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By Russell Boening
President

A lot of work remains on the es-
tablishment of voluntary carbon 
markets for farmers and ranchers. 

Count me among those waiting 
for more information to better un-
derstand the opportunities and chal-
lenges of these markets. 

The U.S. House Commit-
tee on Agriculture recently 
hosted a hearing on the topic. 
Committee Chairman David 
Scott said voluntary carbon 
markets could help farmers, 
ranchers and foresters cap-
ture a new income stream.

That sounds encouraging, 
but there appear to be more 
questions than answers right 
now.  

Questions include determining 
how carbon is measured, how base-
lines are determined and data pri-
vacy issues. There are also concerns 
about costs of implementation and 
foregone income calculations, ease 
of participation and contract provi-
sions. 

Farmers and ranchers already use 
climate-smart practices. Any efforts 
to streamline carbon markets should 
incentivize those existing practices. 

It’s important that any kind of 
mandatory effort, like a carbon tax 
or cap, is avoided. Carbon credits 
should be fully researched by the 
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OPINION

Looking for answers to questions on voluntary carbon markets
U.S. Department of Agriculture 
(USDA) and other federal agencies 
to help standardize the credit mar-
ket accounting and to ensure it’s a 
scientifically sound and practical so-
lution. And it must be economically 

viable for farmers 
and ranchers to par-
ticipate. Otherwise, 
the voluntary mar-
kets will struggle.

A Market Intel 
series published by 
the American Farm 
Bureau Federation 
highlights the oppor-
tunities, challenges, 
policy levers and 
overall operation of 

agriculture ecosystem credit markets. 
We’ve positioned the series on the 
Climate Issues Resources page of the 
Texas Farm Bureau website at texas-
farmbureau.org/climate. 

The five series are outlined below. 
Agricultural Ecosystem Credit 

Markets provides a primer on agri-
culture ecosystem credit markets. 
With so many emerging ideas and 
platforms, it’s important to explore 
how these markets are developing 
and operating, as well as who is be-
hind them and why.

Common Land-Use Practices Un-
der Consideration for Conservation 

Adoption discusses USDA Natural 
Resources Conservation Service 
conservation practices commonly 
used in agriculture ecosystem credit 
market contracts and current adop-
tion rates.

Barriers to Participation in Ag 
Ecosystem Credit Markets considers 
some of the barriers to participation 
in agriculture ecosystem credit mar-
kets that farmers and ranchers may 
face.

Is Carbon a Commodity? discuss-
es how agricultural ecosystem cred-
its could be priced and purchased, 

particularly if they were priced as a 
commodity.

Good Business Practices for Farm-
ers Participating in Agriculture Eco-
system Credit Markets looks at the 
development of good business prac-
tices for agriculture ecosystem credit 
markets and assesses the markets’ 
long-term impacts.

The information is helpful. A good 
understanding is essential before 
any decision can be considered. 

Many important questions re-
main, though, and farmers and 
ranchers await those answers.   

A lot of work remains on the establishment of voluntary carbon markets for 
farmers and ranchers. 
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 * For commercial use only. Customer participation subject to credit qualification and approval by CNH Industrial Capital America LLC. See your participating Case IH dealer for details and eligibility requirements. Down payment may be required. Offer good 
through December 31, 2021. Not all customers or applicants may qualify for this rate or term. CNH Industrial Capital America LLC standard terms and conditions will apply. This transaction will be unconditionally interest free. Offer subject to change or 
cancellation without notice.

** Offer available through December 31, 2021. Available on new Case IH Farmall utility tractors. This offer may be combined with other offers, but is not valid on prior purchases. A valid Farm Bureau® Membership Certificate is required, which may be obtained 
at fbverify.com/case. See your participating Case IH dealer for details and eligibility requirements. Not available in all states. Offer subject to change or cancellation without notice. FARM BUREAU, the letters FB, the FB National Logo, and the State Farm 
Bureau Logo are service marks of the American Farm Bureau Federation used under license by Case IH.

 † A current Farm Bureau membership verification certificate must be presented to the Case IH dealer in advance of product delivery to receive the incentive discount.

©2021 CNH Industrial America LLC. All rights reserved. Case IH and CNH Industrial Capital are trademarks registered in the United States and many other countries, owned by or licensed to CNH Industrial N.V., its subsidiaries or affiliates.

Print your certificate today!† Visit

EXCLUSIVE DISCOUNTS FOR FARM BUREAU MEMBERS
FINANCING 
AVAILABLE*

on all new Farmall
®

 series tractors

PLUS

• Farmall Compact A series
• Farmall Compact C series
• Farmall Utility A series
• Farmall Utility C series
• Farmall Utility U series
• Farmall 100A series
• Farmall N series
• Farmall V series

$200
FARM BUREAU 
DISCOUNT**

http://www.texasfarmbureau.org/

Eligible Farm Bureau members receive a 
cash discount - from $300 to $500

- when purchasing qualifying Case IH 
equipment from participating dealerships.

ABILENE
WYLIE IMPLEMENT AND SPRAY 

CENTER
800-588-7100

www.wylieimplement.com

AMARILLO
WYLIE IMPLEMENT

855-335-2861
www.wylieimplement.com

EAST BERNARD
HLAVINKA EQUIPMENT CO.

800-460-7528
www.hlavinka.com

EDINBURG
WYLIE IMPLEMENT & SPRAY 

CENTER
800-514-9381

www.wyliesprayers.com

HONDO
WILLIAMSON COUNTY EQ. CO. INC.   

830-584-1576
www.wmcoequip.com

LAMESA
WYLIE IMPLEMENT

877-308-9685
www.wylieimplement.com

LUBBOCK
WYLIE IMPLEMENT

800-722-4001
www.wylieimplement.com

MUNDAY
WYLIE IMPLEMENT

800-338-2401
www.wylieimplement.com

NOME
HLAVINKA EQUIPMENT CO.

409-253-2244
www.hlavinka.com

PLAINVIEW
WYLIE IMPLEMENT

855-293-4116
www.wylieimplement.com

POTEET
TUTTLE MOTOR COMPANY

800-880-8722
www.tuttlemotor.com

RAYMONDVILLE
WYLIE IMPLEMENT & SPRAY 

CENTER
956-689-2137

www.wyliesprayers.com

ROBSTOWN
WILLIAMSON COUNTY EQ.CO. INC.

361-387-1572
www.wmcoequip.com

SEMINOLE
WYLIE IMPLEMENT

888-758-1181
www.wylieimplement.com

SPEARMAN
FIVE STAR EQUIPMENT INC.

806-659-3743
www.fivestarequipmenttx.com

SULPHUR SPRINGS
FARM COUNTRY, INC.

903-885-7561
www.farmcountry-inc.com

TAYLOR
WILLIAMSON COUNTY EQ. CO. INC.

512-352-6381
www.wmcoequip.com

VICTORIA
HLAVINKA EQUIPMENT CO.

361-541-6100
www.hlavinka.com
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Texas Farm Bureau 
annual meeting 
set for Dec. 3-5

The Texas Farm Bureau An-
nual Meeting is set for Dec. 3-5 
in Corpus Christi. 

Members from the 205 county 
Farm Bureaus will work togeth-
er to craft policy positions and 
prepare for the challenges agri-
culture faces. 

About 1,000 farmers and 
ranchers are expected in Corpus 
Christi to discuss the latest ag-
ricultural issues and recognize 
successes from the membership 
year. 

Activities that will be held 
during the meeting include the 
Young Farmer & Rancher Dis-
cussion Meet and the Dueling 
Pianos Welcome Event.  

The Excellence in Agriculture 
and Outstanding Young Farmer & 
Rancher winners will be named.

TFB member benefits and 
services will be on display, along 
with the state winners of the 
County Activities of Excellence 
Award. 

Other recognitions scheduled 
for the meeting include the Pio-
neer Awards, Media Awards, 
Communications Awards and 
Outstanding Ag in the Class-
room Teacher. 

Gov. Greg Abbott will provide 
a video message, and Lt. Gov. 
Dan Patrick has been invited to 
address members. 

A delegate luncheon and 
YF&R Live Auction will be held 
before the business session. The 
money raised during the live 
auction benefits TFB’s scholar-
ship program.

During the business session, 
members will discuss state and 
national policy resolutions to 
guide the organization’s advo-
cacy efforts.

For the latest on the annual 
meeting schedule, visit texas-
farmbureau.org/annualmeeting. 

USPS implements changes to mail delivery standards

Preserving private property rights 
is imperative to meeting these objec-
tives, the plan noted. Public lands 
also benefit from public-private 
conservation partnerships through 
grazing, hunting, logging and min-
eral development.

“We need an all-hands-on-deck, 
collaborative approach if we are to 
reach our conservation ambitions,” 
the lawmakers said. “Western land-
users are the original conservation-
ists. No one knows better the impor-
tance of stewarding our resources 
and achieving sustainable yield 
and healthy landscapes than those 

The U.S. Postal Service (USPS) 
implemented changes to mail de-
livery standards for first-class mail 
and periodicals that are expected to 
impact rural areas more heavily.

The changes took effect Oct. 1.
The current three-day standard 

for first-class mail will change to five 
days for delivery anywhere within 
the U.S. The USPS explains the de-
livery standard change in terms of 
“local area” delivery and mail “trav-

eling longer distances.” The two-day 
standard for delivery within a “local 
area” will remain unchanged. USPS 
has increased time-in-transit stan-
dards by one or two days for certain 
mail that are traveling longer dis-
tances.

It is anticipated that rural areas 
will feel the effects of the changes 
in mail delivery standards because 
of the greater distances for mail to 
travel in most cases.

