 
top priority—and even more so now 
as the nation works together to 
stem the spread of the coronavirus.

From adding handwashing and 
sanitizing stations in the field to 
limiting person-to-person interac-
tions as much as possible, Texas 
farmers and ranchers are taking all 
the precautions possible to protect 
themselves, their workers and their 
communities.

They’re screening and distancing 
arriving workers to ensure health 
and safety, providing food delivery 
services to limit workers’ exposure 

to community spread and providing 
additional cleaning and disinfec-
tant supplies for worker housing. 

They’re educating employees 
on safety and clean-
ing practices through 
posters and notices, as 
well as providing local 
health care and tele-
medicine information. 
They’ve also estab-
lished a plan of action 
for quarantining sick 
employees to prevent 
spread.

Agricultural acti-
vities and worksites 

vary and not every suggestion will 
work for every employer or grower. 
But many Texas growers are thank-
ing workers in special ways. In the 
Rio Grande Valley, one farmer is 
adding “appreciation pay” to work-
er paychecks, offering paid lunches 
and giving food packs to more than 
400 people. It’s the right thing to do, 
they say.

Like the rest of the country, farm-
ers and ranchers are taking these 
challenges day-by-day. As new in-
formation and resources become 
available from trusted sources, ag-
riculture is responding and doing 
its best to ensure worker safety. 

We all depend on the security of 
our food supply. 

OPINION

Farmers, ranchers prioritize worker health, safety during pandemic

By Russell Boening
TFB President

Protecting our nation’s farms and 
ranches and the men and women 
who keep them running will require 
our full attention across the agricul-
tural sector to stay a step ahead in 
taking precautions and decisive ac-

tion to promote the health of those 
on the front lines of our food supply. 

Like all employers, farmers and 
ranchers have a role to play in stop-
ping the spread by educating and 
protecting their employees.

The flow of technology in rural America

By Gary Joiner
Publisher

The COVID-19 pandemic has 
changed a lot of things, but work-
ing the land is not one of them.

Unfortunately, technology is 
still not flowing in some parts of 
rural America.

The Federal Com-
munications Commis-
sion (FCC) announced 
it is trying to help. 

The agency is free-
ing up spectrum in 
nearly 30 states to im-
prove connectivity and 
help close the digital 
divide.

Thirty-three wireless internet 
service providers will use the 
spectrum for 60 days through a 
special temporary authority.

This will help serve rural com-
munities’ increased broadband 

needs during the coronavirus 
pandemic. 

Yes, it’s a start, but more work 
remains.

FCC data show that 26.4 per-
cent of rural Americans 
lack access to broadband, 
compared to only 1 per-
cent of urban Americans.

America’s farmers and 
ranchers embrace tech-
nology that allows their 
businesses to be more 
efficient, economical and 
environmentally-friend-
ly. 

Access to broadband is key to 
the technology benefit and help-
ing agriuclture remiain competi-
tive.

Let’s hope that signal is soon 
strong for everyone.
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Texas peach crop 
looks good despite 
early concerns

Texas’ peach crop looks good amid 
improved growing conditions despite 
warmer-than-normal weather that 
impacted tree chill hours, said a Texas 
A&M AgriLife Extension Service ex-
pert.

Peach orchards around the state 
were progressing well despite a 
warm January that negated good 
early winter chill hours, according to 
Larry Stein, Ph.D., AgriLife Exten-
sion horticulturist in Uvalde.

“Commercially, producers who ap-
plied spray applications that help 
substitute for those lost chill hours 
are looking good,” he said. “But if 
you’re a homeowner and you see trees 
struggling to leaf out, it’s because of 
warm temperatures in January.”

Moisture conditions for much of 
the state look good, he said. South-
west Texas and the Hill Country 
had been experiencing drought, but 
rains improved soil moisture condi-
tions dramatically. 

The moisture is beneficial, but 
it also means farmers should be 
vigilant against diseases and pests, 
Stein said. 

“If the weather continues to be 
wet, they’ll need to keep up with 
their fungicide and pesticide man-
agement programs,” he said. “It’s 
especially important to be proac-
tive with fungicides. If you have a 
good crop, you have to stay on top of 
things until you get across the finish 
line.”

Stein said he expects some peach 
farmers with high tunnel-growing 
technology in the Hill Country 
to have ripe fruit as early as this 
month. Those farmers use high tun-
nels to extend their growing season.

“High tunnels allow those produc-
ers to start earlier, and then transi-
tion to their regular orchard through 
the rest of the season,” he said.

Prices for peaches remain steady 
or are experiencing slight upticks, 
he said. The trend of direct farm-to-
market sales with fruit stands or at 
farmers’ markets continues to grow. 

You’re a provider. A defender. You do what’s right, and trust others to do the same.
That’s the Texas way. In 2019, your dollars helped the Beef Loving Texans brand reach 

consumers nearly 300 million times. Eff orts like the hit Hulu series BBQuest, recipes, 
foodservice promotions and a successful advertising campaign celebrating the versatility and 
diversity of beef prove that your checkoff  is working hard to keep beef in its strongest state.

Sign up for your complimentary newsletter at TexasBeefCheckoff .com
to stay up to date on how your checkoff  dollars are being put to use.

More than a rancher.
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First hemp license 
issued in Texas

The Texas Department of Ag-
riculture (TDA) issued the first 
industrial hemp license to a 
farmer in the Lone Star State.

The farmer is from Killeen 
and was issued the license on 
April 9.

As a part of the application 
process, the applicant specified 
a facility where hemp will be 
grown. 

As of early April, TDA had re-
ceived more than 545 industrial 
hemp applications, including 458 
farmer applications, 58 handler 
applications and 30 handler sam-
pler applications.

Each farmer must also regis-
ter a facility where the hemp will 
be grown and apply for a permit 
for every lot to be grown.

Industrial hemp production is 
an opportunity for Texas farmers 
to expand their operations and 
grow alternative crops. 

As a part of the application 
process, each licensee had to 
watch a 25-minute educational 
video about the hemp program 
released by TDA. 

The video outlines the regula-
tions for growing hemp, as well as 
other issues like crop insurance. 

The video, along with other 
information about growing hemp 
in Texas, is available online at 
www.texasagriculture.gov/Regu-
latoryPrograms/Hemp.aspx.

TDA began accepting applica-
tions on March 16. 

Any individual who plans to 
produce, handle, sample or col-
lect hemp at any location in 
Texas will be required to annu-
ally submit a completed license 
application. 

A $100 fee must accompany 
the application for a one-year li-
cense. 

Applicants must be 18 years 
of age or older and pass a back-
ground check. 

Applications are available on-
line at www.texasagriculture.com.

Report shows tractor, combine sales down in March
Unit sales of agricultural trac-

tors and self-propelled combines 
in March 2020 fell in the U.S. and 
Canada, according to the latest data 
from the Association of Equipment 
Manufacturers (AEM).

As COVID-19 swept through 
North America, uncertainty gained 
traction in March and sent commod-
ity markets on a downward spiral, 
carrying over to the farm equipment 
industry, as well.  

In the U.S., overall farm tractor 
sales in March were down 15.6 per-
cent from the same time last year, 
while self-propelled combine sales 
were down nearly 12 percent. 

Two-wheel drive farm tractors 
with 100-plus horsepower took the 
largest dip in sales at 18 percent, 
with four-wheel drive farm tractors 
taking the next-largest drop at 17 
percent below March 2019 sales. 

“Although the March numbers 
were likely impacted by COVID-19, 
it is too soon to tell the long-term 
impact of the current crisis on ag 
equipment sales,” Curt Blades, se-

NRCS accepting applications for urban, rural garden grants
The U.S. Department of Agricul-

ture’s (USDA) Natural Resources 
Conservation Service (NRCS) is ac-
cepting grant applications through 
May 29.

The grants will help establish gar-
dens, rainwater harvesting systems 
and high tunnels through Project 
G.R.E.E.N. (Growing Roots for Edu-
cation, Environment and Nutrition) 
and through the Texas NRCS Urban 
and Rural Conservation Project.

Grant funding will help establish 
gardens to grow healthy produce in 
areas of need and to educate urban 
and rural youth, organizations and 
communities about the importance 
of conservation, agriculture and 
growing vegetables.

The Texas Urban and Rural Con-
servation Project will provide tech-

nical and financial assistance to eli-
gible entities to establish or improve 
gardens for food production and pol-
linator habitat, including habitat for 
monarch butterflies, to install rain-
water harvesting systems and to 
establish high tunnels to extend the 
growing season for fruits and vege-
tables. These grants are available to 
entities other than schools.

Project G.R.E.E.N. grants are 
available only to independent, pri-
vate, public and state controlled 
school districts and private, public 
and state controlled institutions of 
higher education. 

The grants have four compo-
nents—community gardens, pol-
linator habitat, high tunnels and 
rainwater harvesting systems. Ap-
plicants can apply for one, two, three 

or all four components of the grants 
in one application.

These grant opportunities are ef-
forts to challenge community orga-
nizations, educational institutions 
and Native American tribes to es-
tablish community and school gar-
dens across Texas. 

Pollinator habitat planted with 
gardens can provide an increase in 
harvest potential while providing 
food and habitat for declining insect 
communities in Texas.

Grants are available for up to 
$4,000 for a vegetable garden, $3,000 
for a pollinator garden, $5,000 for a 
rainwater harvesting system and 
$6,500 for a seasonal high tunnel.

For more information and appli-
cations for both grants, visit https://
tx.nrcs.usda.gov.

nior vice president of Ag Services for 
AEM, said. 

In Canada, 100-plus horsepower 
tractor sales were the lone growth 
spot in North America, up nearly 7 
percent over last year. However, to-
tal Canadian tractor sales fell 23 
percent, with combines dropping 38 
percent.

According to a recent industry 
analysis by AEM, agricultural equip-
ment manufacturers add more than 
$72 billion to the national gross do-

mestic product through direct, indi-
rect and induced contributions. And 
with more than 700,000 jobs depen-
dent upon farm equipment manu-
facturing, the organization said a 
healthy farm and ranch economy is 
imperative to its member businesses.   

“Our number-one priority as an 
industry right now is doing what 
we can to meet the needs of farmers 
during planting time, while keep-
ing our employees and customers 
healthy,” Blades said.

Photo courtesy of Association of Equipment Manufacturers. 
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Dairy Farmers of America to buy portion of Dean Foods’ assests
By Jessica Domel

Multimedia Reporter
A Texas-based bankruptcy court 

has approved Dairy Farmers of 
America’s (DFA) bid to acquire a 
substantial portion of Dean Foods’ 
assets for $433 million. 

“Following the competitive court-
supervised auction process, and with 
the court’s approval, we have deter-
mined a combination of bids that 
represent the best path forward for 
our stakeholders,” Eric Beringause, 
president and Chief Executive Offi-
cer of Dean Foods, said. “We are con-
fident that, under these new owners, 
our customers can expect the same 
commitment to quality and service 
that Dean Foods has lived up to over 
the years.”

The $433 million bid is for 44 of 
Dean Foods’ fluid and frozen facili-
ties.

“We will continue to provide an 
uninterrupted supply of high-quali-
ty dairy products as we work toward 
completing these transactions,” Ber-

ingause said. “We appreciate the 
continued hard work and commit-
ment of our Dean Foods employees 
throughout this process.”

Dean Foods, the largest processor 
of fresh fluid milk and other dairy 
products in the U.S., filed for Chap-
ter 11 bankruptcy in November. 

“After many months of uncer-
tainty regarding the future of Dean 
Foods, we are pleased to have been 
named the accepted bidder for a 
large portion of Dean’s assets,” Mon-
ica Massey, executive vice president 
and chief of staff for DFA, said. “The 
more than 13,500 dairy farmers 
who own our cooperative, and dairy 
farmers across the country, will now 
benefit from these milk markets re-
maining open.”

Dean Foods, according to Busi-
nessWire, has designated Prairie 
Farms Dairy as the winner of eight 
additional facilities, two distribution 
branches and other assets for $75 
million.

The Dean Foods facility in Miami 

will go to Mana Saves McArthur, 
LLC for $16.5 million. 

Producers Dairy Foods’ will take 
over Dean Foods’ Reno, Nevada fa-
cility for $3.7 million and will own 
the Berkeley Farms trademark and 
intellectual property for $3 million. 

Dean Foods’ Uncle Matt’s compa-
ny will go to Harmoni, Inc. for $7.25 
million, while Dean Foods’ Gold 
Hawaii operations will go to Realty 
Group, LLC for $25.5 million. 

According to Politico, Grocers 

Stop and Shop and Food Lion filed 
objections against the acquisitions, 
claiming they appear to pose risk of 
anticompetitive harm. 

Some of the companies filing the 
objections reportedly bid on the in-
dividual facilities owned by Dean 
Foods.

Each of the transactions approved 
by the bankruptcy court are subject 
to the required regulatory approvals.

Dean Foods anticipates the trans-
actions will be complete by early May. 

Dairy Farmers of America will acquire the assets, rights, interests and 
properties relating to 44 of Dean Foods’ fluid and frozen facilities for $433 
million. 

QUALITY EQUIPMENT FOR ALL YOUR NEEDS!

(800) 446-7319 Belton, Texas

ALL NEW! Product Info, Manuals & More! • www.ag-meier.net

We value our dealer network so call now for a dealer near you.
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15” Tires 
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Virtual Leadership Conference replaces summer youth event
By Julie Tomascik

Editor
The Texas Farm Bureau (TFB) 

Youth Leadership Conference will 
be held virtually this year due to the 
coronavirus (COVID-19) pandemic. 

“We made the difficult decision 
to change the format of our annual 
Youth Leadership Conference and 
make it a virtual event for 2020,” 
Mia Balko, TFB director of Youth 
Outreach, said. “Although we will 
have to make adjustments, we are 
excited about offering a meaning-
ful online experience for all partici-
pants.”  

The Virtual Leadership Confer-
ence will still focus on the free enter-
prise system, patriotism and leader-
ship. 

Students will complete modules 
covering the U.S. Constitution, the 
free enterprise system and public 
speaking skills.  

“A virtual scavenger hunt will 
also allow them the opportunity to 
learn more about Texas Farm Bu-
reau and all the organization has to 
offer,” Balko said.   

The online learning modules will 
be hosted via Google classroom.  

Students will be eligible for prizes 
for each module they complete.  

Participants who complete all 
four modules will be entered in a 
drawing, and one student per TFB 
district will win a set of AirPods.  

Students who will be entering 
their junior or senior year in August 
of 2020 are eligible to apply for the 
Virtual Leadership Conference.  

“With the impacts of COVID-19, 
Texas youth are adapting as best they 
can to learning information online,” 
Balko said. “The Virtual Leadership 
Conference meets students where 
they are right now—online. We are 
aiming to make this experience as 
fun as we can and allowing students 
to connect with others virtually across 
the state.” 

Visit https://texasfarmbureau.org/
youth/youth-opportunities for more 
information and directions to com-
plete the registration process.  

The deadline to register is May 22. 
Selected students will be notified 

by their county Farm Bureau and 
invited to the Google classroom by 
TFB staff.  

The online learning modules will 
be available from June 1-30.  

“This Virtual Leadership Confer-
ence will allow students to qualify 
for the Free Enterprise Speech con-
test and scholarship opportunities,” 
Balko said.  

Students will also be able to ap-
ply for a junior counselor position for 
the Youth Leadership Conference in 
2021.  

“This has been a difficult spring 
for students and communities, but 
we hope the Virtual Leadership Con-

ference helps connect students all 
around the state on topics that are 
important to all Texans and Ameri-
cans—the Constitution and the free 

enterprise system,” Balko said. 
For more information, contact 

Balko at mbalko@txfb.org or call 
254-399-5037.

USDA offers marketing flexibility amid COVID-19
Farmers and ranchers now have 

more time to repay Marketing As-
sistance Loans (MAL) as part of the 
U.S. Department of Agriculture’s 
implementation of the Coronavirus 
Aid, Relief, and Economic Security 
(CARES) Act of 2020. The loans now 
mature at 12 months rather than 
nine, and this flexibility is available 
for most commodities.

“Spring is the season when most 
producers have the biggest need for 
capital, and many may have or are 
considering putting commodities un-
der loan. Extending the commodity 
loan maturity affords farmers more 

time to market their commodity and 
repay their loan at a later time,” U.S. 
Secretary of Agriculture Sonny Per-
due said. “We are extremely pleased 
that USDA can offer these market-
ing flexibilities at this critical time 
for the agriculture industry and the 
nation.”

Effective immediately, farmers of 
eligible commodities now have up to 
12 months to repay their commodity 
loans. 

The maturity extension applies 
to nonrecourse loans for crop years 
2018, 2019 and 2020. Eligible open 
loans must in good standing with a 

maturity date of March 31, 2020, or 
later or new crop year (2019 or 2020) 
loans requested by Sept. 30, 2020. 

All new loans requested by Sept. 
30, 2020, will have a maturity date 
12 months following the date of ap-
proval.

The maturity extension for cur-
rent, active loans will be auto-
matically extended an additional 3 
months. 

Loans that matured March 31 
have already been automatically 
extended by USDA’s Farm Service 
Agency (FSA). 

Farmers who prefer a nine-month 

loan will need to contact their local 
FSA county office. 

Loans requested after Sept. 
30, 2020, will have a term of nine 
months.

Eligible commodities include 
barley, chickpeas (small and large), 
corn, cotton (upland and extra-long 
staple), dry peas, grain sorghum, 
honey, lentils, mohair, oats, peanuts, 
rice (long and medium grain), soy-
beans, unshorn pelts, wheat, wool 
(graded and nongraded); and other 
oilseeds, including canola, crambe, 
flaxseed, mustard seed, rapeseed, 
safflower, sunflower seed and sesa-
me seed. Seed cotton and sugar are 
not eligible.

VIRTUAL
 LEADERSHIP CONFERENCE

2020

will be held online in June 

ELIGIBILITY 
High school students
entering 11th or 12th grade in 
August 2020 are eligible to register 

Apply by May 30
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By Julie Tomascik
Editor

The coronavirus (COVID-19) pan-
demic sparked extreme volatility in 
beef and cattle markets, leading the 
American Farm Bureau Federation 
(AFBF) to urge a close examination of 
livestock markets. 

“The level of frustration with mar-
ket volatility among livestock pro-
ducers has never been higher,” AFBF 
President Zippy Duvall said. “I ap-
plaud Secretary (Sonny) Perdue for 
his commitment to expand USDA’s 
investigation. It won’t bring back lost 
income for producers, but it will help 
to restore confidence in our pricing 
system.”

Duvall addressed the issue with 
Perdue and the Commodity Futures 
Trading Commission (CTFC) Chair-
man Heath Tarbert in April.

The U.S. Department of Agricul-
ture is expanding it’s investigation 
into market activity surrounding 
the Holcolmb, Kansas fire to include 
the volatility and disparities sur-
rounding the COVID-19 outbreak in 
the U.S.

AFBF sent a letter to the CTFC 
stressing the need to monitor and 
analyze market activity. 

“We believe an intense examination 
of the volatility in cash and futures 
markets for beef, pork and dairy is 
needed to determine if any market ma-
nipulations have occurred to the finan-
cial detriment of farmers and ranch-
ers,” the letter states. “The disparity 
between the farm-level prices that pro-
ducers receive and wholesale prices is 
alarming. We cannot afford to lose con-
fidence in the integrity of the futures 
market, nor the price discovery efforts 
in cash markets, on top of the many 
other market disruptions and stresses 
farmers and ranchers are facing.”

Texas cattlemen and women are  
among those experiencing financial 
loss. 

“Our members are seeing and feel-
ing the effects of the market down-
turn, and that makes it difficult to op-
erate a farm and ranch,” Texas Farm 
Bureau President Russell Boening 
said. “The futures market has been 
incredibly volatile, and the corona-

Ag, cattle groups urge close examination of livestock markets

TESTED ON FOUR CONTINENTS.
NOW AVAILABLE IN YOUR ZIP CODE.
This is a game-changer. The 4700 Series is the biggest Massey Ferguson® R&D project ever. The 
goal was to create the most heavy-duty, versatile tractor in its class. So there’s more power for 
greater lift capacity and pulling heavier implements. Yet it’s nimble enough to maneuver through 
any operation, making it ideal for hay, dairy, livestock and municipal duty. Come see the result. 

www.masseyferguson.us

CHECK OUT THE 
MASSEY FERGUSON 
4700 SERIES

©2015 AGCO Corporation. Massey Ferguson is a worldwide brand of AGCO Corporation. AGCO and Massey Ferguson are trademarks of AGCO. All rights reserved.  MF15P095CRv01

DONNA
SEIVER IMPLEMENT COMPANY

956-464-3162

HONDO
LONE STAR KAWASAKI & AG EQUIPMENT

830-426-3701
lonestarkawasaki.com

LIVINGSTON
FOSTER'S WORK & PLAY

936-967-0011
fostersworknplay.com

VICTORIA
VICTORIA FARM EQ. CO, INC.

361-573-2497
victoriafarmeq.com

virus is just the latest in a string of 
misfortunes that have kept the farm 
and ranch economy down for several 
years.”

State Rep. Drew Springer, chair-
man of the House Committee on Ag-
riculture and Livestock, asked Texas 
Attorney General Ken Paxton to in-
vestigate meat packers for market 
manipulation and price gouging amid 
the COVID-19 pandemic.

In a letter dated March 31, Spring-
er said boxed beef prices were up over 
20 percent, more than doubling pack-
er margins. 

“Yet despite the incredible demand 
in Texas, as well as across the U.S., 
cattle have dropped hundreds of dol-
lars per head at auction,” he wrote. 
“All indications are that the market 
manipulation has cost the Texas cat-
tle industry over $150 million, while 
the potential price gouging has cost 
Texas consumers $225 million in just 
the last 30 days. For consumers, these 
prices are seen and felt at the check-
out counter. And while consumers are 

blaming the retailers, the real culprit 
for higher consumer prices are the 
packers.”

Cargill, JBS, National Beef and 
Tyson control about 85 percent of the 
nation’s beef packing market, which 
Springer said puts them in a unique 
position to exert control over cattle 
and wholesale prices.

While he realizes Paxton cannot 
change the national market, Spring-
er said he will continue to fight for 
fairness for his constituents and oth-
er Texans.

Other U.S. and state senators have 
also called for the increased investi-
gation into cattle market issues. 

A Market Intel report from 
AFBF in late March shows how the  
COVID-19 pandemic added volatil-
ity into live cattle and beef markets. 
That report covers cattle futures, pro-
duction and availability of product, 
as well as boxed beef prices. It can be 
found online at https://fb.org/market-
intel/pandemic-injects-volatility-into-
cattle-and-beef-markets.  
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2020 FORD  F-150

Farm Bureau members receive

$500BONUS
CASH *

Our valued partnership highlights 
the great movement that we have 
together, and how farming and 
trucks have gone together for over 
100 years.
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2020 FORD  F-150

Don’t miss out on this offer. 
Visit FordFarmBureauAdvantage.com today!

*Farm Bureau Bonus Cash is exclusively for active Farm Bureau members who are residents of the United States. This incentive is not available on Mustang Shelby GT350®, Mustang Shelby® 
GT350R, Mustang Shelby® GT500®, Mustang BULLITT, Ford GT, F-150 Raptor, Bronco and Mustang Mach-E. This offer may not be used in conjunction with most other Ford Motor Company private 
incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. Must be a Farm Bureau member for 30 consecutive days prior to purchase and take new retail delivery from 
an authorized Ford Dealer’s stock by 1/4/21. Visit FordFarmBureauAdvantage.com or see your authorized Ford Dealer for qualifications and complete details. Note to dealer: Claim in VINCENT 
using #37408.

100 years.
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AMARILLO
TRI-STATE FORD

806-376-4911
www.tri-stateford.com

ANSON
LAWRENCE HALL FORD INC.

325-823-3211
www.lawrencehallford.com

CARTHAGE
EXCEL FORD LINCOLN, LP

888-693-3821
www.excelford.net

COLUMBUS
CAVENDER FORD

855-874-2232
www.cavenderford.com

COMANCHE
BAYER FORD
877-356-2707

www.bayerautogroup.com

DALHART
XIT FORD

866-775-5916
www.xitfordtrucks.com

DEVINE
CHAPARRAL FORD INC.

830-665-4461
www.chapfordsales.com

DICKINSON
MCREE FORD, INC.

800-753-1936
www.mcreeford.com

GRANBURY
MIKE BROWN FORD

866-510-0950
www.mikebrownford.net

EL CAMPO
VONDERAU FORD

888-409-6128
www.vonderauford.com

GRAHAM
BAILEY AUTO PLAZA

940-549-1313
www.baileyautoplaza.com

HOUSTON
HELFMAN FORD, INC.

281-240-3673
www.helfmanford.net

HUTTO
COVERT FORD OF TAYLOR

512-759-1515
www.covertauto.com

LAMPASAS
HOFFPAUIR FORD

800-460-4171
www.hford.com

MADISONVILLE
HENSON FORD, INC.

866-601-7615
www.hensonford.com

MIDLAND
ROGERS FORD LINCOLN

432-694-8801
www.rogersford.com

MISSION
SPIKES FORD
888-476-3704

www.spikesford.net

NEW BRAUNFELS
BLUEBONNET MOTORS

800-647-5075
www.bbmotors.com

ROSENBERG
LEGACY FORD
866-407-9912

www.legacyford.com

SAN ANGELO
JIM BASS FORD, INC.

325-949-4621
www.bassbunch.com

SAN ANTONIO
NORTHSIDE FORD

210-525-9800
www.nsford.com

SCHULENBURG
CHUCK BROWN FORD

979-743-4111
www.chuckbrownford.com

SNYDER
WILSON MOTORS

800-545-5019
www.wilsonmotorstx.com

WICHITA FALLS
WICHITA FALLS FORD LINCOLN

800-333-3810
www.wichitafallsford.net

WILLS POINT
WILLS POINT FORD

888-251-4814
www.willspointford.com
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REAL STIHL. FIND YOURS. 
ƒ

Or save $75 on any AP Professional Series 
double battery bundle. 

See retailer for details.

Includes tool, two batteries and charger.

SAVE $40*

ON ANY AK HOMEOWNER  SERIES 
DOUBLE BATTERY BUNDLE

WAS $17995  

CHAIN  SAW
MS 170 $15995

“It starts easily and runs great.” 

- Dick44

SAVE $20*

16" bar†

*Offers valid through 6/21/20 at participating retailers while supplies last. †The actual listed guide bar length may vary 
from the effective cutting length based on which powerhead it is installed on.  See retailer for details and consult state/
local guidelines for availability of promotional products and pricing in your area. Check out this review and others on 
the product pages at STIHLdealers.com. ©2020 STIHL
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BOWIE
BEREND BROS, INC.

940-872-5131
berendbros.com

HAMILTON
LAWSON IMPLEMENT COMPANY

800-658-6807
lawson-implement.com

MARBLE FALLS
MUSTANG EQUIPMENT

830-693-5414
mustangequipment.com

MT. PLEASANT
HESS SALES & SERVICE

903-572-9866
hesshomefurnishings.com

The Spring Drive sales event is up and running. We’ve got great deals on New Holland 
tractors—from the 25-hp WORKMASTER™ sub-compact to our higher-horsepower 
machines, like the new GENESIS® T8 with PLM Intelligence™. Make the most of the season 
with savings on select haytools, too. But hurry in! Just like spring, 0% FINANCING* 

and CASH BACK OFFERS won’t last long. Stop in or visit nhoffers.com for details.

0% FINANCING*

AND CASH BACK OFFERS!

Spring is here and the drive is on for savings.

H  .cnI ,tnempiuqE mraF elle
1 631 etuoR 5514 , D ellivsrey , IA 5  0402
h  moc.tnempiuqemrafelleh.www//:sptt

5  4517-578-36
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CROCKETT
COLLINS TRACTOR 

AND EQUIP. INC.
800-717-3157

www.collinstracto-
randequipment.com

HONDO
WILLIAMSON 

COUNTY EQ. CO. 
INC.

830-584-1576
wmcoequip.com

TAYLOR
WILLIAMSON 

COUNTY EQ. CO. 
INC.

512-352-6381
wmcoequip.com

VICTORIA
VICTORIA FARM EQ. 

CO, INC.
361-573-2497

victoriafarmeq.com
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By Jennifer Dorsett
Field Editor

The novel coronavirus pandemic 
has taken cattle markets on a wild 
ride.

Unfortunately, ranchers have an-
other concern to add to the list of wor-
ries, said Scott Williamson, executive 
director of Law Enforcement, Brand 
and Inspection Services for Texas and 
Southwestern Cattle Raisers Associa-
tion (TSCRA).

Thefts and scams targeting cat-
tlemen and women have increased 
as cattle prices have fallen.

“Economic and industry distress 
always increase the number of des-
perate people that will take fraudu-
lent, dishonorable and criminal ac-
tions,” Williamson said.

It’s a two-fold issue, according to 
Williamson. Perpetrators may be try-
ing to stay afloat and might not oth-
erwise normally engage in criminal 
scams, and victims buying or selling 
in a panicked state may not consider 
warning signs as they normally would.

“You may feel like you need to get 
in a hurry to sell some cattle before 
it gets worse or get in a hurry to buy 
while the prices are low,” he said. “But 
please slow down and be prudent, be-
cause con men and thieves are taking 
advantage of this situation.”

It’s especially important to be 
careful when buying or selling over 
the internet, he noted.

“Be extremely wary. Be sure you 
have some way to absolutely confirm 
who that person is,” Williamson said. 
“My suggestion is don’t do any busi-
ness without being able to tangibly 
lay your eyes on it or meet someone. 
I know that seems like overkill to 
some people, but you just can’t be 
too careful.”

Perception or agreements over 
the phone do not likely establish 
grounds for a criminal charge or in-
vestigation, according to Williamson, 
so it’s an especially tricky situation.

Williamson recommends ranchers 
verify the person you are attempt-
ing to do business with through a 

trusted source.
Also, when selling cat-

tle, consider payment op-
tions such as an escrow 
service or online pay-
ment system. Never ac-
cept a check or cashier’s 
check that’s over the 
value of the sale, he said.

Confirm checks are 
valid by contacting your 
banking institution or the issuing 
bank.

When buying items, never issue 
payment until the items are received 
unless you have complete trust in 
the seller.