GOP offers alternative to Biden’s 30×30 plan

With new service standards imple-
mented, USPS offers several tips for 
consumers to prepare for the new 
delivery timeframes. For mail or cor-
respondence that requires a deadline, 
the Postal Service encourages con-
sumers to plan ahead and send their 
mail early. If it would take you more 
than a day to drive your mail to its 
destination, make sure to give your 
long-distance mail some extra time to 
travel with USPS.

whose livelihoods depends on them.”
On the other side of the aisle, Dem-

ocrats recognized increased funding 
of U.S. Department of Agriculture 
(USDA) conservation programs and 
voluntary conservation efforts from 
farmers and ranchers are needed to 
achieve Biden’s 30×30 plan. 

U.S. Secretary of Agriculture Tom 
Vilsack, who supports the 30×30 
initiative, told reporters at a press 
conference last month he was work-
ing to ensure enough technical assis-
tance was available through USDA 
to help farmers and ranchers with 
more conservation planning.

Members of Congress have proposed an alternative plan to President Joe 
Biden’s 30x30 initiative that they say is more realistic and less disruptive to 
agriculture. 

President Joe Biden’s 30×30 
plan, also called the America the 
Beautiful initiative, aims to place 
30% of the nation’s land and waters 
in conservation status by 2030. But 
members of Congress offered an al-
ternative they say is more realistic 
and less disruptive to agriculture.

In a plan released by the Sen-
ate and Congressional Western 
Caucuses, the Republicans allege 
Biden’s plan is too ambiguous and 
that the administration doesn’t yet 
know what percentage of land and 
waters are already meeting conser-
vation status.

The group of 13 senators, includ-
ing U.S. Sen. John Cornyn of Texas, 
and 27 representatives said their 
plan is a “healthier alternative” that 
focuses on increasing the percent-
age of conservation status of public 
lands and waters by using outcome-
based conservation practices.

Their 10-year initiative to con-
serve and restore public lands pri-
oritizes: forest health; eradicating 
invasive species; better managing 
the growing wild horse and burro 
population; the restoration of more 
Superfund sites; cleanup and resto-
ration of abandoned mines and or-
phan wells; protecting water infra-
structure; and increasing tourism 
for national parks to boost fund-
ing for maintaining and enhancing 
those properties.
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New USDA crop 
insurance for 
selling locally

Small farmers who sell in local 
markets will have a new crop insur-
ance option. The U.S. Department 
of Agriculture (USDA) approved a 
new Micro Farm policy that simpli-
fies record keeping and covers post-
production costs like washing and 
value-added products.

USDA’s Risk Management Agen-
cy (RMA) created this new policy 
based on research directed by the 
2018 Farm Bill, and it includes feed-
back from farmers who grow for 
their local communities.

The policy will be available begin-
ning with the 2022 crop year.

“We are excited to offer this new 
coverage for producers who work 
to provide their communities with 
fresh and healthy food,” RMA Act-
ing Administrator Richard Flournoy 
said. “USDA is focused on support-
ing local and regional food systems, 
and this new crop insurance policy is 
designed with this important sector 
of agriculture in mind.”

The new policy is offered through 
Whole-Farm Revenue Protection 
(WFRP), and it has distinct provi-
sions that can provide more access 
to the program. 

USDA officials said no expense or 
individual commodity reporting is 
needed, simplifying the recordkeep-
ing requirements for farmers.

The revenue from post-production 
costs, such as washing and packag-
ing commodities and value-added 
products, are considered allowable 
revenue.

The Micro Farm policy is available 
to farmers who have a farm operation 
that earns an average allowable rev-
enue of $100,000 or less, or for carry-
over insureds, an average allowable 
revenue of $125,000 or less. 

RMA’s research showed that 85% 
of farmers who sell locally reported 
they made less than $75,000 in gross 
sales.

For more information, visit rma.
usda.gov.

The best path to local 
performance is the one 
guided by local insights. 

Using trial data sourced from research 
sites near you, Dyna-Gro invests 
annually in new seed innovations 
designed to work in one place 
above all: on your farm.

Dyna-Gro Seed – At home on any acre.

DynaGroSeed.com

Available
through: 

© 2021 Loveland Products, Inc. All Rights Reserved.
Dyna-Gro is a registered trademark of Loveland 
Products, Inc. All other trademarks are the property 
of their respective owners.

Corn Cotton Sorghum
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2021 SPONSORS

Visit the 37th annual Amarillo Farm & Ranch Show!

NOVEMBER 30–DECEMBER 2, 2021
AMARILLO CIVIC CENTER | AMARILLO, TEXAS

Visit AmarilloFarmShow.com for a schedule of events and exhibitor list.

◾ Check out 400+ ag exhibits
◾ Attend COTTON U™, in partnership with High Plains Journal

◾ Earn CEU Credits with Texas A&M AgriLife Extension
◾ Get market outlooks and more at the Texas Wheat Symposium

#AmarilloFarmShow

Funding for WHIP+ extended through 2021
By Jennifer Whitlock

Field Editor
A recent stopgap bill funding the 

federal government through De-
cember also contained an expansion 
of U.S. Department of Agriculture 
(USDA) disaster assistance pro-
grams, including the Wildfire and 
Hurricane Indemnity Program Plus 
(WHIP+).

On Sept. 30, President Joe Biden 
signed the legislation, which retro-
actively extended WHIP+, the On-
Farm Storage Loss Program, Milk 
Loss Program and Tree Assistance 
Program through 2020 and 2021. 

U.S. Secretary of Agriculture Tom 
Vilsack was appropriated $10 billion 
for these programs to help farmers 
and ranchers affected by natural di-
sasters. This amount surpasses un-
covered crop loss estimates analyzed 
by the American Farm Bureau Fed-
eration (AFBF). 

In a recent Market Intel column, 
AFBF Associate Economist Daniel 

Munch said this funding is vital to 
farm stability and ensuring a safe 
and secure domestic food supply. 

“2020 brought 22 separate bil-
lion-dollar weather events to the 
doorsteps of farmers and ranchers 
nationwide,” he wrote. “With severe 
drought, fast-spreading wildfires, 
ice storms and hurricanes, 2021 is 
likely to rival its predecessor in eco-
nomic impacts to agriculture.”

Originally, WHIP+ was only avail-
able to farmers and ranchers in the 
counties that received qualifying 
presidential emergency or USDA 
secretarial disaster declarations 
due to qualifying events and re-
lated conditions. Derechos, severe 
drought (D2) as categorized by the 
U.S. Drought Monitor, smoke taint 
in vineyards and hailstorms were 
not explicitly listed as qualifying 
weather disasters. 

Now, derechos, winter storms, po-
lar vortexes, freeze, smoke exposure 
and crop quality losses are covered 

under WHIP+.
Losses from drought are now eli-

gible if the drought is categorized as 
D2 for eight consecutive weeks or ex-
treme drought (D3) or higher at any 
time during the calendar year. The 
bill also restated losses due to pre-
viously covered conditions—such as 
excessive heat, excessive moisture, 
hurricanes and wildfires—continue 
to qualify for assistance. 

The legislation specified $750 mil-
lion was set aside for livestock losses 
related to drought and wildfires dur-
ing 2021. 

“We’re thankful Congress saw 
the need to extend these programs 
through last year and this year,” 
Texas Farm Bureau National Legis-
lative Director Laramie Adams said. 
“In February, Texans experienced 
the worst winter storm in recent 
memory, and our farmers and ranch-
ers suffered some historic losses at 
that time. We also have had farm-
ers and ranchers impacted by hur-

ricanes and flooding on more than 
one occasion. Additionally, producers 
have experienced drought in certain 
regions of the state. We appreci-
ate our lawmakers making sure all 
types of natural disasters were in-
cluded in WHIP+.”

Information on applying for addi-
tional WHIP+ funds will be released 
by USDA later this year. 

Funding for WHIP+ was extended, 
and more weather disasters now 
qualify for coverage through the 
program. 
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OUTSTANDING YOUNG FARMER & RANCHER FINALISTS

Texas Farm Bureau names outstanding young farmers, ranchers
By Julie Tomascik

Editor
This year’s Outstanding Young 

Farmer & Rancher (YF&R) contest 
finalists recognized by Texas Farm 
Bureau (TFB) share a drive, dedica-
tion and passion for agriculture. 

They plant seeds of faith, nurture 
their fields and pastures and care for 
their families. They also commit time 
to their communities, county Farm 
Bureaus and TFB. 

Each year, TFB’s Outstanding 
YF&R competition recognizes the ac-
complishments of some of the state’s 
top agricultural leaders between the 
ages of 18 and 35 and rewards them 
for their hard work, dedication and 
determination. 

The 2021 Outstanding YF&R fi-
nalists are Travis and Kaylin Isbell 
of Florence, Travis and Bethany 
Wanoreck of Orange Grove and Aus-
ten and Rachel White of Vernon. 

Finalists were chosen from TFB’s 
district winners. A panel of volunteer 
judges conducted interviews with 
the finalists via Zoom. 

Travis and Kaylin Isbell
Travis and Kaylin raise commer-

cial cattle and stockers, as well as a 
Dorper sheep flock. They grow grass 
hay and winter oats and have a cus-
tom hay business. 

They implement no-till farming 

Travis and Bethany Wanoreck
Orange Grove

Austen and Rachel White
Vernon

practices, along with the use of cov-
er crops, to increase plant diversity 
and organic matter. They also utilize 
rotational grazing to help maximize 
their pastureland. 

Travis manages two other ranch-
es, and Kaylin is a part-time farm 
and ranch real estate agent. 

Both are active in Williamson 
County Farm Bureau. Travis serves 
on the board of directors and is the 
county’s YF&R chair. 