Inspect and document livestock 
and goods before taking delivery. 
You always have the right to refuse 
delivery.

If you believe you are the victim 
of a bait-and-switch purchase, act 
quickly. As time passes, the more it 
will appear you were initially agree-
able to the transaction. Remedying 
the situation is less likely the longer 

you wait.
Theft will also be more likely in 

times of economic turmoil.
Williamson recommends photo 

documentation of property, includ-
ing animals, tack and equipment. 
This will save valuable time in the 
event of theft or loss.

Ensure your brand is recorded 
with the county clerk, Williamson 
added, and make sure all horses and 
cattle are branded.

“Cattle raisers have weathered a 
lot of storms over the years, and we’ll 
weather this one, too,” he said. “But 
in the meantime, be extra careful.”

Texas ranchers should remain alert for scams during pandemic

From big to small. From farm to front yard. 
As a Farm Bureau® member, you’re eligible to save.*

Platinum 2 savings for Farm Bureau® Members.

John Deere Rewards is happy to announce that all Farm Bureau Members* will  
automatically receive Platinum 2 status. That means instant savings on a wide range 
 of John Deere products: from lawn tractors to skid steers, zero-turn mowers to utility 
vehicles, and more! Plus you’ll save money on Home & Workshop products and at  

 
go to JohnDeere.com/FarmBureau. Sign up today!

 

GOLDTHWAITE
LAWSON IMPLEMENT COMPANY 

800-548-7865
lawson-implement.com

HAMILTON
LAWSON IMPLEMENT COMPANY

800-658-6807
lawson-implement.com

MARBLE FALLS
MUSTANG EQUIPMENT

830-693-5414
mustangequipment.com

NEW!

© 2015 Lindsay. All rights reserved. Zimmatic and FieldNET 
are registered trademarks of the Lindsay Corporation.

UPGRADE YOUR PIVOT TO FULL CONTROL
FIELDNET PIVOT CONTROL

By retrofitting an existing system with Pivot Control, you gain the advantages 
of FieldNET® by Lindsay’s web and mobile capabilities, including real-time alerts.

• Full remote control of pivots, pumps
and injectors, and monitoring sensors

• GPS positioning for precision irrigation

• Compatible with almost any pivot

• Basic variable rate irrigation (VRI)
with up to 360 sectors

www.myfieldnet.com

DE LEON
CIRCLE K IRRIGATION

800-658-6960
circlekirrigation@gmail.com

SAN ANGELO
ALL-TEX IRRIGATION & SUPPLY

325-949-1172
alltexirrigation.com

NEW!

© 2015 Lindsay. All rights reserved. Zimmatic and FieldNET 
are registered trademarks of the Lindsay Corporation.

UPGRADE YOUR PIVOT TO FULL CONTROL
FIELDNET PIVOT CONTROL

By retrofitting an existing system with Pivot Control, you gain the advantages 
of FieldNET® by Lindsay’s web and mobile capabilities, including real-time alerts.

• Full remote control of pivots, pumps
and injectors, and monitoring sensors

• GPS positioning for precision irrigation

• Compatible with almost any pivot

• Basic variable rate irrigation (VRI)
with up to 360 sectors

www.myfieldnet.com

DE LEON
CIRCLE K IRRIGATION

800-658-6960
circlekirrigation@gmail.com

SAN ANGELO
ALL-TEX IRRIGATION & SUPPLY

325-949-1172
alltexirrigation.com

DE LEON
CIRCLE K IRRIGATION

800-658-6960
circlekirrigation@gmail.com

PEARSALL
K & M IRRIGATION SERVICES INC.

830-334-9002
kmirrigationservices.com

PLEASANTON
K & M IRRIGATION SERVICES INC.

830-569-4311
kmirrigationservices.com
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Texas Beef Council connects with consumers

By Jessica Domel
Multimedia Reporter

While thousands of Texans shel-
ter at home during the coronavirus 
pandemic, the Texas Beef Council 
was busy reaching out to home cooks 
to tout the benefits of cooking with 
beef.

“The coronavirus has really 
thrown a wrench into a lot of the 
things that we had planned coming 
up for the spring and summer for 
Beef Loving Texans,” Rachel Chou, 
director of Consumer Marketing 
for the Texas Beef Council, told the 
Texas Farm Bureau Radio Network. 
“We’re a very flexible and nimble 
group, and we’ve been able to ad-
just some of our content to not only 
adapt, but thrive during this time.”

The Beef Loving Texans team 
used its metrics and insight from 
social media to learn what consum-
ers were looking for during the pan-
demic.

“Entertainment and online con-
sumption has gone through the 

roof,” Chou said. “We’re keeping a 
close eye on that and adjusting all of 
our content to reflect with is needed 
right now.”

That content, according to Chou, 
includes recipes that will feed many 
people for several meals.

“Of course, everyone is cooking at 
home right now,” Chou said. “We’re 
really switching any of our content 

that was about restaurants or fan-
cier meals to ground beef and pot 
roast.”

Around Easter, the Beef Council 
shared a recipe for pot roast that 
became one of their most successful 
pieces of content they’ve shared this 
year.

“It’s really interesting to see what 
people are looking for, but not only 
that, so much of the search has 
been revolved around food, recipes 
and comfort dishes that people can 
have and make them feel good while 
they’re feeling trapped at home,” 
Chou said. 

The Beef Council continues to 
promote beef on behalf of Texas 
ranchers. 

“We’re not stopping our market-
ing and our pursuit of increasing the 
demand for beef,” Chou said. “We’re 
just adapting to what is within pop 
culture and what is being needed 
and consumed at this point.”

The Beef Council is also offering 
more ground beef recipes.

“We know that people are watch-
ing a lot of YouTube content and a 
lot of videos,” Chou said. “So, we’re 
offering how-to-cook videos for con-
sumers.”

The popular video series BBQuest 
is still available on Hulu, as well. 

“We know that people are consum-
ing that content,” Chou said. “While 
people cannot go out to restaurants, 
they can still order take out from a 
lot of barbecue restaurants that are 
featured in our BBQuest series.”

The Beef Council is also working 
on its All Plates of Life advertising 
campaign.

“That campaign around beef ’s 
versatility speaks to how many dif-
ferent ways and how suitable beef 
is for whatever dish you have and 
whatever beef you have in your re-
frigerator or freezer,” Chou said. 
“You can make something delicious, 
and it serves your family’s needs.”

The Beef Council’s recipes, videos 
and other content is available on 
beeflovingtexans.com. 

Information on the state beef 
checkoff is available on texasbeef-
checkoff.com. 

The Texas Beef Council continues to promote beef recipes, especially those 
made with ground beef, during the coronavirus quarantine. Photo courtesy 
of Texas Beef Council.

KAWASAKI CARES: Read Owner’s Manual and all on-product warnings. Always wear protective gear appropriate for the use of this vehicle. Never operate 
under the influence of drugs or alcohol. Protect the environment. The Kawasaki MULE™ side x side is an off- highway vehicle only, and is not designed, 
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CORPUS CHRISTI
CORPUS CHRISTI CYCLE PLAZA

361-852-7368
cccycleplaza.com

HONDO
LONE STAR KAWASAKI & AG EQUIPMENT

830-426-3701
lonestarkawasaki.com

LIVINGSTON
FOSTER'S WORK & PLAY

936-967-0011
fostersworknplay.com

EQUIPMENT LIVESTOCK SERVICES HAY VEHICLES MISC.
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Texas Farm Bureau members can place FREE online classified ads
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New analysis of updated data 
from the U.S. Environmental Pro-
tection Agency (EPA), combined 
with U.S. Department of Agriculture 
(USDA) data, shows U.S. farmers 
and ranchers continue to reduce per-
unit greenhouse gas (GHG) emis-
sions. 

All told, the U.S. agricultural sec-
tor accounts for less than 10 percent 
of total U.S. emissions. That’s less 
than the emissions from the trans-
portation, electricity generation and 
industrial sectors. 

Globally, agriculture accounts for 
about 24 percent of GHG emissions.

The EPA’s U.S. Inventory of 
Greenhouse Gas Emissions provides 
a first look at 2018 U.S. emissions 
data, which is incorporated into a 
new Market Intel report from the 
American Farm Bureau Federation 
(AFBF).

The Market Intel report finds 
that per-unit methane emissions 
from livestock have declined since 
1990 as farmers and ranchers have 
increased productivity. During the 
past 30 years, U.S. milk production 
has increased 71 percent, while per-
unit emissions of milk have declined 
by almost 25 percent. Beef produc-
tion has increased almost 50 per-
cent, while per-unit emissions have 
fallen nearly 8 percent.

Meanwhile, American farmers 
are producing more crops on few-
er acres, according to an analysis 
of USDA data. When compared to 
farm production in 1990, U.S. farm-
ers would have needed almost 100 
million additional acres to grow the 
same amount of corn, cotton, rice, 
soybeans and wheat they harvested 
in 2018.

“We’re doing more with less and 
proud to lead the world in agricul-
tural advances,” AFBF President 
Zippy Duvall said. “Smarter farm-
ing, new strategies and technology 
are helping farmers reduce their 
environmental footprint and provide 
solutions.”

The analysis builds on data 
shared during the launch of Farmers 
for a Sustainable Future (FSF), a co-

New analysis shows U.S. ag reducing per-unit GHG emissions

alition of agricultural groups aimed 
at educating lawmakers and finding 
solutions to challenges posed by cli-
mate change. 

The gains farmers have made in 
reducing their environmental foot-
print have been significant, and FSF 
supports federal investment in in-
novation, science-based research, 
voluntary conservation programs, 
resilient infrastructure and incen-
tives to assist farmers in furthering 
these efforts.

“Corn farmers are proud of their 
successful efforts to improve soil, 
water and air quality,” said Kevin 
Ross, president of the National Corn 
Growers Association, an FSF mem-
ber. “These efforts are paying off in 
increased carbon sequestration and 
carbon retention in the soil, which 
helps offset agriculture’s relatively 
low contribution to U.S. greenhouse 
gas emissions.”

Learn more about Farmers for a 
Sustainable Future at www.Sustain-
ableFarming.us. 

To access the AFBF Market Intel 
analysis on GHG emissions, visit 
www.fb.org/market-intel/ghg.

FSF members include the AFBF, 
American Pulse Association, Ameri-
can Sheep Industry Association, 
American Sugar Alliance, American 
Soybean Association, National Asso-
ciation of Wheat Growers, National 

Barley Growers Association, Na-
tional Cattlemen’s Beef Association, 
National Corn Growers Association, 
National Cotton Council of America, 
National Council of Farmer Coopera-
tives, National Farmers Union, Na-
tional Sorghum Producers, National 

Milk Producers Federation, National 
Pork Producers Council, National 
Sunflower Association, Southern 
Peanut Farmers Association, United 
Egg Producers, U.S. Canola Associa-
tion, U.S. Dry Bean Council, USA Dry 
Pea & Lentil Council and USA Rice.

Post your FREE Classified 
Ad at Farm2Ranch.com
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CORONAVIRUS IMPACTS ON AGRICULTURE

USDA unveils plans for coronavirus funding
By Jessica Domel

Multimedia Reporter
U.S. farmers and ranchers im-

pacted by the coronavirus could re-
ceive at least some aid from the U.S. 
Department of Agriculture (USDA) 
by the end of May.

On April 17, U.S. Secretary of Ag-
riculture Sonny Perdue and Presi-
dent Donald Trump announced a 
$19 billion program, the Coronavi-
rus Food Assistance Program, made 
up of two parts. 

“First, there will be $16 billion in 
direct payments to our farmers and 
ranchers who have experienced un-
precedented losses during this pan-
demic,” Perdue said. “For this portion 
of the program, our economists and 
USDA evaluated commodity specific 
losses occurring during the mid-Jan-
uary to mid-April time frame for im-
mediate assistance.”

The program is open to farmers 
and ranchers regardless of size or 
market outlet if they suffered an eli-
gible loss. 

To qualify for a payment, a com-
modity must have declined in price 
by at least 5 percent between Janu-
ary and April. 

Of the $16 billion provided for 
direct payments to farmers and 
ranchers, the American Farm Bu-
reau Federation is reporting that 
$9.6 billion will be directed to the 
livestock industry—cattle, dairy and 
hogs. Farmers of row crops will re-
ceive $3.9 billion, and $2.1 billion is 
set aside for specialty crop farmers. 
Another $500 million will be avail-
able for farmers of other crops. 

USDA has yet to confirm this dis-
tribution of funding.

Payments will be determined us-
ing two calculations, according to 
USDA.

One part of the payment will be 
determined from price losses that 
occurred Jan. 1 through April 5. 
Farmers and ranchers will be com-
pensated for 85 percent of the price 
loss during that period. 

The other part of the payment 
calculation is derived from losses 
from April 15 through the next two 
quarters, for which farmers will be 
compensated 30 percent of expected 
losses. 

Farmers and ranchers should 
save records—including depopula-
tion of livestock or destroying prod-
ucts, like dumping milk or plowing 
under specialty crops—to demon-
strate losses.  

To distribute payments as quickly 
as possible, USDA will use the re-
maining funding from the Commod-
ity Credit Corporation (CCC), along 
with money from the coronavirus 
stimulus package, rather than wait 
for the CCC to be replenished in July.

“We’ve also looked ahead to help 
provide additional assistance with 
cost and disruption of markets in 
the months ahead, not really know-
ing what the demand disruption 
would be,” Perdue said. 

The Coronavirus Food Assistance 
Program may take into consider-
ation other farm program benefits, 
which could limit some Coronavirus 
Food Assistance Program payments 
to prevent farmers from being paid 
across multiple farm programs.

The second part of the program is 
a commitment by USDA to purchase 
$3 billion in fresh produce, special-
ty crops, fruits, berries, vegetables, 
dairy and meat protein to be distrib-
uted to Americans in need.

The distribution will be made in 
conjunction with the private sector 
and will go into food banks and other 

non-profit based and community op-
erations.

According to USDA, the food pur-
chases will begin with $100 million 
per month in fresh fruits and veg-
etables, $100 million per month in 
a variety of dairy products and $100 
million a month in meat products.

Texas Farm Bureau (TFB) ap-
plauded Perdue’s announcement. 

“If there was ever a time when 
Texas farm and ranch families 
need help, it is now,” TFB President 
Russell Boening, a Wilson County 
farmer, rancher and dairyman, said. 
“TFB is grateful this program pro-
vides $16 billion in critically-need-
ed direct support for farmers and 
ranchers negatively impacted by 
COVID-19. This relief funding for 
agriculture, especially Texas cattle 
ranchers, provides much-needed cer-
tainty as we work through these ex-
treme challenges.”

TFB supports USDA partnering 
with regional and local distributors 
to purchase agricultural commodi-
ties so those items can reach Ameri-
cans in need.

“Texas farmers and ranchers are 
in a unique position regarding our 
nation’s response to the pandemic,” 
Boening said. “Each of us is battling 
the economic impacts on our own 
farm and ranch while remaining 
committed to feeding our country.”

Perdue said while the funding 
available through USDA won’t make 
farmers whole, it is a good start.

“We don’t expect we’ve met all 
the needs. We’re not going to make 
everyone content with this initial 
tranche, and many people will feel 
like its insufficient, but we’re doing 
everything we can to cover as many 
people—both small farmers as well 
as larger farmers, and we’ll have to 

see where the gaps are to address 
later on,” Perdue said. 