They represent District 8 on the 
TFB YF&R Advisory Committee, 
and Kaylin serves as the chair. They 
are both active in YF&R events and 
other TFB events and activities. 

Travis and Kaylin live in Florence 
with their two children, Trigg and 
Kyndal.

Travis and Bethany Wanoreck
Travis and Bethany are first-

generation farmers who grow cot-
ton, corn, grain sorghum and wheat. 
They also have a custom planting 
and harvesting operation.

The couple implements minimum 
tillage and strip-till practices on 
their farms to help reduce soil ero-
sion and increase organic matter. 

Bethany is also the district nurse 
at Orange Grove ISD. 

The couple represents District 13 
on the TFB YF&R Advisory Commit-
tee. They are active in YF&R events 

and activities, as well as local coun-
ty Farm Bureau events. Travis has 
served on the Nueces County Farm 
Bureau board of directors for sev-
eral years and is currently the vice 
president. 

Travis and Bethany live in Or-
ange Grove with their three chil-
dren: Wyatt, Brynlee and Taryn. 

Austen and Rachel White
Austen and Rachel have a cow-

calf operation, run stocker cattle 
and grow hay, wheat and dryland 
cotton. 

The couple focuses heavily on ge-
netic traits to improve their cow-calf 
herd. They use value-added mar-
keting programs while partnering 
with a program-specific feedyard to 
maximize their income by retaining 
ownership. 

Their cattle are Source and Age 
Verified, Verified Natural Beef and 
Global Animal Partnership-compli-
ant. 

In addition to farming and ranch-
ing, they provide custom spray and 
hay work. Rachel is also an instruc-
tor at Vernon College. 

The couple previously repre-
sented District 3 on the TFB Young 
Farmer & Rancher Advisory Com-
mittee. Austin also serves as the vice 
president of the Wilbarger County 
Farm Bureau board of directors and 

is the county’s YF&R chair. They 
have been active in county and state 
Farm Bureau activities, including 
YF&R events. 

Austen and Rachel live in Vernon 
with their daughter, Macy. 

Contest awards
The winner will be announced at 

the TFB Annual Meeting Dec. 3-5 in 
Corpus Christi. 

The winner of this year’s contest 
will receive the title to a ¾ ton die-
sel pickup, sponsored by Texas Farm 
Bureau Insurance Companies; a 
$5,000 cash award, sponsored by 
Farm Credit Bank of Texas; and 
expense-paid trips to the TFB An-
nual Meeting and American Farm 
Bureau Federation (AFBF) Annual 
Convention.

Two runners-up will receive a 
$500 cash award, sponsored by 
Southern Farm Bureau Life Insur-
ance Company, and expense-paid 
trips to the TFB Annual Meeting.

All district winners (featured on 
page 11) will receive a $1,000 cash 
award from Farm Bureau Bank. 

The state winner will advance 
to compete in the national contest 
hosted by AFBF. 

Information on the contest and 
TFB’s Young Farmer & Rancher 
program can be found online at tex-
asfarmbureau.org/YFR. 

Travis and Kaylin Isbell
Florence
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OUTSTANDING YOUNG FARMER & RANCHER FINALIST

Travis and Kaylin Isbell

Grow: Hay and raise cattle;            
custom hay operation

Location: Florence

Children: Trigg and Kyndall

By Julie Tomascik
Editor

Tradition runs deep for Travis 
and Kaylin Isbell, who are leaving 
their mark on Texas agriculture. 

The young couple raises com-
mercial cattle, stocker cattle and 
Dorper sheep on their Williamson 
County ranch. 

After graduating from Tarleton 
State University, the high school 
sweethearts came back to Florence 
to take over Travis’ family’s ranch. 

“Since we came back, we’ve add-
ed more leased land to the opera-
tion,” Travis said. “But we’re also 
focusing more on soil health, land 
stewardship and increasing our 
carrying capacity, so we’re not just 
leasing more land, but we’re get-
ting more out of the land that we 
already have.”

They implemented no-till farm-
ing practices and rotational graz-
ing, as well as added cover crops 
to increase plant diversity and or-
ganic matter. They also diversified 
by adding a flock of Dorper sheep, in 

partnership with Travis’ parents, 
and custom hay work. 

But urbanization and water is-
sues could limit their opportuni-
ties to expand. 

“There has been a significant in-
crease in growth and development 
in the area over the last three 
years,” Travis said. “That’s putting 
pressure on our water and natural 
resources and taking prime agri-
cultural land out of production.”

Despite the challenges that 
urbanization brings, the Isbells 
persevere. Their kids—Trigg and 
Kyndall—can be found riding 
horseback through the herd, help-
ing process cattle and caring for 
the horses and livestock. 

“What makes us a little unique 
is that we do the majority of our 
cow work on horseback,” Kay-
lin said. “We try to preserve the 
ranching heritage. We’ve added 
technology to our operation, but 
we still like to do a lot of the work 
in the traditional way.”

And for Travis and Kaylin, hav-
ing their kids working alongside 
them is what it means to be a fam-
ily ranch. 

“I think it’s important to have 
our kids grow up in this lifestyle,” 
Travis said. “Seeing our kids help 
us, learn from us and work with 
us, well, it’s just something we 
knew we wanted. We wanted them 
to be raised in this type of environ-
ment.”

They’re instilling a passion for 
agriculture in their kids and show-
ing them the value of hard work. 

“We’ve always said ‘quality over 
quantity.’ We don’t want to be the 
biggest, but we want to raise high-
quality cattle and high-quality 
forage that we can be proud of,” 
Kaylin said. 

As a family, they stay busy. Tra-
vis and Kaylin are active in nu-
merous organizations, including 
Texas Farm Bureau. Kaylin is also 
a part-time farm and ranch real 
estate agent, and Travis manages 
two other local ranches. Their kids 

are active in school, rodeo and have 
started showing sheep. 

Through the hectic days and 
busy seasons, the couple remains 
steadfast in their faith, family and 
agriculture. 

“In our operation and our life, our 
faith comes first. Even if it’s a super 
busy time of the year, we make sure 
that we’re at church, and our kids 
are at church,” she said. “Putting 
faith first and then having family 
second has always been our priori-
ties.”

And they both want consumers 
to understand they are caring for 
the land, the animals and natural 
resources. 

“The biggest thing is just how 
important these animals are to us—

that we’re caring for them, not mis-
treating them,” Travis said. “I wish 
consumers could come spend a day 
with us to see how we care for our 
livestock.”

It’s also important to the Isbells 
that land is kept in agricultural 
production wherever possible and 
to stay profitable so the next gen-
eration can carry on the tradition of 
the family’s ranching heritage. 

“We think it’s so important to 
keep land in agricultural produc-
tion,” Kaylin said. “We want our 
kids to be able to work this land. 
We’re fourth-generation ranchers 
on this place. It’s important to us 
that it stays that way and that the 
land continues to be used how God 
intended it to be used.”
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OUTSTANDING YOUNG FARMER & RANCHER FINALIST

Travis and Bethany Wanoreck

Grow: Cotton, wheat, sesame, 
corn and grain sorghum; custom 
planting and harvesting

Location: Orange Grove

Children: Wyatt, Brynlee & Taryn

By Jennifer Whitlock
Field Editor

Farming is tough. Being first-
generation farmers can be even 
tougher. Travis and Bethany Wano-
reck know this from experience, but 
nine years in, they say they’re hap-
pier than ever with the choice they 
made. 

It was the only thing Travis ever 
wanted to do, but the dream seemed 
impossible when he graduated high 
school. 

He grew up on a family farm in 
Eola, but his dad quit farming in 
the mid-’90s, and his grandparents’ 
land was already leased out to other 
farmers. 

So, he went to college and then 
to work for Helena Chemical. The 
company stationed him in Rob-
stown, and he met Bethany while 
attending church in nearby Orange 
Grove. In 2012, Travis’ grandfather 
purchased 190 acres of land in Bee 
County to lease to the young couple. 

And that’s how the Wanorecks 
became first-generation farmers in 

the Coastal Bend. 
“We started from the ground up, 

literally. It’s hard getting capital 
and starting out on your own,” Tra-
vis said. “And the financial system 
in general has just become so much 
tighter, so they’re not as willing to 
lend to young people without much 
collateral.”

Now, they grow cotton, sesame, 
wheat, corn and grain sorghum on 
owned and leased land across three 
counties, as well as custom planting 
and harvesting for other area farm-
ers. 

Growing up in Orange Grove, 
Bethany was exposed to agricul-
ture by showing animals in 4-H 
and FFA. But she didn’t know much 
about farming until she started dat-
ing Travis. 

Now, she splits her time between 
working for Orange Grove ISD as a 
school nurse and helping Travis on 
the farm. 

“My job allows me to be more 
flexible with the farm. We have 
summers off, which is during our 
harvest time down here. So, that al-
lows me to be home with the kids 
while Travis is harvesting. But it 
also allows me to help out as far 
as cooking meals, delivering meals 
to the field, running around after 
parts, doing payroll and paying 
bills, while Travis is out harvesting 
during the summertime,” she said. 

Bethany also helps in the field. 
“He’ll throw me on the tractor 

for plowing or something like that. 
I help move equipment, move the 
grain header, drive the grain cart, 
whatever he needs,” she said. “Since 
we farm across three county lines, 
moving equipment is a full-time job 
some days.”

Their three children love being 
able to go spend time with Travis 
on the tractor after school or during 
school breaks. 

And it’s nice to be your own boss 
and make your own schedule, al-
though Travis noted with a laugh 
that Mother Nature is the true boss 
of his time. 

“It’s like that old saying, ‘If you 
love what you do, you’ll never work 
a day in your life.’ I love what I’m 
doing and just wouldn’t want to 
raise my family any other way,” he 
said. 

That doesn’t mean he always 
finds farming easy. In fact, each 
year is a struggle, with its own set 
of troubles and challenges. 

“Since we picked up quite a bit 
more land these past couple of 
years, our biggest challenge is find-
ing labor—good help that’s willing 
to work and stick with it,” he said. 
“And there are always other things 
we can’t control. This year, it was 
too wet. Last year, it was too dry. 
The year before that, the markets 
were low. There’s no one challenge 

that’s greater than the other, so we 
just always try to make a good crop 
and sell it at the right price and 
hope for the best.”

And the couple wants consum-
ers—both local and across the na-
tion—to know they’re doing every-
thing they can to be good stewards 
of the land they’ve been entrusted 
to farm. 

“I just want consumers to know, 
my child is right there with me in 
whatever I do on the farm. I’m not 
going to expose them to something 
that’s harmful to them,” Travis 
said. “There’s nothing on my farm I 
wouldn’t feed to my family or have 
them wear. I’m just trying to do the 
best I can with what we have, try-
ing to feed and clothe the world.”
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OUTSTANDING YOUNG FARMER & RANCHER FINALIST

Austen and Rachel White

Grow: Cotton, wheat, hay and raise 
cattle; custom hay operation

Location: Vernon

Children: Macy

By Jennifer Whitlock
Field Editor

Sometimes, being a farmer or 
rancher just runs in the blood. The 
call is so strong, there’s never any 
question as to what that person will 
grow up to do. 

That’s the case for Austen and 
Rachel White, who co-own Angus, 
Red Angus and Sim-Angus cow-calf 
herds, run stocker cattle and farm 
dryland cotton, wheat and hay with 
Austen’s father and uncle in Wil-
barger County.  

From a young age, Austen knew 
he wanted to be involved in the fam-
ily farm and ranch. As soon as he 
graduated from Tarleton State Uni-
versity, he eagerly returned home to 
help run the family business. 

Rachel was also raised on a fam-
ily farm in Nebraska but moved to 
Texas to attend college and follow 
her dream of rodeoing at the profes-
sional level. 

She met Austen at Tarleton. They 
were married in 2015 and are now 
raising their family on the same 

land Austen grew up on. 
“My great-grandparents estab-

lished this farm in 1919, and I 
knew I wanted to follow in their 
footsteps to help preserve the life-
style they built for their family,” 
Austen said. 

He’s proud of the progress his 
family has made in marketing 
their beef cattle since he joined his 
dad and uncle. 

Their cattle are Source and Age 
Verified, and they use marketing 
programs like the Global Animal 
Partnership (GAP) beef standards 
and certification to maximize prof-
itability. They also retain owner-
ship of their cattle in the feedyard. 

Austen and his family concen-
trate heavily on genetics to raise 
more efficient cattle that have out-
standing carcass grades. 

“While our cow-calf herd has be-
come the main focus of our ranch, 
we remain committed to growing 
the same crops that served as the 
foundation of our multi-genera-
tional farm over 100 years ago,” he 
said. 

During the day, Rachel works 
at Vernon College as an instructor 
and is the tutoring center coordi-
nator. Weekends and spare time go 
to pitching in around the farm and 
riding horses with their daughter, 
Macy. 

“We’re privileged to raise our 
family on the land that we love 
so much and to enjoy the lifestyle 
that it provides us,” Rachel said. 
“To us, there is no better job in the 
world, and we are fortunate we get 
to wake up every morning and do 
what we love. We feel blessed we’re 
able to raise Macy this way, too.”

Whether it’s checking cows or 
riding in the tractor, Macy loves 
being on the farm. 

Austen and Rachel want her to 
achieve whatever goals she sets 
later in life, but they both hope 
she wants to be the sixth genera-
tion involved in the family busi-
ness someday. 

But managing a family busi-

ness, while enjoyable, is also chal-
lenging at times.  Volatile markets, 
the coronavirus pandemic’s impact 
on supplies and weather add stress 
for the young couple, but together, 
they make it work. 

“If I could share anything with a 
consumer, I’d want people to know 
what it’s really like out here—how 
hard we work, how much we care. 
I wish I would have had someone 
riding around with me during that 
winter freeze, because the pickup 
cab was full of calves I was trying 
to keep warm,” he said. “And I knew 
there was no way I was going to get 
to them all, and it was just a really 
sick feeling, to have no control over 
the situation and lose those ani-
mals. That storm was a very hard 

time for all of us.” 
The couple stays busy managing 

the farm and ranch while juggling 
family responsibilities, but it’s a life 
they both love and embrace. 

“We’re blessed to be able to con-
tinue to farm the land we have and 
to help provide our neighbors with 
high-quality products, whether it’s 
a ribeye steak or a cotton T-shirt,” 
Rachel said. “A love for farming 
runs deep in our family, and we en-
joy being a small part of what feeds 
and clothes our great country.”

Their roots are fimly planted in 
Wilbarger County and the family 
farm, where they hope to continue 
to provide for their family and oth-
ers through the crops they grow 
and the cattle they raise. 
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District 2

Ladd Wilkes
Ladd Wilkes grows wheat, hay-

grazer and cotton in Terry County. 
He started farming in 2019 with 
organic, dryland crops but later 
switched to conventional growing 
methods and began using drip irri-
gation. 

District 3
Austen and Rachel White

Austen and Rachel White raise 
cattle and grow wheat, hay and cot-
ton in Wilbarger County with Aus-
ten’s family. They use marketing 
programs and partner with a pro-
gram-specific feedyard to maximize 
their income. State Finalist 

District 4
Harry and Ashley Hudgins
Harry and Ashley Hudgins man-

age a cow-calf and stocker operation 
in Grayson County, and they market 
their cattle as GAP-certified. They 
also have a heifer development pro-
gram to sell replacement heifers to 
other ranchers.  

District 6 
Slayton and Abby Hoelscher
Slayton and Abby Hoelscher grow 

irrigated cotton, along with corn and 
grain sorghum, in Tom Green and 
Haskell counties. Slayton is a first-
generation farmer whose passion for 
agriculture began with a small gar-
den and grew into a thriving farm. 

District 8
Travis and Kaylin Isbell

Travis and Kaylin Isbell raise 
commercial cattle and Dorper sheep 
in Williamson County. They also 
grow hay and oats, as well as do cus-
tom hay baling. In addition, Travis 
manages two small cow-calf opera-
tions in the area. State Finalist

District 10
Austin and Heather Courmier

Austin and Heather Courmier 
have a cow-calf operation and raise 
yearlings in Kimble County. In ad-
dition to their diverse cattle op-
eration, they also raise and train 
working cow dogs and performance 
horses.

District 7
Jay and Francie Clark

Jay and Francie Clark raise cattle, 
replacement heifers and hair sheep 
using regenerative agriculture prac-
tices in Brown County. They raise 
and market their livestock as GAP-
certified. They also manage a special 
event venue located on the ranch. 

District 11
Dillon and Kori Berglund

Dillon and Kori Berglund grow 
rice, grain sorghum and corn in 
Wharton County. They help devel-
op habitat for migratory birds and 
work to effectively shape the land 
they rent and own to for the most ef-
ficient water usage. 

District 12
Cassidy and Hailey Hayes
Cassidy and Hailey Hayes grow 

corn and cotton in Calhoun County. 
They raise a small herd of Ameri-
can-cross cattle, and the couple also 
has 90 sows used primarily for the 
production of show pigs for 4-H and 
FFA students. 

OUTSTANDING YOUNG FARMER & RANCHER DISTRICT WINNERS

Upcoming TFB 
Young Farmer & 
Rancher Events
The YF&R Discussion Meet 
will be held Saturday, Dec. 
4, at the TFB Annual Meet-
ing in Corpus Christi. 

The YF&R Conference is 
set for April 1-3, 2022, in 
College Station. 

More details will be available next 
year on texasfarmbureau.org/YFR. 

District 13
Travis and Bethany Wanoreck

Travis and Bethany Wanoreck 
are first-generation farmers who 
grow cotton, wheat, sesame, corn and 
grain sorghum in Nueces County us-
ing minimum and strip till practices. 
They also have a custom planting and 
harvesting operation. State Finalist

District 5
Patrick and Alexandria Williams

Patrick and Alexandria Williams 
have a commercial hay operation and 
raise cattle in Smith County. They 
also operate Williams Spray and Fer-
tilizer, LLC—a business venture with 
their family for hay production and 
pasture management.
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Farm Bureau members receive

$500BONUS
CASH *

We are proud to offer exclusive 
savings to Farm Bureau®

members and be the official 
truck of the Farm Bureau’s 
Young Farmers and Ranchers.

ON ELIGIBLE NEW MAVERICK, RANGER, F-150 OR SUPER DUTY ®

FORD  SUPER DUTY® FORD  F-150 FORD  RANGER ® FORD  MAVERICK

Computer-generated image with available features shown.

*Farm Bureau Bonus Cash is exclusively for active Farm Bureau members who are residents of the United States. $500 Bonus 
Cash on the purchase or lease of an eligible new 2020/2021/2022 Ford Maverick, Ranger, F-150 or Super Duty.® This incentive is 
not available on F-150 Lightning, F-150 Raptor, F-600, F-650 and F-750 Super Duty®. This offer may not be used in conjunction 
with most other Ford Motor Company private incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. 
Must be a Farm Bureau member for 30 consecutive days prior to purchase or lease and take new retail delivery from an authorized 
Ford Dealer’s stock by January 3, 2022. Visit FordFarmBureauAdvantage.com or see your authorized Ford Dealer for qualifications 
and complete details. Note to dealer: Claim in VINCENT using #37860.
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Don’t miss out on this offer. 
Visit FordFarmBureauAdvantage.com today!