USDA hopes to have checks in the 
mail by the end of May, but Perdue 
said it is an arduous process and 
could take longer than that.

“We’re going to push them to get 
these checks out in May,” Perdue 
said. 

The secretary also anticipates a 
need for additional funding to help 
those affected by the coronavirus in 
the coming months.

“The $14 billion of replenishment 
to the CCC will not be available to 
us until July, and I felt like it was 
imperative to move more quickly to 
get these areas covered for our first 
quarter losses because I’m not sure 
if people can hang on long enough 
until July to wait for that money,” 
Perdue said. “We do anticipate fur-
ther needs. We’ll be looking at sec-
ond quarter losses as we go forward 
and have a better data position of 
knowing what the exact numbers 
are, but going forward, I anticipate 
we’ll need additional money.”

For the latest on the Coronavirus 
Food Assistance Program funding 
and other relief possibilities, visit 
https://texasfarmbureau.org. 

Commodity prices have been significantly impacted as a result of the economic consequences of social distancing and the closing 
of non-essential businesses, especially the full or partial shuttering of the retail, food service and restaurant sectors. On pages 
14-22, Texas Farm Bureau provides an overview and information pertaining to the COVID-19 situation as of April 22. Updates 
will continue to be posted on https://texasfarmbureau.org.
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Global pandemic plows through Texas agriculture, economy

By Jennifer Dorsett
Field Editor

The novel coronavirus (COVID-19) 
has altered every aspect of the Amer-
ican economy, including agriculture. 

Volatile markets have led to in-
creased uncertainty for farmers and 
ranchers who are facing tough deci-
sions. 

The economic uncertainty related 
to the impact of COVID-19 on the 
global economy and the destruction 
of demand for many agricultural 
products contributed to significant 
price declines for ethanol, crops and 
animal proteins. The decline in fu-
tures prices likely coincided with de-
clines in cash market prices, as well.

COVID-19 is dramatically im-
pacting agriculture, and the chal-
lenges don’t appear to be slowing 
down.

Cattle

The social distancing and quar-
antine protocols implemented to 
slow the spread of COVID-19 have 
reduced economic growth, shut-
tered consumers in their homes and 
changed the way Americans pur-
chase and consume food. 

The slowing economy is bad for all 
animal proteins, but beef—typically 
the highest-priced of the proteins 
and considered a luxury product in 
economic terms—stands to suffer 
the most when consumers spend 
less in response to wage cuts and job 
losses. 

Since Jan. 14, June live cattle fu-
ture prices have declined by more 
than 30 percent, to around 85 cents 

per pound, while boxed beef cutouts 
reached record highs in mid-March 
to early April before decreasing 
slightly.  

This is due to a variety of fac-
tors including reduced foodservice 
demands, shifts in beef primal cut 
values as consumers stocked up on 
cheaper retail cuts, slowdowns at 
beef packing plants and the way beef 
is ordered and sold for retail, accord-
ing to the American Farm Bureau 
Federation (AFBF).

“This global pandemic has in-
jected never-before-seen uncertainty 
into the cattle and beef markets,” 
John Newton, AFBF chief econo-
mist, said. “As consumers were emp-
tying meat cases, the boxed beef cut-
out rose to historic levels, and cattle 
futures zigged and zagged as far as 
they could in both directions—all 
while cash markets gyrated wildly.”

The closure of meat packing 
plants has also impacted the cattle 
sector.

Processing capacity across the 
U.S. is aligned with consumer de-
mand and fed cattle supply. 

The loss of packing plants nar-
rows the outlets for those cattle 
ready to be harvested. This creates a 
log jam on the supply that reverber-
ates to other segments of the cattle 
sector. 

Another area causing concern is 
cattle auctions. 

Gulf Coast Livestock Auction 
owner and general manager Eddie 
Garcia, whose business is located in 
Alice, said he received guidance from 
the Livestock Marketing Association 
on handling social distancing.

Garcia is only allowing “essential 
buyers” into the sales auditorium 
and has capped attendance at 50 
people. 

And the downturn in cattle prices 
has taken sale barn owners and buy-
ers on a wild ride. 

“There were a couple of weeks 

leading up to this turnaround where 
the buyers really didn’t know where 
to grab ahold of,” Garcia said. “It just 
really caused a lot of uncertainty 
within the markets and especially 
the buyers. Can you imagine buying 
something for $700 or $800 and the 
next day it’s worth $50 to $100 less?” 

Some livestock sale barn facili-
ties are open in Texas depending 
on the location, while others have 
temporarily closed. Various social 
distancing guidelines have been 
implemented to ensure the safety of 
buyers, sellers and staff. 

 Dairy

Schools and restaurants are ma-
jor buyers of dairy items like milk, 
cheese and butter. Because many of 
those facilities are closed, demand 
was reduced at a time when milking 
traditionally increases in the spring, 
Texas Association of Dairymen Ex-
ecutive Director Darren Turley said 
in an interview with Texas Farm Bu-
reau Radio Network. 

“When you get out of cold weather 
and you start getting back to mild cli-
mate, you also have fresh green grass 
and cows give more milk,” he said. 
“This is a peak time for us.”

Even though consumers initially 
purchased more milk at the grocery 
store during panic-buying, that didn’t 
translate into higher milk prices be-
cause of the nature of the purchases. 

Bulk orders traditionally make 
up the largest portion of sector de-
mand—items like hundreds of in-
dividual-sized cartons of milk for 
schools, 20-pound cases of shredded 

cheese for restaurants and 55-pound 
butter cartons. Processing plants 
have specific production lines config-
ured for these products, and it’s dif-
ficult to change them overnight. 

“With the change in foodservice 
and everything that we’ve seen 
through this stay-at-home process, 
we have the equivalent of 1,100 milk 
trucks per day in the nation not being 
used to make cheese that were in the 
weeks previous. That’s just cheese,” 
Turley said. “We have a lot of milk 
in the market that is searching for 
a home at a time when most of the 
country is at or close to its peak milk 
production for the year.”

Milk from a dairy farm is typically 
processed and on the shelf in a short 
amount of time. Because it’s perish-
able, it must be dumped if there is no 
buyer.

The dairy association is deciding 
on the viability of re-opening an old 
cheese plant and using it to make 
animal feed from some of the excess 
milk, but they’re unsure if it will be 
profitable. 

“Everything is running at full ca-
pacity. We have put milk in every 
venue. We have pots full,” he said. 
“We ship it out of state, multiple 
states over. But as you can imagine, 
most states are getting to be in a 
similar status as we are with their 
production being relatively full and 
having a surplus of milk.”

AFBF economists noted futures 
prices for Class III milk—which is 
used for hard cheeses, cream cheese 
and whey products—is down 36 per-
cent, or more than $6 per hundred-
weight, from January. Class IV milk 
that goes into making butter and dry 
milk powders is also down 34 per-
cent, or $5.60 per hundredweight.

Dairy processors and cooperatives 
are requesting dairy farmers reduce 
milk supplies, as well as requesting 
the U.S. Department of Agriculture 
(USDA) to impose a supply manage-
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ment program in exchange for direct 
payments.

“Nobody likes to hear it, but I 
think the situation is far from over,” 
Turley said.

Pork and poultry 

Major meat companies in the U.S. 
and Canada have temporarily closed 
plants due to cases of the new corona-
virus among employees and concerns 
about its spread.

The closures have contributed to 
drops in price of livestock, including 
poultry and pork. Both sectors in Tex-
as are struggling to alter production. 

Restaurant closures have also con-
tributed to large losses for the indus-
tries. 

Although these integrated indus-
tries are equipped to handle such 
changes in a systems approach, the 
farmers raising these animals must 
still find ways to sustain productiv-
ity and farm profitability in a time of 
uncertainty.

Sheep and goats

Spring is an important time for 
lamb and goat markets with the 
arrival of two important holidays—
Easter and Ramadan—when more 
consumers enjoy traditional meals 
with these proteins. In addition to 
restaurant closings, social distanc-
ing has prevented family gatherings 

that would have normally included 
lamb or goat. 

The traditional markets for feed-
er and slaughter weight lambs have 
sharply declined during this period 
due to the uncertainty in meat con-
sumption and processor closings.  

The value of American wool has 
also been lost due to decreased ac-
cess to vital export markets. The 
major wool trade partners were 
impacted by COVID-19 and their 
ports were shut down. U.S. farmers 
rely on foreign markets for about 80 
percent of annual sales, and prices 
responded with 40 percent declines 
compared to 2019. 

Cotton

COVID-19 is affecting the textile 
industry, from the cotton field to re-
tail stores. 

USDA’s 2020 planting forecast 
predicted a slight increase to 13.74 
million acres planted in cotton, a 
statistic Steve Verett, CEO of Plains 
Cotton Growers, recently said is un-
realistic. 

“I don’t know where they think 
that’s coming from,” Verett told Agri-
Pulse. “I’m not hearing anybody say-
ing they’re going to plant more.”

Instead, he expects Texas farmers 
to plant less cotton as cotton prices 
and forecasted consumption con-
tinue to spiral downward at record 
levels.

The latest USDA Foreign Agri-
cultural Service (FAS) world cotton 
market forecast shows world cotton 
consumption is down 7.6 million 
bales from last month, the largest 
monthly change in USDA’s recorded 
data history. 

The Intercontinental Exchange 

futures contract has fallen below 50 
cents for the first time in over a de-
cade, USDA said in the report. Glob-
al consumption is at a six-year low, 
world ending stocks are at the high-
est level in five years and stocks out-
side of China are 25 percent above 
the previous record. 

Corn

No major commodity has been left 
untouched by the pandemic, includ-
ing corn. 

Since Jan. 14, corn prices fell 15 
percent and ethanol prices fell 40 
percent, according to an analysis by 
AFBF Chief Economist John New-
ton. 

Since about 40 percent of corn’s 
demand is for ethanol fuel purposes, 
corn prices correlate heavily with 
crude oil and gasoline.

Data from the U.S. Energy In-
formation Administration revealed 
nearly half of U.S. ethanol produc-
tion capacity was offline by early 
April.

Crude oil saw record lows as trav-
el and corresponding fuel consump-
tion dramatically declined under 
shelter-in-place orders. 

Data from the U.S. Energy In-
formation Administration revealed 
nearly half of all U.S. ethanol pro-
duction capacity was offline by early 
April.

Corn prices are also influenced 
by the USDA prospective plantings 
report, which said farmers intended 
to plant 97 million acres of corn this 
spring. 

But since COVID-19 has wrecked 
the corn and ethanol market, ag-
ricultural experts are encouraging 
farmers to plant fewer corn acres. 

All commodities

Updated analysis by AFBF shows 
crop and livestock prices falling to 
levels that threaten the livelihoods 
of many U.S. farmers and ranchers. 
Shuttered schools, universities, res-
taurants and cafeterias are no longer 
buying milk, meat, fruits, vegetables 
and other food, causing a downward 
spiral in crop and livestock prices.

“The resilience of farmers and 
ranchers has been nothing short 
of stunning, but we must not take 
for granted their ability to hold on 
with prices spiraling, taking all 
hope of breaking even with them,” 
said AFBF President Zippy Duvall. 
“I stand by my assurance that our 
food supply remains strong, but 
America will have fewer farms and 
ranches supplying it unless USDA 
acts quickly to deliver aid and our 
economy is released from the grips 
of this pandemic soon.”

Labor woes

Farmers and ranchers across the 
state are concerned about getting 
enough laborers amid global travel 
restrictions and the temporary clos-
ing of consulates, who typically must 
conduct face-to-face interviews with 
H-2A applicants. 

But the U.S. State Department re-
cently announced it was committed 
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to processing H-2A program appli-
cations by expanding an interview 
waiver to include new applicants, 
as well as returning workers whose 
visas had expired in the last 48 
months, according to AFBF Congres-
sional Relations Director Allison 
Crittenden.

“This is important for agriculture, 
because it ensures that farmers and 
ranchers will have access to that crit-
ically important workforce. We are at 
a time when planting is getting start-
ed, some regions of the country are 
already harvesting, and this means 
that we will have access to our H-2A 
workforce pretty similar to how we 
would in a normal year,” she said.

In addition to the interview waiv-
er by the State Department, the 
Department of Homeland Security, 
with the support of USDA, enacted a 
temporary final rule to ensure farm-
ers and ranchers could access the 
temporary labor needed to grow and 
harvest food. 

Under this temporary final rule, 
an H-2A petitioner with a valid 
temporary labor certification who 
is concerned that workers will be 
unable to enter the country due to 
travel restrictions can start employ-
ing certain foreign workers who are 
currently in H-2A status in the Unit-
ed States immediately after United 
States Citizenship and Immigration 
Services receives the H-2A petition, 
but not before the employment start 
date listed on the petition.

Rural life

Rural communities are also feel-
ing the impacts of the global pan-
demic. 

Lack of broadband internet ac-

cess has long been a problem for ru-
ral America, but the issue has gained 
a spotlight during the COVID-19 
pandemic. Distance learning, work-
from-home roles and telemedicine 
all require dependable, high-speed 
internet access. 

The Federal Communications 
Commission benchmark for high-
speed internet is at least 25 megabits 
per second (Mbps) for downloads and 
3 Mbps for uploads. 

Research shows about 69 percent 
of rural Texans can access high-
speed internet. But a 2019 USDA 
report, A Case for Rural Broadband, 
showed that 25 percent of Texas’ 
nearly 250,000 farms have no inter-
net access at all. 

And another 25 percent of house-
holds have only one choice for broad-
band service. 

Another report by the Classroom 
Connectivity Initiative noted about 
275,000 rural Texas schoolchildren 
needed more bandwidth for digital 
learning, especially with schools clos-
ing for the year.

This leaves many rural Texans 
without a signal when it comes to 
working and learning remotely. 

And telemedicine lags in rural 
communities, too, in areas that are 
already feeling the sting of closing 
hospitals and lack of healthcare pro-
viders. 

According to the Texas Depart-
ment of Agriculture, 75 percent of 
Texas counties are federally desig-
nated as health professional short-
age areas and/or medically under-
served areas. 

Sixty-four of Texas’ 254 counties 
do not have a hospital, and 25 coun-
ties do not have primary care physi-
cians. 

State and federal guidance forced 
many rural healthcare facilities to 
temporarily suspend non-emergency 
services, which typically fund the 
bulk of rural hospital budgets. The 
lack of income is straining already-
tight budgets, some to the breaking 
point. 

Texas Farm Bureau COVID-19 
resource page available online

By Jennifer Dorsett
Field Editor

The COVID-19 pandemic has 
disrupted some of our most basic 
businesses and services.

To assist farmers, ranchers and 
other Texans during this unprec-
edented situation, Texas Farm Bu-
reau (TFB) launched a COVID-19 
resource web page.

The page is available online at 
https://texasfarmbureau.org/covid-
19-resources. 

“It can be difficult to know 
where to turn for information on-
line,” Regan Beck, TFB director of 
Government Affairs, said. “Texas 
Farm Bureau has put together a 
list of reliable resources to help 
Texans find answers they need in 
one place.”

The page features topics like 
loans and funding, critical infra-
structure, animal health, the res-
taurant industry and more. 