AMARILLO
GENE MESSER FORD OF 

AMARILLO
806-355-7471

www.messerfordamarillo.com

AMARILLO
TRI-STATE FORD

806-376-4911
www.tri-stateford.com

ANSON
LAWRENCE HALL FORD INC. 

ANSON
325-823-3211

www.lawrencehallford.com

ATHENS
BRINSON FORD LINCOLN OF 

ATHENS
877-367-3530

www.brinsonfordlincolnofathens.
com

CARTHAGE
EXCEL FORD LINCOLN, LP

888-693-3821
www.excelford.net

COLUMBUS
CAVENDER FORD

855-874-2232
www.cavenderford.com

COMANCHE
BAYER FORD
877-356-2707

www.bayerautogroup.com

DALHART
XIT FORD

806-244-8511
www.xitfordtrucks.com

DENISON
BLAKE UTTER FORD

903-465-5671
www.blakeutterford.net

DEVINE
CHAPARRAL FORD INC.

830-665-4461
www.chapfordsales.com

DICKINSON
MCREE FORD, INC.

800-753-1936
www.mcreeford.com

DUMAS
PIKE FORD OF DUMAS

806-935-4163
www.pikefordofdumas.com

EASTLAND
STANLEY FORD  EASTLAND

888-486-9896
www.stanleyautogroup.com

EL CAMPO
VONDERAU FORD

888-409-6128
www.vonderauford.com

GRAHAM
BAILEY AUTO PLAZA

940-549-1313
www.baileyautoplaza.com

GRANBURY
SHOTTENKIRK FORD OF 

GRANBURY
817-279-5900

www.mikebrownford.net

HOUSTON
AUTONATION FORD GULF 

FREEWAY
713-371-4000

www.autonationfordgulffreeway.
com

HOUSTON
HELFMAN FORD, INC.

281-240-3673
www.helfmanford.net

HUTTO
COVERT FORD OF TAYLOR

512-759-1515
www.covertauto.com

LAMPASAS
HOFFPAUIR FORD

800-460-4171
www.hford.com

MCKINNEY
BOB TOMES FORD

214-544-5001
www.bobtomesford.com

MIDLAND
ROGERS FORD LINCOLN

432-694-8801
www.rogersford.com

MISSION
SPIKES FORD
888-476-3704

www.spikesford.net

ROSENBERG
LEGACY FORD
832-612-3971

www.legacyford.com

SAN ANGELO
JIM BASS FORD, INC.

325-949-4621
www.bassbunch.com

SAN ANTONIO
NORTHSIDE FORD

210-525-9800
www.nsford.com

SCHULENBURG
CHUCK BROWN FORD

979-743-4111
www.chuckbrownford.com

SWEETWATER
STANLEY FORD SWEETWATER

325-236-6355
www.stanleyautogroup.com

WACO
BIRD KULTGEN FORD

254-666-2473
www.bkford.com

WEST
SYKORA FAMILY FORD, INC.

254-826-3673
www.sykorafamilyford.com

WICHITA FALLS
WICHITA FALLS FORD LINCOLN

940-692-1121
www.wichitafallsford.net

WILLS POINT
WILLS POINT FORD

888-251-4814
www.willspointford.com

WINNSBORO
TEXAS COUNTRY FORD

903-342-3700
www.texascountryford.com
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TFB opens doors to agriculture with new exhibit at stock shows

By Julie Tomascik
Editor

Through Doorways to Agriculture, 
Texas Fam Bureau (TFB) is helping 
consumers of all ages explore the 
captivating world of Texas agricul-
ture and learn how it touches their 
lives every day. 

With less than 2% of the nation’s 
population actively farming and 
ranching, many Texans are several 
generations removed from agricul-
ture.

“A lot of people are four, some-
times five, generations removed 
from the farm, and we think it’s 
essential they reconnect to agri-
culture. That’s why Farm Bureau’s 
interactive exhibit, Doorways to Ag-
riculture, is so important,” Dakota 
Massey, TFB associate director of 
Urban Outreach, said. “Through the 
exhibit, we focus on facts, informa-
tion and the stories of farmers and 
ranchers. We want to connect what 
happens on farms and ranches to 
the products they buy in the grocery 
store and use at home, at school and 
everywhere in between every day.”

Thousands of people visited the 
exhibit at the State Fair of Texas in 
Dallas, Heart O’ Texas Fair and Ro-
deo in Waco and the Brazos Valley 

Fair and Expo in Bryan this fall.
The exhibit features state-of-the-

art touchscreen kiosks, oversized 
interactive “books” for children and 
a theater screening videos produced 
by TFB. A walk-through trailer full 
of displays and games that encour-

age visitors of all ages to learn more 
about where their food, fiber and 
more comes from is also part of the 
exhibit. 

“So many people don’t realize just 
how important agriculture is—not 
only for food, but for things we use 
every day. Agriculture plays a role 
in our toothpaste, shampoo, cabi-
nets, clothes, schoolbooks and so 
much more. No matter which door 
you walk through in your home, you 
can find an item that’s a product or 
byproduct of agriculture, and that 
took the involvement of farmers and 
ranchers,” Massey said. “Doorways 
to Agriculture helps bring little 
pieces of that into their minds and 
connect how important farmers and 
ranchers are to their lives.”

The exhibit shows how modern 
agriculture is outfitted with technol-
ogy to be more efficient and produc-
tive. It highlights stories of farmers 
and ranchers and helps consumers 
connect with the families behind the 
products they use every day. 

Doorways to Agriculture also of-
fers tactile learning experiences to 
make it interesting to all ages and 

Interactive displays in the Doorways to Agriculture exhibit encourage visitors to learn more about agriculture and 
how everyday objects get their start on farms and ranches. This fall, the exhibit was on display at the State Fair of 
Texas in Dallas, Heart O’ Texas Fair and Rodeo in Waco and the Brazos Valley Fair and Expo in Bryan. 

learning styles. 
“We’re bringing agriculture to life 

one stock show and trade show at a 
time,” Massey said. “And it feels good 
to be talking with fairgoers again af-
ter so many events were cancelled 
last year during the height of the 
COVID-19 pandemic. Visitors are 
excited to interact with our modern 
exhibit and learn about what farm-
ers and ranchers do.”

And there are more plans for the 
exhibit in the future. Doorways to 
Agriculture will make appearances 
next year at the Fort Worth Stock 
Show and Rodeo, San Antonio Stock 
Show and Rodeo and the Rio Grande 
Valley Livestock Show. 

The exhibit first debuted in 2020 
at the Fort Worth Stock Show and 
Rodeo. However, due to the novel 
coronavirus pandemic, fairs and 
stock shows were cancelled or of-
fered limited attendance, so the ex-
hibit was not on display last spring 
or fall. 

For more information on the 
Doorways to Agriculture exhibit, 
visit texasfarmbureau.org/youth/ag-
in-the-community. 
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Deadline nears 
for PRF, API 
insurance

Farmers and ranchers have until 
Dec. 1 to make coverage decisions 
and complete reporting activities for 
the Pasture, Rangeland, and Forage  
(PRF) Pilot Insurance Program and 
Apiculture Pilot Insurance Program 
(API). 

PRF and API are both Rainfall In-
dex crop insurance policies designed 
to aid farmers and ranchers in case 
of a lack of precipitation that affects 
available forage for livestock and 
honeybees.

The plans consider a decline in 
rainfall by comparing it with the 
historical average precipitation for 
the same area during the same pe-
riod of time.

PRF is designed to help protect a 
rancher’s livestock operation from 
the risks of forage loss. In 2020, 
ranchers insured almost 160 million 
acres and nearly 32,000 policies to 
protect $2.9 billion in liabilities.

API provides a safety net for bee-
keepers’ primary income sources 
of honey, pollen collection, wax and 
breeding stock. In 2020, farmers 
covered about 1.8 million colonies 
under 3,300 policies to protect $250 
million in liabilities.

Crop insurance is sold and deliv-
ered solely through private crop in-
surance agents. A list of crop insur-
ance agents is available at all USDA 
Service Centers and online at the 
RMA Agent Locator. 

Learn more about crop insurance 
and the modern farm safety net at 
rma.usda.gov.

AT LG SEEDS, WE OFFER FARMERS THE SEED 
AND TRAIT CHOICES THEY NEED, WITHOUT 
ALL THE DISTRACTIONS THEY DON’T.

Our unique portfolio, backed by a solid agronomic team delivers 
consistent performance, harvest after harvest. You choose what 
works best for your operation and our team stands ready to help 
ensure a positive return on your investment. 

Visit LGSeeds.com

The LG Seeds Design is a registered trademark of AgReliant Genetics, LLC.
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New comprehensive report on U.S. cattle market published by AFPC

By Julie Tomascik 
Editor

An extensive report on the U.S. 
cattle market, including information 
on supply chain disruptions, was 
published in early October. 

The report was completed by the 
Agricultural and Food Policy Center 
(AFPC) at Texas A&M University in 
response to a request from Congress 
and the U.S Department of Agricul-
ture (USDA).

“This is the product of a collabo-
ration between the AFPC and the 
Office of the Chief Economist at the 
USDA,” said Dr. Bart Fischer, co-di-
rector of AFPC and one of the book’s 
editors. “The work originated from a 
request by the bipartisan leadership 
of the Committee on Agriculture in 
the U.S. House of Representatives 
during the 116th Congress.”

The book, The U.S. Beef Supply 
Chain: Issues and Challenges, is the 
result of a cattle markets workshop 
hosted by AFPC in June. Texas Farm 
Bureau (TFB) had representatives in 
attendance at the meeting.

“We are pleased to see the House 
Agriculture Committee make the 
beef cattle market a priority last 
year,” Tracy Tomascik, TFB associ-
ate director of Commodity and Reg-
ulatory Activities, said. “Now that 
this report has been published, we 
look forward to continuing our work 
with those representatives to find 
workable solutions to the challenges 
farmers and ranchers are facing.”

Several market disruptions, in-
cluding the 2019 Kansas meatpack-
ing fire and the COVID-19 pan-
demic’s effect on packing plants, are 
addressed in the book. 

“In our discussions among cattle 
industry stakeholders, the view-
points on solutions to current con-
cerns about cattle markets were 
highly diverse,” said Dr. David An-
derson, Texas A&M AgriLife Exten-
sion Service agricultural economist, 
who contributed to and was an edi-
tor for the book.  

Price discovery
Although less than 30% of the 

transactions are from cash negotia-

The 180-page book addresses the overall situation in the U.S. cattle market 
in 10 chapters. It focuses on price determination, price discovery, market 
reporting, supply chain coordination, negotiated cash trade targets and more. 

The book, The U.S. Beef Supply Chain: Issues and Challenges, is the result of a collaboration between Texas A&M’s 
Agricultural and Food Policy Center, national experts and the U.S. Department of Agriculture.

tions, economists consulted for the 
report felt fed cattle price discovery 
was robust. They did note that ad-
ditional transparency would help 
build confidence in the market. 

There was consensus that price 
discovery is valuable to how cattle 
markets, including fed cattle mar-
kets, function. 

“But agreement on any related 
policy changes remains an open 
question, and there is also concern 
about the unintended negative con-
sequences of otherwise well-inten-
tioned policy changes,” he said.

The report noted that reliance 
on formula pricing significantly re-
duced transaction costs associated 
with negotiation and induced pre-
dictability in the supply chain. 

Market concentration
Findings from the AFPC’s evalu-

ation of cattle market concentration 
confirmed and validated the connec-
tion between fed cattle price and 
packer capacity. 

“With respect to fed cattle pric-
ing, research shows that alternative 
marketing arrangements do not cre-
ate power because they do not change 
underlying supply and demand fun-
damentals,” the report noted. 

Research confirmed that in-
creased operating efficiencies of 
larger packing facilities offers a 
market benefit to cattle producers. 
This inherently creates some buyer 
leverage due to the limited number 

of packers, but researchers indicated 
their findings show it is a small im-
pact.

The cattle business is cyclical, and 
that must be taken into account, the 
authors noted. 

“While cattle supplies have out-
paced available packing capacity, 
that will not always be the case,” 
the authors said. “As a result, any-
one who decides to build additional 
capacity must understand those 
market dynamics and be aware that 
packer margins can plummet with 
that cycle.”

The report also noted the decline 
in packing capacity is not a recent 
event but has occurred over several 
decades.

“Expansion of small and regional 
packing capacity needs to be done in 

a way that is sustainable and eco-
nomically viable,” it states.

Minimum cash transactions
The report notes that imposing 

mandatory minimums on negotiat-
ed, or cash, transactions could nega-
tively effect cattle producers, poten-
tially imposing billions that would 
be passed down to cattle producers 
in the form of lower prices. 

More information
“It is abundantly apparent the U.S. 

cattle and beef industry represents 
one the most complex set of markets 
in existence today,” Anderson said.

The book breaks down many of 
those complex issues and addresses 
the overall situation of the U.S. cat-
tle market. 

The full book can be viewed on the 
AFPC website at afpc.tamu.edu. 
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QUALITY EQUIPMENT FOR ALL YOUR NEEDS!

(800) 446-7319 Belton, Texas

ALL NEW! Product Info, Manuals & More! • www.ag-meier.net

We value our dealer network so call now for a dealer near you.
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Available With 8, 10,  
Or 12 Rake Wheels 

Hay Rake  Hayvan Megaliner 

26’, 32’, 36’, & 40’ 
Hayvan Individual  

Dump Trailers 

25’, 32’, 36’, & 40’ 

Rotary Tillers 

48”, 60”, 72”, & 80” 

4-5-6 Bale Options  

Hay Liner  
Inline Trailers 

Mohawk No-Till Drills 

Hayvan No-Till Drills 

Flex Hawk Flex Eagle 
TPMA 

5 Different Post-Hole 

Digger Models  Bumper Pull & Gooseneck 

3 Point Skid & Trailer Sprayers 
Also Available Up To 1,000 Gal

15’   15’   

540/1000 RPM 

Available in 7’, 10’, &14’ 

Available in 7’, 10’, & 15’ 

AgriLife economist cautiously optimistic on cattle markets in 2022
By Jennifer Whitlock

Field Editor
Beef cattle markets have been ex-

tremely volatile over the past three 
years, but one Texas A&M AgriLife 
Extension economist believes the re-
mainder of 2021 and early 2022 will 
prove steadier. 

Processing capacity remains a 
limiting factor in beef cattle mar-
kets, said AgriLife Extension Econo-
mist Dr. David Anderson, but the 
fed cattle market has been slowly 
improving over the past few months. 

“Our ability to slaughter animals 
and our ability to process those 
carcasses, turn them into primal 
cuts, fill boxes and get them out to 
restaurants and grocery stores…I 
think we have a real capacity prob-
lem,” he said. “Some of that is a la-
bor shortage on the processing side, 
and that’s holding down better cat-
tle prices, but the constraint is also 
boosting consumer prices. So, we’re 
still seeing that in the marketplace 
with higher prices while dining out 

or shopping in-store, but we are also 
seeing some creeping up of cattle 
prices a bit over the last little while.”

Cheaper corn prices and in-
creased rainfall in Texas led to bet-
ter profits for many Texas ranchers 
on fall calves, according to Ander-
son. Calf prices may still not be 
what some would consider great, 
but he pointed out they are higher 
than last fall and better than the 
five-year average. 

As the national cow herd shrinks 
slightly due to drought in the West 
and Midwest, he said prices should 
continue to climb some into 2022. 

“I think for the rest of the year, 
nationwide, we’re going to have high-
er prices than we did last year for 
calves and feeder cattle,” Anderson 
said. “And as that drought continues 
to shrink the cow herd, it will really 
put some pressure on markets when 
we have fewer cows, so I’m pretty op-
timistic for next year that we’ll have 
higher prices overall than this year.”

Another factor he thinks will sup-

port better cattle prices for ranchers 
is the boom in beef exports and slight 
decrease in imports seen across the 
U.S. lately. 

“Brazil had some problems in ex-
porting to China recently, and Argen-
tina banned exports back in August 
in an attempt to reduce prices for do-
mestic consumers. So, I think we’ve 
expanded our exports to fill those 
gaps from those countries,” he said. 

Beef imports were a little lower in 
early fall. 

“Most of what we import are trim-
mings to make hamburgers, and 
that’s where most ranchers see the 
most direct effect of trade imports, 
particularly in the cull cow market. 
So, as we import less, domestic pric-
es will be less affected,” he said. 

While he believes prices should 
continue that upward trend, Ander-
son cautioned supply chain issues 
can still negatively impact ranchers’ 
bottom lines. Labor shortages in the 
transport sector, rapidly increasing 
fuel prices and a somewhat weak 

overall economic outlook may work 
against cattle markets in 2022. 

“Our costs are higher, and I think 
we’re all facing that as consumers 
ourselves, and it will take some time 
for that to get worked out,” he said. 
“Those things hit ranchers just like 
it hits the rest of us, but I am opti-
mistic as we finally begin to move 
out of the turmoil of the pandemic.”
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TFB Radio Network ranks at the top once again 

By Julie Tomascik
Editor

The new ratings are in, and the 
Texas Farm Bureau (TFB) Radio 
Network was once again named the 
top network in farmer and rancher 
all-day listening for Texas counties 
surveyed through the 2021 AMR 
Farm Radio Listening Study.  

This is the sixth survey in a row 
for the TFB Radio Network to re-
ceive the top ranking. The survey is 
conducted every two years to learn 
more about agricultural producers’ 
preferences for radio content.  

“I think the multi-year run as the 
number one farm radio network in 
Texas shows that Texas Farm Bu-
reau has a lot of loyalty and credibil-
ity with farmers and ranchers in our 
state,” Carey Martin, radio network 
manager, said. “They know they can 
trust what we put on the air, and 
we have built a reputation as a reli-
able source of information for them. 
It also shows the commitment that 

Texas Farm Bureau has made to the 
radio network in the form of resourc-
es that are needed to maintain that 
credibility.”

AMR surveyed over 800 Texas 
farmers and ranchers who have at 
least $50,000 a year in farm sales. 
The study covered all commodities, 
but the majority of respondents had 
beef cattle, cotton, corn, grain sor-
ghum or wheat. 

“The survey gives us a good idea 
of which radio stations farmers are 
listening to and at what times of the 
day they are listening,” Martin said. 

Results of the survey also help the 
TFB Radio Network track progress. 

“In the last study two years ago, 
the Panhandle was probably the 
weakest area of the state for us. We 
hardly had any radio stations there. 
As a result, we only had about 23% 
of the Panhandle producers listen-
ing to us,” he said. “Over the past 
two years, we worked hard to add 
stations in that part of the state, and 

now we have 83% of farmers and 
ranchers there listening.”

Research conducted by the Na-
tional Association of Farm Broad-
casting shows that radio remains an 
important daily information source 
for farmers and ranchers. And TFB 
continues to provide quality content 
to affiliate stations across the state. 

The TFB Radio Network now fea-
tures over 120 affiliate stations, the 
largest number of affiliates in the 
network’s 19-year history. 

“We’ve doubled the number of sta-
tions in the last two years,” he said. 
“Radio is a relationship business, so 
we’ve spent the last two years build-
ing those relationships with radio 
station managers. We’ve also adjust-
ed our advertising model to incentiv-
ize more stations to affiliate with us.”