Texans can download fact 
sheets about agricultural labor 
as a critical infrastructure sector, 
read the latest COVID-19-related 
news from TFB and find contact 

information for ag-related govern-
mental agencies.  

A link to a COVID-19 federal 
rural resource guide is available 
online, as well. 

The site also has a link that 
could help farmers and ranchers 
working during the coronavirus 
pandemic.

“Agriculture is classified as es-
sential and critical infrastructure,” 
Beck said. “The Texas Department 
of Agriculture provides an essen-
tial industry travel letter for those 
folks who are working in a critical 
industry.”

A link to that letter for mem-
bers to print and carry with them 
is available on the TFB COVID-19 
resources page. 

“The information on the Texas 
Farm Bureau web page is from 
trusted sources, and there are con-
tacts to state and federal agencies 
who can provide more information 
on particular subjects,” Beck said. 
“It’s a beneficial page for farmers, 
ranchers and rural Texans who 
need reliable information during 
this time.”

Summary

COVID-19 is devastating every 
sector of agriculture and creating 
new challenges for rural Texas.

But while the current economic 
situation is dire, as TFB President 
Russell Boening noted during a re-

cent tele-town hall event, there will 
be an after. 

“There are a lot of positives out 
there that we don’t need to for-
get about. We have a lot of things 
that have happened in the past six 
months or a year, some trade deals 
that have gotten done, and I don’t 
think we need to forget about that,” 
Boening said. “There will be oppor-
tunities after this is over.”

Updates on the impacts to agri-
culture, CARES Act, funding relief 
opportunities and other topics re-
lated to COVID-19 are available at 
texasfarmbureau.org. 
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Farm Bureau Feeding Texas program announced

Texas Farm Bureau (TFB) is join-
ing county Farm Bureaus across the 
state to assist those who are in need 
of food, as well as those who provide 
that food, in an an effort to keep 
their businesses alive in these un-
precedented times. 

The Farm Bureau Feeding Texas 
Co-op Contribution Program, es-

tablished by TFB, aims to pair food 
banks and other food-relief entities 
with local restaurants and caterers.  

TFB suggests county Farm Bu-
reaus work with restaurants, cater-
ing businesses or similar entities to 
help provide meals to those in need 
in the community. 

These meals or food items can be 

delivered to those in need by work-
ing through a local food bank or oth-
er food-relief entity.

TFB will match a county Farm 
Bureau donation of up to $1,000 for 
this or any food-related project dur-
ing the pandemic. 

“The coronavirus pandemic has 
created real food hardships for many 

across Texas, from those who are 
most vulnerable to food disruption, 
to restaurants and meal providers,” 
TFB Executive Director/COO Si 
Cook said. “Food banks and other 
food-relief entities have seen a sharp 
increase in the number of requests 
for help.”

For more information about the 
program, contact your county Farm 
Bureau office.

Texas Farm Bureau members rally to help local communities, workers
By Jennifer Dorsett

Field Editor
From sewing face masks to do-

nating much-needed food, money 
and supplies, Texas Farm Bureau 
(TFB) members helped their local 
communities during the coronavirus 
pandemic. 

Several county Farm Bureaus 
(CFBs) and member-families have 
actively supported their community 
and critical and essential infrastruc-
ture employees. 

While not every story is captured 
here, it’s apparent TFB is a family 
who works to take care of themselves 
and other Texans every day, but es-
pecially during the unprecedented 
times brought on by the coronavirus 

pandemic this spring.   
Farm Bureau members 

help protect critical workers
TFB member-families across Tex-

as are pitching in to sew cloth face 
masks for healthcare workers, first 
responders and more. 

Hidalgo CFB member Amy Lee 
said daughters Claire and Charylet 
learned sewing in 4-H. So, when 
area first responders asked for dona-
tions, they knew they could help.

“They quickly realized it was a 
need they could fulfill using skills 
they possessed,” Lee said.

The girls are each manning a sew-
ing machine, including one that’s 
been in the family for more than 
50 years. The older model belonged 

ent idea for his National Honors So-
ciety project after social distancing 
guidelines made his first idea impos-
sible to complete.

Jordan approached his dad with 
the idea of making masks, and his 
twin brother Case also began help-
ing by making masks for his 4-H 
club.

While they have sold a few, 
VanDevender said the majority of 
the masks have been donated to crit-
ical infrastructure employees.

“We’ve made donations to doctor’s 
offices, nurses, first responders, law 
enforcement, family members…you 
name it, we’ve done it,” John said. 
“We’re helping people. That’s the 
main thing.”

to the girls’ great-grandmother and 
was dusted off for the effort, Lee 
said.

Her daughters worked steadily, 
sewing more than 70 masks. 

With each mask, the girls includ-
ed a note thanking the recipient for 
their public service in this difficult 
time.

“They’ve been raised to give back, 
so they’re just glad to help however 
they can,” Lee said.

In Jasper County, TFB member 
John VanDevender’s twin sons are 
also busy making masks for those 
who are considered essential and 
critical industry employees.

Their venture began when VanDe-
vender’s son Jordan needed a differ-

Hildago County Farm Bureau members sew masks for critical infrastructure 
workers. Courtesy photo. 

Jasper County Farm Bureau members deliver their masks to a doctor’s office. 
Courtesy photo. 
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Wilbarger CFB 

serves community
When Wilbarger CFB board mem-

bers heard United Samaritan Ser-
vices of Vernon (USSV) needed more 
food on its shelves, they took action. 

The non-profit USSV assists resi-
dents with food, clothing, paying 
bills and more. The monetary do-
nation from Wilbarger CFB will be 
used to purchase more food for dis-
tribution to those in need.

By Jessica Domel
Multimedia Reporter

There’s currently no scientific 
evidence to support that people can 
infect animals with the coronavirus 
(COVID-19), according to the Texas 
Animal Health Commission (TAHC). 

The Center for Disease Control 
has reported that the first positive 
animal case was a tiger at the New 
York Zoo and then two additional 
cases were identified in pet cats. The 
companion animal cats were located 
in different parts of New York state 
and are expected to make full recov-
eries.

Research is underway to further 
understand if and how different ani-
mals could be affected by COVID-19. 

“As everyone is aware, the situa-
tion continues to evolve, and we at 

TAHC strive to keep up with new 
information as it becomes available,” 
Dr. Susan Rollo, state epidemiolo-
gist, told the Texas Farm Bureau 
Radio Network.  

The tiger at the New York Zoo 
showed respiratory issues and was 
tested for coronavirus.

“If anyone has concerns about re-
spiratory illness in their livestock or 
pets, they should immediately call 
their private veterinarian,” Rollo 
said. “After doing so, their veterinar-
ian will assess the animal for more 
common respiratory diseases and 
rule those out. Then, they may con-
sult with us if they have further 
questions or concerns.”

Because there is currently no 
evidence to show humans can in-
fect their livestock with COVID-19, 

there are currently no movement re-
strictions in place in Texas.

“As a matter of fact, our permits 
department is receiving just as 
many movement requests as before 
COVID-19, and many of the live-

stock markets are still up and run-
ning,” Rollo said. 

Texas are encouraged to follow all 
local and state ordinances and sug-
gestions to prevent the spread of the 
coronavirus to one another.

TAHC addresses threat of passing COVID-19 to livestock, pets

“Large organizations and the 
government are trying to help, but 
there are a lot of families in this area 
whose needs are not being met that 
need help and need it right now,” Wil-
barger CFB President Kurt Lemon 
said. “Without a job, there’s no mon-
ey to buy food. It’s usually churches 
and small organizations in rural ar-
eas that step up to fill that gap, so 
we’re proud to do what we can to help 
USSV.”

Clay CFB ‘meating’ 
community needs

Clay CFB donated more than 50 
pounds of hamburger meat in April 
to the county food bank, an act Clay 
CFB President Tommy Henderson 
described as “just neighbors helping 
neighbors.”

As the effects of COVID-19 con-
tinue to trickle down throughout the 
economy, many people are out of work 
or have had their hours reduced.

Henderson and Clay CFB Vice 
President Scott Cleveland delivered 
the meat to the food bank, giving 
area hungry families a much-needed 
protein option.

“We’re all beef producers on our 
county board, so I felt like it was 
not only fulfilling a need for the food 
bank, but it was something we’re 
very proud to give,” Henderson said. 
“We’re all in this together, so we try 
to help out where we can.”

Clay County Farm Bureau members donate more than 50 pounds of meat to 
the county food bank. Courtesy photo.

Wilbarger County Farm Bureau donates funds to the non-profit United 
Samaritan Services of Vernon. Courtesy photo.
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Tele-Town Halls focus on cattle concerns, COVID-19

By Jennifer Dorsett
Field Editor

Insights on cattle industry concerns 
and federal coronavirus (COVID-19) 
relief efforts for agriculture were top-
ics of the two Tele-Town Halls hosted 
by Texas Farm Bureau (TFB). 

The Tele-Town Hall calls were a 
new tool TFB used to communicate 
with members amid the pandemic. 
The calls allowed members to listen 
to discussion and address industry 
experts with questions to further ex-
plore the trending topics.  

Cattle concerns
More than 400 ranchers and oth-

er interested TFB members joined 
Texas A&M AgriLife Extension Ser-
vice Professor and Extension Econo-
mist Dr. David Anderson, American 
Farm Bureau Federation (AFBF) 
Director of Congressional Relations 
Scott Bennett and AFBF Economist 
Michael Nepveux. 

Since Jan. 14, cattle future pric-
es have declined by more than 30 
percent, while boxed beef cutouts 
reached record highs in mid-March to 
early April before decreasing slightly.  

This is due to a variety of fac-
tors, including reduced foodservice 
demands, shifts in beef primal cut 
values as consumers stocked up on 
cheaper retail cuts, slowdowns at 
beef packing plants and the way 
beef is ordered and sold for retail, 
according to Nepveux.

During TFB’s Tele-Town Hall, 
Nepveux noted AFBF asked the Com-
modity Futures Trading Commission 
to review packer margins during the 
pandemic.

“You hear a lot about the spread 
between cutout and the cattle pric-
es. We understand it’s very frus-
trating to watch the cutout rise so 
dramatically while watching cash 
and futures prices drop as much as 
they did,” he said. “We’re in contact 
with the packers and the folks who 
regulate the packers and those who 
regulate the futures market.”

Another area causing concern is 
cattle auctions. 

Nepveux noted some auction 
barns have remained open while fol-
lowing social distancing guidelines. 
But some sale barns have closed, 
and others are hosting fewer sales. 

“These markets have to be func-
tioning properly in order to ensure 
that this nation is fed,” Nepveux said.

Circumstances have drastically 
impacted the cash market and will 
have long-term effects on the futures 
market, Anderson said. 

The futures market, according to 
Anderson, is down due to several 
factors, including an already-high 
amount of beef production in the 
first quarter of the year.

Falling income levels combined 
with rising unemployment will 
change consumer meat purchases to 
more ground beef and fewer expen-
sive cuts like steaks, which changes 
the value of beef. 

Bennett discussed the aid avail-
able for agriculture in the Coronavi-
rus Aid, Relief, and Economic Secu-
rity (CARES) Act and how AFBF is 
advocating for its use.

“We’ve encouraged the USDA 
to construct a program that’s equi-
table to all sectors, but we really fo-
cused on allowing relief to come to 
the cow-calf producer,” Bennett said. 
“The cattle industry is very dynam-
ic between the cow-calf producer, 
the backgrounder or the stocker or 
the feeder, and they are all in need 
of relief. But the cow-calf producer 
typically has a smaller herd and is 
maybe not going to have risk man-
agement tools in place. If they were 
to sell their cattle in this climate, 
they’re going to see a loss, and we 
need to make sure that is mitigated 
as much as possible.”

AFBF staff have communicated 
with the four major packers, as well 
as the U.S. Department of Agricul-
ture (USDA) Marketing and Regula-
tory Programs Undersecretary Greg 

Ibach, according to Bennett.  
He emphasized the necessity of 

keeping packing plants open during 
the pandemic to keep markets flow-
ing and cattle moving from ranch to 
retail. 

In addition to AFBF efforts, TFB 
President Russell Boening told lis-
teners TFB is in direct contact with 
USDA and congressional leaders.

“At Texas Farm Bureau, we’ve 
engaged on many fronts, but we’ve 
specifically asked for help for Texas 
cattle producers,” Boening said. 

TFB worked with 25 other state 
Farm Bureaus on a letter to U.S. Sec-
retary of Agriculture Sonny Perdue 
asking that funding for agriculture 
in the CARES Act be directed to the 
cattle industry, Boening noted.

“We’re in trying times right now. 
We’re in contact with our members, 
and we’re listening to our members,” 
he said. “We know their concerns, 
and those are the things we’re work-
ing on.”

Federal relief efforts
for agriculture

The second Tele-Town Hall fo-
cused on COVID-19 impacts on ag-
riculture and federal relief efforts, 
including details on Small Business 
Administration (SBA) loans and pro-
grams. 

U.S. Sen. John Cornyn, SBA Dallas/
Fort Worth District Director Herb 
Austin, AFBF Economist Veronica 
Nigh and AFBF Director of Congres-
sional Relations R.J. Karney dis-
cussed the situation and took ques-
tions from listeners.  

During the call, Austin said the 
SBA had exhausted the $349 billion 
initially authorized for the Paycheck 
Protection Program. 

The average amount of approved 
dollars per application for agricul-
ture was $108,000, which was the 
lowest among the 20 sub-sectors in 
which data were provided. 

“We do know, however, that farm-
ers and ranchers have not typically 

utilized the SBA program,” Nigh said. 
“They have instead been shuttled 
to USDA Farm Service Agency pro-
grams, and while those programs are 
useful in certain scenarios, at this 
point they are not good substitutes 
for the SBA programs that are avail-
able.”

Cornyn noted legislation for relief 
efforts would provide assistance for 
farmers and ranchers. 

“For agriculture, we know that 
the prices are down for everything. 
For cattle, cotton, fruits and veg-
etables, dairy and a number of crops 
are starting to go out of supply, with 
reduced demand. And then there’s 
some meat packing plants that are 
temporary closed down because 
of the virus,” Cornyn said. “Farm-
ers, ranchers, producers around the 
state are wondering how to survive 
this new—not a natural disaster, not 
bad weather—but this virus that 
has been unleashed on our country.”

Following input from TFB, Cornyn 
and fellow U.S. Sen. Ted Cruz sent a 
letter to Perdue detailing the chal-
lenges of Texas farmers and ranchers 
and asking the secretary to provide 
support for all farmers and ranchers. 

In addition to the CARES Act, 
Cornyn noted he expected USDA to 
introduce a new $16 billion assis-
tance package for agriculture. That 
package was announced the next 
day by Perdue and President Donald 
Trump. 

Boening concluded the call by  
reminding listeners there will be a 
time when the pandemic is finally 
over and the economy reopens.

“Texas farmers and ranchers are 
in a unique position when it comes to 
the COVID-19 outbreak and the na-
tion’s response. We know each of us 
are battling the impacts of the pan-
demic on our own farm and ranch, 
while at the same time, we have to 
keep doing what we do,” he said. 
“We’re committed to keeping an ad-
equate and safe food supply for this 
country, and we just hope that we can 
work through this.”
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CORONAVIRUS IMPACTS ON AGRICULTURE
Farm income forecast lowered due to COVID-19

By Jennifer Dorsett
Field Editor

A detailed report released in 
April by the University of Missouri’s 
Food & Agricultural Policy Research 
Institute (FAPRI) estimated 2020 
net farm income at $86 billion, down 
from $106 billion in the group’s Jan-
uary forecast. 