The TFB Radio Network has the 
largest and most-experienced farm 
news team in the Lone Star State, 
anchored by Martin, TFB Senior 
Network Producer Tom Nicolette 

and TFB Multimedia Reporter Jes-
sica Domel. New reporter additions 
strengthened the programming line-
up, including Texas Panhandle re-
porter James Hunt and livestock auc-
tion market reporter Larry Marble.

The network specializes in pro-
gramming for the agricultural audi-
ence, covering state legislative and 
regulatory issues, crop and livestock 
conditions, market information and 
analysis and national policy issues 
from Washington, D.C.

The network airs 11 daily pro-
grams and one weekly program. The 
TFB Radio Network also launched 
a podcast, Texas Ag Today, last year 
that many radio stations air as a 
long-form morning ag news program. 

“We are one of the largest and 
most-listened to farm radio networks 
in the nation, and that’s something 
to be proud of,” Martin said. 

The complete list of affiliate sta-
tions is listed below. To listen to one 
of the many programs aired on the 
TFB Radio Network, visit texasfarm-
bureau.org/radio.

Texas Farm Bureau Radio Network
No. 1 Agriculture News Network in Texas.

Abilene 96.1 FM KORQ
Amarillo   97.5  FM KGNC
Amarillo  710  AM KGNC
Amarillo 103.9  FM KHNZ
Amarillo   96.5  FM KDDD
Austwell 105.9 FM KIBQ
Ballinger 1400 AM KRUN
Beeville 1490 AM KIBL
Beeville 97.1 FM KIBL
Big Spring 1490 AM KBST
Big Spring 103.9 FM KBST
Boerne 1500 AM KBRN
Boerne 103.9 FM KBRN
Bonham 1420 AM KFYN
Bonham 103.9 FM KFYN
Brady 1490 AM KNEL
Brady 95.3 FM KNEL
Breckenridge 1430 AM KROO
Cameron 105.1 FM KMIL
Canadian 102.9 FM KSNZ
Canton 1510 AM KWJB
Canton 95.1 FM KWJB
Carthage 104.3 FM KGAS
Center 930 AM KDET
Childress 96.1 FM KCTX
Christine 96.9 FM KWYU
Clarendon 99.3 FM KEFH
Comanche 94.3 FM KYOX
Comanche 1550 AM KCOM
Comanche 100.1 FM KCOM
Corpus Christi 99.1 FM KRYS

City Frequency Call Letters

Corsicana 1340 AM KAND
Corsicana 104.9  FM KAND
Crockett 1290 AM KIVY
Crockett 102.9 FM KIVY
Crockett 105.5 FM KIVY
Crockett 92.7 FM KIVY
Dalhart 1240 AM KXIT
Dalhart 94.5 FM KXIT
Detroit 104.3 FM KFYN
Dilley 95.3 FM KVWG
Dimmitt 1470 AM KDHN
Dimmitt 102.7 FM KDHN
Dumas 800 AM KDDD
Dumas   103.5  FM KDDD
Dumas   95.3  FM KDDD
Eastland 97.7 FM KATX
El Campo 1390 AM KULP
El Campo 106.7 FM KULP
Elk City, OK 98.9 FM KSNZ
Fredericksburg  910 AM KNAF
Giddings  96.3 FM KGID
Graham 1330 AM KSWA
Greenville 1400 AM KGVL
Greenville 93.5 FM KIKT
Greenville 105.9 FM KGVL
Greenville 107.7 FM KGVL
Haskell 97.1 FM KVRP
Hebbronville 104.3 FM KUFA
Henderson 1470 AM KWRD
Henderson   98.5  FM KWRD
Hereford 860 AM KPAN

City Frequency Call Letters

Hereford 106.3 FM KPAN
Hillsboro 1560 AM KHBR
Hondo 1460 AM KCWM
Kenedy 92.1 FM KCAF
La Grange 104.9 FM KBUK
La Grange 1570 AM KVLG
Lamesa 690 AM KPET
Lamesa 105.1 FM KPET
Levelland 1230 AM KLVT
Lubbock 94.1 FM KSSL
Madisonville 1220 AM KMVL
Madisonville 98.9 FM KMVL
Madisonville 102.7 FM KMVL
Madisonville 100.5 FM KMVL
Mansfield, LA 92.7 FM KJVC
Marshall 103.9 FM KMHT
Mason 102.5 FM KHLB
Mason   101.7  FM KZZM
Memphis 105.3 FM KLSR
Meyersville 100.1 FM KQBQ
Mineola   99.9 FM KMOO
Pampa        101.3  FM KHNZ
Paris 1490 AM KPLT
Paris 96.3 FM KPLT
Paris 93.9 FM KOYN
Pearsall 1280 AM KMFR
Pearsall 94.7 FM KMFR
Pecos       97.3 FM KDNZ
Perryton 93.7 FM KEYE
Perryton 1400 AM KEYE
Perryton   96.7  FM KEYE

City Frequency Call Letters

Post 107.3 FM KSSL
Quanah 1150 AM KOLJ
Quanah 100.7 FM KOLJ
Ranger 98.5 FM KWBY
Reno 98.9 FM KLOW
Rockdale 98.5 FM KRXT
San Angelo 92.7 FM KDCD
San Angelo  1260 AM KKSA
San Antonio 680 AM KKYX
San Antonio 104.9 FM KKYX
Seguin 1580 AM KWED
Seymour 1230 AM KSEY
Seymour 94.3 FM KSEY
Seymour 105.7 FM KSEY
Shamrock 92.9 FM KSNZ
Smiley 103.9 FM KBQQ
Spearman 98.3 FM KXDJ
Sterling City 100.5 FM KSCK
Stephenville 93.1 FM KSTV
Sulphur Springs 107.1 FM KRVA
Sulphur Springs 1230 AM KSST
Sulphur Springs 101.3 FM KSST
Sweetwater 1240 AM KXOX
Sweetwater 96.7 FM KXOX
Temple 1400 AM KTEM
Temple 94.3 FM KTEM
Tyler 104.1 FM KKUS
Vernon 101.7 FM KOLJ
Victoria 107.9 FM KIXS
Wichita Falls 97.5 FM KXXN

City Frequency Call Letters
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Unsecure border ushers in risks to Texas, U.S. animal agriculture
By Julie Tomascik

Editor
Illegal immigrants could put live-

stock in Texas and the U.S. at risk 
for diseases. But that threat is cur-
rently low, according to Texas’ state 
veterinarian. 

In September, more than 10,000 
illegal immigrants overwhelmed of-
ficials and residents in Del Rio. That 
surge opened the border to a poten-
tial for disease exposure. 

“We watched that situation care-
fully as it unfolded, and it has a po-
tential to reoccur again,” Dr. Andy 
Schwartz, Texas Animal Health 
Commission (TAHC) state veteri-
narian and executive director, said. 
“It had some modest impacts on ag-
riculture, but fortunately, we’ve not 
detected any major impacts.”

TAHC staff and the U.S. Depart-
ment of Agriculture’s (USDA) Ani-
mal and Plant Health Inspection 
Service (APHIS) monitored the situ-
ation for introduction of diseases 
that could be harmful to livestock 
and animal agriculture. 

“What caused the initial concern 
was that we knew there were a large 
number of people from Haiti, and re-
cently, African swine fever was dis-
covered there and in the Dominican 
Republic,” he said. “Our concern was 
perhaps these individuals might be 
carrying some food with them, such 
as raw or undercooked meat or dried 
meat, that might contain the African 
swine fever virus.”

But as TAHC and APHIS learned 
more about the illegal immigrants, 
the agencies realized the travel time-
line didn’t pose a significant threat. 

Other diseases monitored by 
TAHC and APHIS include foot-and-
mouth disease, tuberculosis, brucel-
losis and cattle fever ticks. These 
diseases could bring significant dis-
ruptions to the livestock industry in 
the state and across the nation. 

“We have to be a little bit con-
cerned about cattle fever ticks and 
that ticks can get on some bedding, 
on clothes and be transported across 
on or by the people. Fortunately, in 
this part of the state, due to the arid 

Farmers and ranchers should monitor their herds and flocks closely to safeguard against disease threats that could 
be ushered into Texas due to an unsecure border and the increase in illegal immigrant activity. 

climate, there aren’t a lot of cattle 
fever ticks there,” Schwartz said. 
“With all the concerns with people 
in law enforcement there, it did dis-
rupt some of the normal inspection 
processes that USDA does along that 
portion of the river with Mexico that 
goes from Del Rio down to Browns-
ville. That’s our permanent cattle 
fever tick quarantine zone. So, it did 
temporarily disrupt some inspection 
activity there, but that has gone back 
to normal now.”

Other disruptions affected trans-
porting feeder cattle. About 1.2 mil-
lion head of feeder cattle cross the 
border into the U.S. each year. 

“That flow of cattle there was tem-
porarily interrupted when the trucks 
couldn’t get across the bridge, and 
they had to divert to other ports 
to come into the country. But that 
was resolved when the bridge was 
opened up again,” he said.

USDA has a robust process in 
place for importation of livestock 
from Mexico that includes require-
ments for surveillance for tubercu-
losis in Mexico, and then testing of 
the individual animals that cross 

the border.  
A good biosecurity plan can also 

help farmers and ranchers guard 
against diseases.  

“That means to be careful where 
you buy from, make sure you’re not 
buying diseased animals. If at all 
possible, isolate them for a time after 
you get them to your facility, so that 
any incubating disease would have 
time to show itself before you com-
mingle them with the remainder of 
the herd,” he said. “And then watch 
and guard against on-farm traffic. 
Individuals coming from other facili-
ties can carry viruses and bacteria 
on their clothing, and that can also 
travel in trailers and crates and be-
tween facilities. So, we encourage 
producers to practice good biosecu-
rity to protect themselves against a 
disease outbreak.”