Earlier in the year, FAPRI pre-
dicted farm earnings would rise, 
because the phase one trade agree-
ment with China included major ag-
ricultural commodity purchases. But 
the impact of COVID-19 on China, 
where the disease originated, paired 
with drastic drops in U.S. commod-
ity prices has the research group re-
considering the forecast.

“A lot of producers are already 
in trouble. This is going to make it 

more severe,” FAPRI Director Pat 
Westhoff said.

Many major commodities, includ-
ing corn, cotton, cattle, hogs and 
dairy, have fallen in price dramatical-
ly since COVID-19 reached the U.S.

FAPRI lowered 2020 estimates of 
livestock prices as much as 12 per-
cent, milk prices by 8 percent and 
crop prices by 5 to 10 percent. 

Westhoff noted the report did not 
account for possible effects of sup-
ply chain disruptions, like the recent 
closure of several meatpacking facil-
ities, that may further reduce prices. 

“The challenges folks were already 
facing in agriculture were tough, but 
COVID-19 has put an additional 
strain on the ability to profit from 
farming and ranching,” Texas Farm 
Bureau (TFB) National Legislative 

Director Laramie Adams said. “Across 
the board, agricultural commodities 
and live cattle futures have signifi-
cantly declined, posing major chal-
lenges. Net farm income will be im-
pacted by these extreme challenges.” 

The FAPRI report was released 
prior to the unveiling of U.S. Depart-
ment of Agriculture’s (USDA) Coro-
navirus Food Assistance Program, 
which may slightly adjust the fore-
cast, according to American Farm 
Bureau Federation (AFBF) Chief 
Economist John Newton. 

“The important component of 
FAPRI’s report is they did not in-
clude the $16 billion in direct pay-
ments from the recent USDA pack-
age,” he said. “Now that farmers 
and ranchers have some govern-
ment payments coming in, that will 

offset the predictions a little bit.”
But forecasts like FAPRI’s are use-

ful tools for legislators who are decid-
ing how to allocate financial resourc-
es, Newton said. Periodic updates 
give analysts a current view of the 
situation and can help spur action. 

“Folks on Capitol Hill have a lot 
of faith in the estimates put out by 
FAPRI and other groups,” he said. 
“USDA numbers, commodity sheets 
and research reports from different 
universities…it’s important to look at 
all of those and see what’s going on.” 

Congress replenishes Paycheck Protection Program, clarifies EIDL program
By Jennifer Dorsett

Field Editor
Congress recently voted to ap-

prove a $484 billion “phase 3.5” 
coronavirus relief bill that provided 
additional resources to small busi-
nesses and hospitals and imple-
mented a nationwide COVID-19 
testing program. 

The bill replenished the Small 
Business Administration (SBA) 
Paycheck Protection Program (PPP) 
with an additional $310 billion and 
increased the authorization level 
of the emergency Economic Injury 
Disaster Loan (EIDL) program by 
another $60 billion ($10 billion for 
advance grants and $50 billion for 
EIDL loans). The bill also makes ag-
ricultural entities eligible for EIDL 
loans.

“We are very thankful to our leg-
islators for hearing the concerns of 
the agricultural community and ad-
dressing them,” Texas Farm Bureau 
(TFB) National Legislative Director 
Laramie Adams said. “The Paycheck 
Protection Program is a lifeline for 

small businesses of all kinds right 
now, but farmers and ranchers had 
issues utilizing this program in the 
first round. We are pleased some of 
these issues are now addressed to 
help more of our hardworking farm 
and ranch families receive access to 
SBA programs.”

PPP applications for self-em-
ployed and independent contrac-
tors—which is how most farmers and 
ranchers are categorized—weren’t 
accepted until April 10, a full week 
after the application window was 
open for other businesses. 

Guidance for those types of appli-
cations wasn’t released until April 
14, and funding ran out less than 48 
hours later. 

As a result, of the more than 1.6 
million loans approved, only 46,334 
went to businesses in the agricul-
ture, forestry, fishing and hunting 
sector, according to SBA data. 

Traditionally, farmers and ranch-
ers don’t use SBA programs, Adams 
explained, but instead go through 
the U.S. Department of Agriculture’s 

(USDA) Farm Service Agency for di-
saster relief. 

Although the SBA was doing 
an incredible amount of work in a 
short amount of time, Adams said 
the agency was unfamiliar with 
the unique aspects of farming and 
ranching operations, such as the 
use of different tax forms, labor 
contracts instead of direct hires, 
seasonal employees and rent struc-
tures, including land, structures 
and equipment instead of a single 
building lease. 

Adams noted community banks, 
Farm Credit branches and other pri-
marily rural institutions were also 
unable to get approved as lenders in 
time, so businesses that already had 
relationships with lenders familiar 
with SBA protocols were first in line 
for PPP funding.  

“That really left some farmers 
and ranchers hurting,” Adams said. 
“Just like any other small business, 
their payroll needs must still be met, 
and bills have to get paid. So, we’re 
very glad to see some more funding 

added to PPP.”
Additionally, SBA’s interpreta-

tion of EIDL funding initially left 
agricultural enterprises other than 
aquaculture, agricultural coopera-
tives and nurseries ineligible for 
the program. But Adams said this 
latest bill adds language clarifying 
congressional intent to include agri-
culture. 

“Getting access to EIDL is a big 
deal, because that opens up addi-
tional relief to farmers and ranch-
ers,” Adams said. “And while Con-
gress specified the program was for 
any small business with less than 
500 employees, it didn’t get inter-
preted that way, and we’re pleased 
to have that corrected. Any amount 
that can help farmers and ranchers 
stay afloat until the economy re-
opens and critically needed.”

The legislation also contains 
funding to continue fighting the 
coronavirus pandemic, including $75 
billion to hospitals and an additional 
$25 billion to establish a nationwide 
viral testing protocol.  
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CORONAVIRUS IMPACTS ON AGRICULTURE
TFB launches virtual resources, ag-tivities for educators, parents

By Julie Tomascik
Editor

When schools began closing in 
March, Texas Farm Bureau’s (TFB) 
Educational Outreach and Field Op-
erations staff began creating virtual 
lessons and ag-tivities to help with 
hands-on learning. 

“With education transitioning 
to distance learning during this 
time, we recognized that we needed 
to provide educational resources 
for students to continue learning 
about agriculture at home,” Jordan 
Walker, TFB director of Educational 
Outreach, said. “Distance learning 
doesn’t mean that hands-on lessons 
or an introduction to agricultural 
education has to be postponed.”

To meet this need, TFB Field Op-
erations staff created videos that 
vary in topic and length, and TFB’s 
Educational Outreach team created 
guided activities to go with each. 

“We adapted our current lessons 
and created new activities to help 
parents and educators through this 
unprecedented time,” she said. “The 
guided worksheets encourage stu-

dents to actively engage in the videos. 
They’re both educational and fun.”

TFB’s Be Ag Smart publications 
are also available online. They focus 
on beef, cotton, corn and dairy. 

TFB’s extensive video library fea-
turing Texas farmers and ranchers, 
as well as an Ag in the Classroom 
video series, helps students connect 
crops in the field to food on their 
plates. 

In addition to gaining a better un-
derstanding of where and how food 
and fiber are grown, kids can engage 
in virtual lessons, cooking activity 
videos, recipes and more fun. 

“Increasing agricultural aware-
ness and literacy is more important 
than ever. Since we couldn’t contin-
ue our school visit program, which 
reached 52,000 students in 2019, we 
knew we had to provide engaging 
and educational virtual opportuni-
ties,” Walker said. 

TFB school visit presenters Bi-
lynn Johnson and Jill Kreusler give 
tours of their farms and ranches, 
explaining how science is a part of 
modern agriculture. 

“Although a computer screen can’t 
take the place of face-to-face inter-
action, our hope is that students 
have still been able to broaden their 
knowledge about agriculture and 
learn where their food comes from, 
while also having fun,” Walker said. 

A seed planting demonstration 
and germination journal are also 
available online to help students 
better understand the steps and 
care needed to help plants grow.

“At home, students can plant a 
dry bean from the pantry and watch 
it grow,” Walker said. “Planting a 
seed teaches students about agricul-

ture on a small scale. They can use 
the germination journal to record 
findings, make predictions and draw 
the plant growing.”

The virtual lessons and resources 
are available online at https://texas-
farmbureau.org/aitc. 

For videos featuring farmers and 
ranchers, including the farm tours 
from school visit presenters, go to 
TFB’s YouTube page at www.you-
tube.com/texasfarmbureau. 

Recipes, information about food 
and other topics can be found on the 
Texas Table Top blog at http://table-
top.texasfarmbureau.org. 

TFB school visit presenters and Field Operations and Educational Outreach 
staff created videos to share more about modern agriculture. The videos are 
available on TFB’s social media pages and YouTube channel. 
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EL CAMPO
SCHMIDT IMPLEMENT INC.

979-543-2622
schmidtimplement.com

NACOGDOCHES
BIG TEX AGRIPLEX

936-715-9944
bigtexagriplex.com

FAST
STRONG,

AND SMART.

Vermeer Corporation reserves the right to make changes in engineering, design and specifications; add improvements; or discontinue manufacturing or distribution at any time without notice or obligation. 
Equipment shown is for illustrative purposes only and may display optional accessories or components specific to their global region. Please contact your local Vermeer dealer for more information on machine 
specifications. Vermeer and the Vermeer logo are trademarks of Vermeer Manufacturing Company in the U.S. and/or other countries. © 2019 Vermeer Corporation. All Rights Reserved. 

THE 604R PREMIUM BALER IS FULLY EQUIPPED, AND THEN SOME.
High-producing hay makers have told us they want three things in their baler: They want it to be strong, fast and smart. 
So Vermeer got to work to design the latest baler – the 604R Premium. It starts with signature Vermeer components 
and is designed to be strong with heavy chains, large tires and doors that are strong as steel (because that’s what they 
are). With a 19% increase in baling speed and capacity compared to the 604R Signature baler, it also can produce a bale 
approximately 30% denser than the 604R Classic and Signature balers. And finally, a baler with smart and sensible features 
such as auto-eject and a net lift system. The 604R Premium baler is primed for productivity.

CROCKETT
COLLINS TRACTOR AND 

EQUIP. INC.
800-717-3157

collinstractorandequipment.com

STAR
MOORE'S SERVICE CENTER

325-948-3595
mooresservicecenter.com
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*  For commercial use only. Customer participation subject to credit qualification and approval by CNH Industrial Capital America LLC or CNH Industrial Capital Canada Ltd. See your participating 
Case IH dealer for details and eligibility requirements. Down payment may be required. Offer valid through December 31, 2020. Not all customers or applicants may qualify for this rate or term. 
CNH Industrial Capital America LLC or CNH Industrial Capital Canada Ltd. standard terms and conditions will apply. Taxes, freight, set-up, delivery, additional options or attachments not 
included in price. Program subject to change or cancellation without notice.

 ** Offer available through 12/31/2020. Available on new Case IH Round balers and Disc Mower Conditioners. This offer may be combined with other offers, but is not valid on prior purchases. A 
valid Farm Bureau® Membership Certificate is required, which may be obtained at fbverify.com/case. See your participating Case IH dealer for details and eligibility requirements. Not available 
in all states. Offer subject to change or cancellation without notice.

 † A current Farm Bureau membership verification certificate must be presented to the Case IH dealer in advance of product delivery to receive the incentive discount. Farm Bureau and the  
FB State Logo are registered service marks owned by the American Farm Bureau Federation, and are used by CNH America LLC under license from the American Farm Bureau Federation.

©2020 CNH Industrial America LLC. All rights reserved. Case IH and CNH Industrial Capital are trademarks registered in the United States and many other countries, owned by or licensed  
to CNH Industrial N.V., its subsidiaries or affiliates.

Print your certificate today!†
Visit

ON NEW CASE IH ROUND BALERS OR NEW 
CASE IH DISC MOWER CONDITIONERS

FARM 
BUREAU 
DISCOUNT**$300PLUSFINANCING 

AVAILABLE*

SEE US TODAY!

Please select your state URL

Eligible Farm Bureau 
members receive a cash 

discount - from $300 to $500 
- when purchasing qualifying 

Case IH equipment from 
participating dealerships.

ABILENE
WYLIE IMPLEMENT 

AND SPRAY CENTER
800-588-7100

www.wylieimplement.com

AMARILLO
WYLIE IMPLEMENT

855-335-2861
www.wylieimplement.com

EAST BERNARD
HLAVINKA EQUIPMENT 

CO.
800-460-7528

www.hlavinka.com

EDINBURG
WYLIE IMPLEMENT & 

SPRAY CENTER
800-514-9381

www.wyliesprayers.com

HONDO
WILLIAMSON COUNTY 

EQ. CO. INC.
830-584-1576

www.wmcoequip.com

LAMESA
WYLIE IMPLEMENT

877-308-9685
www.wylieimplement.com

LUBBOCK
WYLIE IMPLEMENT

800-722-4001
www.wylieimplement.com

MUNDAY
WYLIE IMPLEMENT

800-338-2401
www.wylieimplement.com

NOME
HLAVINKA EQUIPMENT 

CO.
409-253-2244

www.hlavinka.com

PLAINVIEW
WYLIE IMPLEMENT

855-293-4116
www.wylieimplement.com

POTEET
TUTTLE MOTOR 

COMPANY
800-880-8722

www.tuttlemotor.com

RAYMONDVILLE
WYLIE IMPLEMENT & 

SPRAY CENTER
956-689-2137

www.wyliesprayers.com

ROBSTOWN
WILLIAMSON COUNTY 

EQ.CO. INC.
361-387-1572

www.wmcoequip.com

SEMINOLE
WYLIE IMPLEMENT

888-758-1181
www.wylieimplement.com

SPEARMAN
FIVE STAR EQUIPMENT 

INC.
806-659-3743

www.fivestarequipmenttx.
com

SULPHUR SPRINGS
FARM COUNTRY, INC.

903-885-7561
www.farmcountry-inc.com

TAYLOR
WILLIAMSON COUNTY 

EQ. CO. INC.
512-352-6381

www.wmcoequip.com

VICTORIA
HLAVINKA EQUIPMENT 

CO.
361-541-6100

www.hlavinka.com



24
M

A
Y
 1

, 2
02

0
TPWD sets red snapper season in federal waters

By Jessica Domel
Multimedia Reporter

Private anglers will have 63 days 
starting June 1 to catch red snapper 
in federal waters off the Texas coast.

Bag and size limits remain un-
changed at two per person with a 16-
inch minimum length.

The start date and length of sea-
son for federal waters was set by the 
Texas Parks and Wildlife Department 
(TPWD). 

“This is something new. We’ve 
been trying it out for the past couple 
of years, and we finally got approval 
from the National Marine Fishery 
Service in 2019 to set all of the red 
snapper seasons in federal waters 
going forward,” Julie Hagen, social 
media specialist for TPWD’s Coastal 
Fisheries Division, said in an inter-
view with the Texas Farm Bureau Ra-
dio Network. 