The horse import process at 
the border also changed recently, 
Schwartz noted. 

USDA is now holding horses at 
the border for seven days to get past 
an incubation period of a disease, 
Venezuelan equine encephalitis, 
that’s been discovered in Mexico. 

“That’s something that horse 
owners are probably familiar with 
seeing it on the vaccine bottle and 
hearing about it, but it’s a viral dis-
ease that can be fatal in horses, and 
it has been discovered in Mexico,” he 
said. “So, as horses are being import-
ed from Mexico, they’re held seven 
days at the border as a precaution. 
I’d mention that to anyone who’s im-
porting horses to know it’s going to 
take a little bit longer, but to also re-
assure our horse-owning public that 
we are taking appropriate measures 
to prevent disease incursion.”

Farmers and ranchers are encour-
aged to notify their local veterinar-
ian, TAHC and APHIS if they see 
signs of a potential disease outbreak 
or strange looking ticks. 

TAHC operates a 24-hour hot-
line for reporting diseases. Farmers 
and ranchers can call 800-550-8242 
to report any suspected foreign or 
emerging animal disease. 

More information on animal 
health, diseases and biosecurity 
measures can be found on the TAHC 
website at tahc.texas.gov or USDA’s 
website at aphis.usda.gov/.
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Farmers in the Texas Panhandle go nuts for growing peanuts
By Julie Tomascik 

Editor
In the Texas Panhandle, a few 

things are for certain—the wind will 
blow, the cotton will grow and so will 
peanuts. 

For Michael Newhouse, who 
farms in Donley County, growing 
peanuts works well with their crop 
rotation. 

“We’ve grown Spanish. We’ve 
grown Runners, and we try to 
save our best ground for Virginias. 
They’re really susceptible to disease. 
We don’t have a guaranteed place 
for Virginias every year, but if we 
have an opportunity, we try to grow 
them,” Newhouse said. “They usu-
ally bring really good money.”

The soil in Donley County, and 
across the Panhandle, is ideal for 

growing peanuts.  
“Our soil type is really good for 

peanuts, and we like to rotate our 
cotton with peanuts,” he said. “It 
seems to cut out our diseases. We 
don’t have as much disease pressure 
if we rotate cotton and peanuts, and 
vice versa.”

Since peanuts are legumes, they 
grow underneath the soil. They’re 
known as nature’s zero waste plant, 
because everything from the roots to 
the hulls are used.  

Peanut plants also have a unique 
ability to improve the soil. They take 
nitrogen from the air and produce 
their own in the ground, which ben-
efits other crops, as well. And with 
fertilizer prices steadily climbing, 
it’s a benefit that peanuts don’t re-
quire as much fertilizer.  

That’s a vital part of the equation 
for maximizing yield and efficiency, 
and this year’s growing season was 
a good one.  

“It rained pretty often. I can’t re-
member exactly how much we got, 
but the rain just was incredible,” he 
said. 

The difference between peanuts 
and other nuts is the water needed 
to grow the crop. 

“Take an almond for example. It 
takes 5 gallons of water to produce 
an ounce of peanuts. It takes 80 gal-
lons of water to produce an ounce of 
almonds,” he said. “Up here, where 
water is scare and we don’t know 
how long it’s going to last, we feel 
like we’re doing our part growing 
peanuts and conserving water.”

The crop takes about six months 

to grow. Newhouse typically plants 
around the first of May and digs the 
peanuts at the beginning of October. 

“In September, usually mid-Sep-
tember or so, we’ll start scratching 
peanuts,” he said.

To do a scratch test, Newhouse 
takes each pod and scrapes the hull. 
The color tells the maturity of the 
peanut. Immature peanuts have 
white inner husks. As the peanuts 
mature, their color darkens to or-
ange, then brown and finally black. 

 “We like it when there’s a black 
scratch, kind of a caramel-looking 
color,” Newhouse said. 

And then they dig them up. 
“The digger goes in and runs about 

four inches deep, and there’s a big 
knife that runs under each row. That 
knife cuts right below where the root 
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This variety pictured is a Runner. It is the most widely-consumed variety. This 
medium-sized peanut is used for oil and for peanut butter. Because they are 
high oleic, they have a longer shelf life. 

Michael Newhouse inspects his peanuts that have been drying in the field. 
Harvesting peanuts is a two-step process—digging and thrashing. Newhouse 
said they can combine about 80 acres in a day. 

knife cuts right below where the root 
is,” he said. “You can cut too shallow 
and shave your peanuts, but if you 
get it set just right, it goes under-
neath the plant and it lifts it up onto 
a chain. And that chain is shaking. 
It shakes the dirt off. And as it goes 
over the back, it actually takes that 
plant and flips it 180 degrees and 
places it back on the ground.”

The peanuts will sit in the field, 
depending on weather, for about 
a week to dry. Then, they combine 
them.

They can harvest about 80 acres a 
day, Newhouse noted. 

After months of work, Texas farm-
ers are happy their peanut crop is in 

demand across the state and around 
the country. 

Because during the height of the 
COVID-19 pandemic, baseball sta-
diums were closed to fans, and that 
meant the demand for the salty 
sports snack was low. 

But games are open to fans again, 
which is a big market for the Virgin-
ia variety—the largest of all peanut 
varieties.

“The Virginia is mainly used if 
you go to a ballpark, a racetrack 
or something like that,” Newhouse 
said. “They’re in-shell peanuts. That 
means they want the shell to be 
pretty. They want it to look nice for 
the consumer to say, ‘I want to eat 

this peanut.’”
Runners are known for having 

an attractive, uniform kernel and 
are typically used for oil and pea-
nut butter. They are the most-widely 
consumed variety, according to the 
Texas Peanut Producers Board. 

Valencia peanuts usually con-
tain three or more kernels in a lon-
ger shell. They are a sweet peanut 
with a bright red skin. This variety 
is mostly served roasted or sold in-
shell or boiled. 

The Valencia’s primary produc-
ing region, according to the Texas 
Peanut Producers Board is in West 
Texas and New Mexico. 

Spanish peanuts are used for pea-

nut candies, peanut snacks and pea-
nut butter. 

“Spanish peanuts are mainly 
grown for PayDays, for your can-
dies,” he said. “We grow a high oleic 
variety here, and because it’s a high 
oleic variety of Spanish, the shelf life 
is longer.”

From Newhouse’s field to the 
store, the ballpark or a sandwich, 
peanuts are a crowd favorite.  

“It’s pretty neat to grow something 
that goes directly to the consumer,” 
he said. “A lot of these peanuts stay 
right here in the U.S. And if you go to 
the store and get a PayDay, it could 
be made with some Texas peanuts, 
and that’s really neat to me.”

Did You Know?
1. It takes about 540 peanuts to make a 12-ounce jar of 

peanut butter.

2. By law, any product labeled “peanut butter” in the U.S. 
must be at least 90% peanuts.

3. Texas grows all four varieties of peanuts–Runner, 
Valencia, Spanish and Virginia. Texas farmers also 
grow organic peanuts. Texas is the only state to grow 
all four varieties. 

4. One acre of peanuts can make about 30,000 peanut 
butter and jelly sandwiches. 

5. Texas is the fourth-largest peanut-growing state. 

6. Peanut butter is the leading use of peanuts in the U.S.

7. November is National Peanut Butter Lovers’ Month.
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0%FINANCING*

AND CASH BACK OFFERS!

MORE CHOICES. MORE SAVINGS.
During this year’s Value Bonanza sales event, there are more ways to save, including
0% FINANCING* and CASH BACK OFFERS on select New Holland products. 
You’ll find the best savings of the year on the New Holland tractor and equipment you’ve 
had your eye on. But these offers won’t last long—Value Bonanza ends December 31, 
2021—so hurry in today or visit nhoffers.com.

*For commercial use only. Customer participation subject to credit qualification and approval by CNH Industrial 
Capital America LLC. See your participating New Holland dealer for details and eligibility requirements. Not all 
customers or applicants may qualify for this rate or term. Depending on model, a down payment may be required. 
Offer good through December 31, 2021, at participating New Holland dealers in the United States. CNH Industrial 

Capital America LLC standard terms and conditions will apply. Offer subject to change or cancellation without notice. Taxes, freight, set-up, 
delivery, additional options or attachments not included in price. © 2021 CNH Industrial America LLC. All rights reserved. CNH Industrial 
Capital and New Holland are trademarks registered in the United States and many other countries, owned by or licensed to CNH Industrial 
N.V., its subsidiaries or affiliates. 

HONDO
WILLIAMSON 

COUNTY EQ. CO. 
INC.

830-584-1576
wmcoequip.com

TAYLOR
WILLIAMSON 

COUNTY EQ. CO. 
INC.

512-352-6381
wmcoequip.com

VICTORIA
VICTORIA FARM EQ. 

CO, INC.
361-573-2497

victoriafarmeq.com

Covert Ford of Taylor
1200A Highway 79 East • Hutto, TX

Sales: 512-759-1414 
covertfordhutto.com

Cattle contract library bill passes Ag Committee
The U.S. House Agriculture Com-

mittee voted to advance the biparti-
san Cattle Contract Library Act of 
2021 (HR 5609). The bill must still be 
approved by the full House and Sen-
ate before it could be signed into law.

The bill was introduced by Rep. 
Dusty Johnson of South Dakota and 
Rep. Henry Cuellar from Texas.

As it currently stands, the bill 
would establish a library of contracts 
for the U.S. Department of Agricul-
ture’s (USDA) Agricultural