Prior to this year, TPWD was work-

ing under an exempted fishing permit 
for two years.

“This will be our third year, and 
we will have that authority going for-
ward,” Hagen said.

The season length is based on his-
torical landing data, last year’s fishing 
effort data and the state’s allocation 
from the 2019 stock assessment. 

“The reason that we say a projected 
63 days is because even though we do 
manage the opening and closing of 
the seasons, we do have an allocated 
poundage,” Hagen said. “The federal 
government has given each Gulf state 
a certain amount of red snapper that 
they can have.”

The allocation is given in pounds of 
fish, not number of fish. 

“We can’t exceed that total allow-
able catch. In order to do that, we keep 
meticulous records throughout the 
season in federal waters and all of the 
time in state waters so we can get an 

estimate of how many pounds of fish 
have been caught,” Hagen said. 

When the state gets close to the 
limit, TPWD will close the season and 
announce it on their website.

“We have enough science and sta-
tistics using historical landings to 
project out that we think it’ll take 
about 63 days,” Hagen said. 

Anglers are encouraged to check 
the TPWD website and the Outdoor 
Annual app to ensure the season is 
still opening before fishing.

Federal waters in Texas start past 
nine nautical miles.

“We are only managing private rec-
reational anglers,” Hagen said. “This 
means people going out on their own 
boats, and they can bring friends and 
anything like that. We do not manage 
the for-hire sector that includes char-
ter boats, party boats and head boats.”

The for-hire sector is still regulated 
by the federal government.

In state waters, private anglers can 
fish year-round.

Bag and size limits remain un-
changed at four fish per person with a 
15-inch minimum in state waters.

“You’re going to know if it’s a red 
snapper by that deep rosy red color, 
and they’re actually going to have a 
dark fringe around the dorsal and tail 
fins,” Hagen said. 

Anglers are encouraged to report 
their catches on the iSnapper app. 

“We would love help from anglers. 
It helps us better manage federal and 
state waters if we have an accurate 
count,” Hagen said. “You can down-
load the iSnapper app, and it’s on your 
smartphone, or you can just report 
your landings through Texas Parks 
and Wildlife.”

The app will ask how many red 
snapper were caught, the size and 
where they were caught.

Anglers must carry a valid Texas 
fishing license with them when fish-
ing in state and federal waters.

AFBF encourages farmers to participate in USDA labor survey
The American Farm Bureau Fed-

eration (AFBF) urges farmers to re-
spond to a U.S. Department of Agri-
culture (USDA) labor survey about 
farm workers’ hours and wages.

The survey information is used 
to provide accurate measures of the 
farm labor force and wages paid, 
which affect labor program wage 
rates such as the Adverse Effect Wage 
Rate. USDA and the Department of 
Labor also use the data to estimate 
the demand for and the availability 
of seasonal agricultural workers.

The National Agricultural Sta-
tistics Service’s 2020 Agricultural 
Labor Survey was mailed to nearly 
38,000 randomly selected farms and 
ranches that had previously report-
ed having paid farm labor.

The April questionnaire asks for 
information covering two reference 
weeks, Jan. 12-18 and April 12-18.

NASS will mail an additional sur-
vey to farmers in October that will 
ask for information about reference 
periods in July 12-18 and Oct. 11-17.

NASS will use the data from these 

four reference weeks to determine 
both quarterly and annual averages 
for wages and hours worked.

The survey asks for information 
about the number of hired workers 
on the farm; total number of base 
and overtime hours worked; total 
base, bonus and overtime wages; 
and total gross wages paid each 
week. Farmers should not report 
farm labor contractor employee data 
in their survey responses, which are 
due May 7.

NASS prefers online responses 
at agcounts.usda.gov. Respondents 
need the secure 17-digit survey code 
included with the survey to access 
and complete the survey.

As required by federal law, the re-
sults of the survey will be available 
in aggregate form only, ensuring 
that no individual operation or pro-
ducer can be identified. NASS will 
publish the survey findings in the 
Farm Labor report, which is sched-
uled for release on May 28.

If you have any questions, contact 
NASS at 1-888-424-7828.

For more details about the sur-
vey, using the data or NASS survey 
methodology, visit the Agricultural 

Labor Survey page at www.nass.
usda.gov/Surveys/Guide_to_NASS_
Surveys/Farm_Labor.
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USDA reports record enrollment 
in key farm safety net programs 

Farmers signed a record 1.77 
million contracts for the U.S. De-
partment of Agriculture’s (USDA) 
Agriculture Risk Coverage (ARC) 
and Price Loss Coverage (PLC) pro-
grams for the 2019 crop year. That 
is more than 107 percent of the total 
contracts signed compared with a 
five-year average. 

USDA also reminds farmers that 
June 30 is the deadline to enroll in 
ARC and PLC for the 2020 crop year. 

“Producers for several years have 
experienced low commodity prices, 
a volatile trade environment and 
catastrophic natural disasters,” said 
Richard Fordyce, Administrator of 
USDA’s Farm Service Agency (FSA). 
“Farmers looking to mitigate these 
risks recognize that ARC and PLC 
provide the financial protections 
they need to weather substantial 
drops in crop prices or revenues.”

Farmers interested in enrolling 
for 2020 should contact their FSA 
county office. 

Farmers must enroll by June 30 
and make their one-time update to 
PLC payment yields by Sept. 30.

The ARC-CO program provides 
income support tied to historical 
base acres, not current production, 
of covered commodities. 

ARC-CO payments are issued 
when the actual county crop revenue 
of a covered commodity is less than 
the ARC-CO guarantee for the cov-
ered commodity.

PLC program payments are issued 
when the effective price of a covered 
commodity is less than the respective 

reference price for that commodity. 
The effective price equals the 

higher of the market year average 
price or the national average loan 
rate for the covered commodity.

FSA attributes the significant 
participation in the ARC and PLC 
programs for the 2019 crop year to 
increased farmer interest in the pro-
grams under the 2018 Farm Bill. An-
other reason for heightened interest 
was the increase in eligible farms 
because of the selling and buying 
of farms and new opportunities for 
beginning farmers and military vet-
erans with farms having 10 or fewer 
base acres. 

Program enrollment for 2019 end-
ed March 16.

USDA Service Centers, including 
FSA county offices, are open for busi-
ness by phone only, and field work 
will continue with appropriate social 
distancing. 

While program delivery staff will 
continue to come into the office, they 
will be working with farmers by 
phone and using online tools when-
ever possible, according to USDA.

All USDA Service Center visitors 
wishing to conduct business with 
FSA, Natural Resources Conserva-
tion Service or any other Service 
Center agency are required to call 
their Service Center to schedule a 
phone appointment. 

More information can be found at 
farmers.gov/coronavirus.

Online ARC and PLC election de-
cision tools are available at www.fsa.
usda.gov/arc-plc. 

KELLY BOGARD
Advertising Manager
254.751.2420

CAREY MARTIN
Manager
Farm Broadcaster
NAFB South Region 
Vice President

TOM NICOLETTE
Senior Network Producer
NAFB Voting Member

texasfarmbureau.org/radio

The 2019 AMR Study is out, and Texas Farm 

Bureau Radio Network is once again the most 

listened-to source of agricultural information in 

the Lone Star State. That makes five AMR studies 

in a row that we’ve come out on top! Each day, we 

broadcast on nearly 70 radio stations covering all 

aspects of agriculture, such as legislative issues, 

market information, animal health and wildlife 

management. 

Carey Martin joined the network team in  

December 2019 as manager and farm broadcast-

er. Carey brings over 30 years of experience in 

broadcasting and production agriculture, adding 

to the strength of our top-rated farm broadcast-

ing team. 

THE TOP FARM BROADCASTING 
TEAM IN TEXAS*

NATIONAL REPRESENTATIVE
J.L. Farmakis
203.834.8832

*Texas Farm Bureau Radio Network is #1 in all counties 
surveyed through AMR.

*2011, 2013, 2015, 2017 and 2019 AMR Studies.

DR. BOB JUDD
Judd Veterinary Clinic 
Host of Texas Vet News

JESSICA DOMEL
Multimedia Reporter
NAFB Voting Member
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Access to TFB member benefits and services 
information is available at www.texasfarmbureau.org

This issue’s featured benefit—

Ford
254-399-5034
www.fordspecialo�er.com/farmbureau/tx/

John Deere
JohnDeere.com/FarmBureau
254-399-5034

Sprint
www.sprint.com/TXFBmember 

VerifID
www.getverifid.com/txfb/

Case IH Discount

254-399-5034

Caterpillar
www.fbadvantage.com/cat

DELL Discount Program
1-800-695-8133

Discount Dental  
1-888-442-2780

Rental Car Discounts 
texasfarmbureau.org/membership/ 
member-benefits/

Amusement Park Discounts   
Order tickets online
texasfarmbureau.org/membership/ 
member-benefits/

Grainger Industrial Supply                         
Discount Program 
1-877-620-2852

Beltone Hearing Aid Program 
1-800-235-8663

Infant Car Seat Program 
Contact County Farm Bureau O�ce

Discount Eye Glasses and Contacts 
1-800-488-7872

Farm Bureau Bank
1-800-492-3276

Insurance Services
www.txfb-ins.com

Discount Prescription Drugs   
Agelity – 1-866-292-7822
NBRX – 1-800-800-7616

Texas Salebarn 
1-254-751-2420

Ji�y Lube
texasfarmbureau.org/membership/ 
member-benefits/

Hotel/Motel Discounts 
1-254-751-2624
1-800-537-8294

Sherwin Williams Discount Program 
1-254-776-0720

Defensive Driving Courses 
1-800-980-2175

TFB Fleet Sales 
1-254-772-3090

Ferrellgas Propane 
1-866-279-6660

O�ce Depot/O�ceMax 
www.o�cediscounts.org/txfb

Grasshopper Mowers
www.grasshoppermower.com

Dungarees
www.dungarees.com

TEXAS FARM BUREAU MEMBERSHIP
DOESN’T COST–IT PAYS!

Complete detailed information about TFB’s benefits and 
services is available at www.texasfarmbureau.org

Texas Farm Bureau Members 
save up to 75%

Office Depot updates pricing, product and service assortment on a regular basis as a result of a variety of factors, including, but not limited to, market and competitive forces, and reserves 
the right to change pricing and product assortment at any time without notice. Offers are non-transferable. Office Depot reserves the right to limit quantities sold to each customer. We are 
not responsible for errors.

Office Depot is a trademark of The Office Club, Inc. OfficeMax is a trademark of OMX, Inc. ©2020 Office Depot, Inc. All rights reserved.

Visit us online to learn more! 
www.officediscounts.org/txfb

Save on office 
supplies including:

        • Copy paper, ink & toner
        • Office essentials, cleaning 
 and breakroom supplies
        • Folders, labels and binders

off the officedepot.com regular prices on our 
Best Value List of preferred products!

Exclusive TXFB Savings!

Thousands of products discounted
off the officedepot.com regular prices!

Order online | Pick up in 1 hour!*

Free delivery on qualifying orders 
of $50 or more!**

Text TXFBSPC to 555-888 
to save your free store discount 
card on your phone

3 easy ways to shop!

Create an account online through 
www.officediscounts.org/txfb
and browse through your discounts

Businesses may qualify for 
additional discounts. please email: 
jeremy.kirkland@officedepot.com 
or call 855-337-6811 X 12897
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Texas High Plains farmers increasingly consider wheat for forage
Wheat has long been grown on 

the Texas High Plains, but fewer 
farmers are taking the crop to grain 
harvest, opting instead to cash in on 
diverse forage options for livestock 
producers, according to Texas A&M 
AgriLife Extension Service.

While summer annual forages, 
including corn and forage sorghum, 
are primarily used for silage, wheat 
silage provides Texas cattle and 
dairy producers an alternative for-
age source and farmers an option 
to market their product, said Jour-
dan Bell, Ph.D., AgriLife Extension 
agronomist in Amarillo.

Because of wheat’s flexibility, Bell 
said, it provides many farmers an op-
portunity to harvest for grain or for 
forage based on markets or weather. 
With recent freezes, farmers in the 
southwestern Panhandle are begin-
ning to chop many fields for both hay 
and silage.

“A wheat crop can be grazed, baled 
or cut as green chop or as wheatlage 
if it is not taken to the grain stage,” 

she said. “While grain harvest in the 
High Plains is typically in late May 
to early June, forage options allow 
the farmer to harvest their crop dur-
ing April. In some cases, this might 
also allow the farmer to plant a sum-
mer crop.”

Bell explained wheatlage is the 
process of cutting and ensiling 
wheat as a silage crop to preserve 
forage quality. 

Wheatlage is generally chopped 
at the soft dough stage when the 
moisture is favorable for fermenta-
tion.

Green chop wheat is either fed di-
rectly or wilted in the field prior to 
ensiling. Green chopping optimizes 
forage quality because crude protein 
and digestibility are greater at ear-
lier growth stages, she said, because 
green chop wheat is generally cut at 
the boot stage. 

At boot, the head is still enclosed 
in the flag leaf sheath, and the mois-
ture content at this stage is about 80 
percent.

“There is generally a significant 
reduction in yield when chopping at 
boot rather than at soft dough,” Bell 
said. “At soft dough, the early grain 
development as well as added bio-
mass contributes to higher yields, 
although quality is reduced.”

Rick Auckerman, AgriLife Ex-
tension agriculture and natural re-
sources agent in Deaf Smith County, 
reported that earlier-planted fields 
were at boot to heading at the time 
of the April 13 and April 17 freezes.

Farmers who are concerned about 
freeze injury are opting to take ad-
vantage of a strong forage mar-
ket. Some wheat has already been 
swathed for hay, and silage chopping 
should begin in the next seven to 10 
days.

In the northwest Panhandle, 
wheat acres for forage continue to 
increase in response to livestock de-
mands.

“Although many producers are 
concerned about freeze-related yield 
reductions, a large percent of the 

wheat acres was already contracted 
for green chop or wheatlage,” said 
Mike Bragg, AgriLife Extension 
agriculture and natural resources 
agent in Dallam and Hartley coun-
ties.

Bell said farmers are applying 
one more irrigation to preserve yield 
and quality on wheat that will be cut 
for forage due to dry conditions. It 
is also expected irrigation will con-
tinue on fields for grain production 
if the dry weather persists.

Because of the increased demand 
for green chop and wheatlage, Bell 
and Bragg initiated a wheatlage 
trial in 2018 in northwest Dallam 
County. 

Many farmers were inquiring 
about yield penalties when wheat 
harvesting occurred at the boot 
stage rather than soft dough, so 
Texas A&M AgriLife data is help-
ing farmers decide how and when to 
market their forage.

Bell and Bragg are repeating the 
trial during this production season.

Work ethic 
comes standard. 
Where there’s work to be done, there’s Kubota equipment 
ready to get it done right. With reliable diesel engines and 
an array of attachments, it’s time to conquer every task. 
Visit us today.

L Series Grand L SeriesRTV-X Series SSV Series

Work ethic 
comes standard. 
Where there’s work to be done, there’s Kubota equipment 
ready to get it done right. With reliable diesel engines and 
an array of attachments, it’s time to conquer every task. 
Visit us today.

KubotaUSA.com
© Kubota Tractor Corporation 2019. This material is for descriptive purposes only. Kubota disclaims all representations and 
warranties, express or implied, or any liability from the use of this material. For complete warranty, safety and product information, 
consult your local Kubota dealer. For the complete disclaimer, go to KubotaUSA.com/disclaimers and see the posted disclaimer.

L Series Grand L SeriesRTV-X Series SSV Series

BAY CITY
HLAVINKA EQUIPMENT CO.

979-245-4630
hlavinka.com

ROSENBERG
HLAVINKA EQUIPMENT CO.

281-342-5527
hlavinka.com

STAR
MOORE'S SERVICE 

CENTER
325-948-3595

mooresservicecenter.com
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Texas leads nation in enrolled Conservation Reserve Program acres

By Jennifer Dorsett
Field Editor

The U.S. Department of Agricul-
ture (USDA) Farm Service Agency 
(FSA) recently offered a general Con-
servation Reserve Program (CRP) 
signup, the first general enrollment 
offered by the agency since 2016.

And Texans took full advantage 
of the offering, enrolling more than 
540,000 acres in the program. 

“Texas was the number one state, 
not only for acres offered, but also 
acres accepted,” Richard Fordyce, 
FSA administrator, said. “There was 
lots of interest in those historical 
CRP areas around the Panhandle, 
and lots of folks taking advantage of 
this general CRP signup.”

Fordyce told the Texas Farm Bu-
reau Radio Network more than 3.4 
million acres across the nation were 
accepted. 

“The general signup is a competi-
tive signup process,” he said. “Land-
owners have conversations with 
staff at Farm Service Agency offices 

and go through some options and 
choices they can make. Then, they 
submit an offer. Basically, the land-
owner says, ‘This is what I can com-
mit to do,’ and there are points allot-
ted to different activities they would 
undertake with their CRP contract.”

The scores are ranked based on 
an Environmental Benefits Index 
(EBI), with points allocated for soil 
erosion control, water quality im-
provements, wildlife habitat and 
other conservation activities. 

“There were over 4,000 offers 
[made in Texas],” Fordyce said. 
“That could be unique landowners, 
or a landowner could have made 
more than one offer, but that tops 
the list as well in number of offers. 
So, Texas led the way in almost all 
of the categories for the general CRP 
signup this year.”

The goal of CRP is to preserve 
“environmentally sensitive” land by 
paying landowners through rental 
payments and cost-share assistance 
initiatives. Cost-sharing assistance 

is available for activities like seed-
ing cover crops and restoring native 
vegetation.  

CRP was first signed into law by 
President Ronald Regan in 1985. It’s 
one of the largest private land con-
servation programs in the U.S. and 
has helped farmers, ranchers and 
landowners prevent more than 9 bil-
lion tons of soil erosion, sequester an 
annual average of 49 million tons 
of greenhouse gases, restore more 
than 3 million acres of restored wet-
lands and protect more than 175,000 
stream miles with riparian forest 
and grass buffers. 

There are three forms of CRP 
available to landowners nationwide: 
general enrollment, continuous 
enrollment and grasslands enroll-
ment. A fourth program, Soil Health 
and Income Protection Program 
(SHIPP), is available only to certain 
northern states in an area known as 
the Prairie Pothole region. 

Under the competitive general 
enrollment program, landowners 

sign a contract with USDA for 10 to 
15 years guaranteeing the land will 
not be farmed or used for ranching 
during that time. 

The grasslands program is simi-
lar to general signup, except the 
land may still be used for grazing, 
haying and seed production.

Continuous enrollment is open all 
the time. Offers are automatically 
accepted if the land and landowner 
meet certain eligibility require-
ments and enrollment levels do not 
exceed the statutory cap. 

“The Conservation Reserve Pro-
gram is one of our nation’s largest 
conservation endeavors and is criti-
cal in helping producers better man-
age their operations while conserv-
ing valuable natural resources,” U.S. 
Secretary of Agriculture Sonny Per-
due said. “The program marked its 
35th anniversary this year, and we 
were quite pleased to see one of our 
largest signups in many years.”

For more information on CRP, visit 
fsa.usda.gov.

It’s time once again for the annual Texas Farm Bureau photography 
contest, when you or someone you know can share your best pictures with 
the entire Lone Star State and maybe even win a cash prize.

The deadline for photo submissions in the 2020 contest is June 1. 
The contest is limited to members of the Texas Farm Bureau and their 

immediate families. 
Rural settings and rural lifestyles are the preferred themes for all sub-

missions, and contestants are limited to one entry per person.
Four top winners will be selected and published in the July edition of 

Texas Agriculture and the summer edition of Texas Neighbors. First place 
will be awarded a $250 cash prize, second place will receive $200 and two 
honorable mentions will receive $100 each.

As in years past, both digital and printed photographs may be submit-
ted. To enter, follow these simple rules:

Digital entries should be e-mailed to photocontest@txfb.org. For publica-
tion purposes, photos must be at least 1024 X 768 pixels or higher.

Print entries may be mailed to Photo Contest, TFB Communications 
Division, P.O. Box 2689, Waco, TX 76702-2689. A self-addressed, stamped 
envelope needs to accompany your print photo entry if you want your 
photograph returned.

Include a brief description regarding the entry, plus the participant’s 
name, address, telephone number and valid Texas Farm Bureau member-
ship number.

More information is available at https://txfb.us/photocontest20.

Entries due June 1
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Call 1-866-326-3276  
to advertise your business, service or 

items for sale in the Texas Trading Post.

Pete Case • 325-650-6209 • pete@caseranch.com
www.caseranch.com • 7350 FM 915 • Eldorado, TX 76936

Monday, Oct. 5, 2020

12:30 pm at the Ranch
Midway between Eldorado &  

Mertzon, Texas on FM 915

Will be consigning bulls Will be consigning bulls 

to the South Texas to the South Texas 

Hereford Association Hereford Association 

Sales on 10/31/20  Sales on 10/31/20  

in Beeville, TXin Beeville, TX

P t C 325 650

HEREFORD HEREFORD 
BULL SALEBULL SALE

Third AnnualThird Annual

SUPERIOR DURABILITY.
EXCEPTIONAL PERFORMANCE.

TIRE TOWN, INC.
18.4-38 BIAS NEW 10PLY R-1  ........................ $508 
380/80R42 NEW BUFF SPRAYER R-1 ........... $799
1000/50R25 USED75% TREAD R-1 .............. $900
43X16.00-20 NEW BUFF 4PLY R-4 ....... $150
18.4R28 NEW BUFF R-2 ....................... $599
540/65R24 NEW OVERSTOCKS R1-W $399
18.4-34 BIAS NEW 14PLY R-1 .............. $468
28LR26 100% TREAD R-3 ..................... $499
15X19.5 NEW BUFFED 6PLY R-4 ......... $150
66X44.00-20 NEW BUFF 16PLY R-3 ..... $800
600/65R38 NEW OVERSTOCKS R1-W $699
19.5L-24 NEW 12PLY R-4 ...................... $395
14.9R46 USED 75% TREAD R-1 ........... $750
440/55R18 NEW BUFF RADIAL IMP ..... $225

We Deal! Other Sizes New & Used
(800)451-9864     (800)444-7209
(913)682-3201     (913)441-4500

M-F: 8am - 6pm • Sat.: 8am - 4pm

FIRE ANTS SOLUTION

Fire Ants Solutions 
648 Sunray Road 

Texarkana, TX 75501

S SO U OSS SSOO UUU OOO

i A t S ttiFFi A t S l ttiti

2 teaspoons of this mixture 
will kill a large mound of fire 
ants in 2 hours.

Very inexpensive formula: 
consists of mostly items from 
your pantry.

Send $7 for formula & share 
it with friends & neighbors.

Grain Bins & Material Handling
- GSI Accessories - Fans, Floors, 

Unloading Equip. & Parts.

-  - Portable Augers, 
Swing Aways, Hoppers & Parts

- Bins & Augers in Stock - Call 
for Current Stock / Availability.

Marek Ag
Near Temple, TX
254-985-2242
www.marekag.com

THE FAVORITE WORKHORSE FOR FARMERS AND RANCHERS
With over one-hundred owner-inspired improvements, the all-new RANGER XP® 1000 sets the new standard for what a utility side-by-side can do. 
Its modern, rugged design, next-level in-cab comfort, and industry-leading towing and ground clearance make the Hardest Working, Smoothest 
Riding® RANGER® ever built. Visit your local dealer today to learn more.

WARNING: The Polaris RANGER® can be hazardous to operate and is not intended for on-road use. Driver must be at least 16 years old 
with a valid driver’s license to operate. Passengers must be at least 12 years old. Drivers and passengers should always wear helmets, 
eye protection, and seat belts. Always use cab nets or doors (as equipped). Never engage in stunt driving, and avoid excessive speeds 
and sharp turns. Riding and alcohol/drugs don’t mix. All drivers should take a safety training course. Call 800-342-3764 for additional 

information. Check local laws before riding on trails. Polaris® is a registered trademark of 
Polaris Industries Inc. ©2017 Polaris Industries Inc.

SHERMAN
OUTDOOR POWERSPORTS

903-813-5464
outdoorpowersportssherman.com

TAYLOR
WILLIAMSON COUNTY EQ. CO. INC.

512-352-6381
wmcoequip.com
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USED OCEAN FREIGHT CON-
TAINERS.  Wind/Water-tight, Ro-
dent-proof. Larry Singley 866-992-
9122, 817-992-9122.

REMANUFACTURED TURBO-
CHARGERS. An inexpensive alter-
native to turbo replacement. Turbos 
remanu factured for all foreign and 
domestic cars, farm, heavy equip-
ment and 18 wheelers. 1-800-231-
5566 or 254-757-3759 Majestic 
Turbochargers, Inc., 815 Jefferson, 
Waco, TX 76701, 6-month war-
ranty—One-Day Service.

AMISH TRAIN HORSE BUGGY 
1904 buggy, buggy trailer, 2-horse 
slant trailer with sleeper. 940-845-
3881.

BUILDINGS
CLASSIFIEDSCLASSIFIEDS

WE BUY SALVAGE Tractors, 
combines, hay & farm equipment. 
Call us if you have a TERP tractor. 
Kaddatz Auctioneering & Farm 
Equipment Sales, 254-221-7957 
akaddatz@yahoo.com, www.kad-
datzequioment.com

CONTAINERS

EXCELLENT FOLIAR FERTIL-
IZER FOR HAY, PASTURE, AND 
COVER CROPS. Will promote 
microbial growth. All liquid and or-
ganic. Dealerships available.

903-466-4779

817-558-1778

903-925-3818

903-569-8793

903-692-0009

903-824-4727

FERTILIZER

BALER BELTS FOR ALL ROUND 
BALERS. Made in the U.S.A. Baler 
Twine & Net Wrap. www.balerbelt-
sandaccessories.com 1-800-223-
1312.

WE BUY BALER, planter & rake 
monitors and Salvage equipment. 
254-221-7957.

FARM EQUIPMENT

Name Your Price for 
Farm Chemicals
Herbicides, Fungicides,
Insecticides and more 

Save 10-20%+
Call or Log on Today

Toll Free 
877-497-2436

www.XSAg.com

Farmtrade.com
Formerly XSAg

GSI GRAIN BINS & ACCESSO-
RIES, GSI MATERIAL HANDLING 
EQUIPMENT, Hutchinson augers 
and parts, Sweet Mfg. legs and 
drag conveyors, GT Auger parts. 
Sales, installation, and service, 
Fritcher Enterprises, Sinton, Texas 
(361)364-3603.

GRAIN STORAGE

GSI GRAIN BINS & ACCES-
SORIES,  HUTCHINSON POR-
TABLE AUGERS & PARTS Marek 
Ag Temple, TX (254) 985-2242

HAY

ALFALFA LARGE SQUARE 
BALES dairy, beef, and goat quali-
ties delivered to you or you pick 
up at our Kansas farm. Toll free 
1-877-285-8200

IRRIGATIONHELP WANTED
EARN $60,000/ YR. part-time in 
the Livestock or Farm Equipment 
Appraisal Business. Agricultural 
background required. Home Study 
Course available. 800 488-7570 or 
www.amagappraisers.com

CHAROLAIS BULLS Registered, 
top quality, gentle, polled, tested, 
LBW. Fancy Charolais Heifers. 
Ranch Bred & raised. 254-729-8644 
254-747-2701

GOOD BLOODED YOUNG BLACK 
BRANGUS BULLS and heifers for 
breeding. $1,250 take your pick. 
Call Jack Hallettsville Texas 361-
798-5623.

SOLID ROCK RANCH
ANGUS BULLS
Two Year Old Bulls

Matt Jones • Franklin, TX
979-777-7571

www.solidrockranch.com

LIVESTOCK

BIG STOUT HEREFORD BULLS 
Horned & Polled Atlas Farms 214-
202-5178

NEED PARASITE RESISTANCE in 
your flock. St. Croix ram lambs for 
sale. 903-948-0509
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NEW REJECT PIPE
— No Splits • In Stock —

2-3/8 • 2-7/8 • 3-1/2 • 4 1/2
Used Pipe and Sucker Rods

— In Stock —

 QUANTITY DISCOUNTS 

— Free Delivery in Most Areas—

James May Pipe & Supply

325/468-5131

PIPE

PLAY GOSPEL SONGS BY EAR. 
Add chords, Piano, organ, keyboard. 
10 easy lessons $12.95. “Learn 
Gospel Music.” Chording, runs, 
fills - $12.95, both $24. Guaranteed! 
Davidsons, 6727th Metcalf, Shawnee 
Mission, Kansas 66204.

MUSICLUMBER
CEDAR FENCE POSTS, CE-
DAR LUMBER, CEDAR SHAV-
INGS, PEELED CEDAR POSTS, 
FIREPLACE MANTLES, CEDAR 
CHESTS. Myers Cedar Yard, Hwy 
183 S., Lampasas, TX 76550, 512-
556-4968, Meridian, Hwy. 6  254-
435-6857.

TIRES

TEXAS AGRICULTURE ONLINE
WWW.TEXASFARMBUREAU.ORG

www. read .gov

What 
makes a 
curious 
reader?

Read to your child today and inspire a lifelong love of reading.

You do.

SOLAR PANELS

830-438-3396
Solar Electrical Systems
for farm, ranch and home

TECL 28902

Significant Tax 
Advantages Available

www.greenstarsolutions.net
Certified solar electric installers

BBB A+ rating

AARP gives you the information to help care for your loved ones, just l ike they did with you 
once. You don’t have to do it alone and it’s okay to ask for help. Visit our website or call now to get 
practical health and wellness tips to provide even better care for those who once took care of you.
We provide you information to give care and give back.

aarp.org/caregiving
1-877-333-5885



Go to fencing.bekaert.com to get in touch with your local fencing expert.

Livestock producers across America are switching brands 
and going with Bekaert Fencing. That’s because Bekaert 
Fencing, made in Arkansas, installs easier, lasts longer 
and requires less maintenance. See the complete line of 
Bekaert fencing products or connect with one of our  
fence pros at fencing.bekaert.com  

Cattleman® Pro

BEK008 - Bekaert Corp - Texas Agriculture - 9.8125x5.125 - Gutter right

Quality fencing 
always pays off 
in the long run.


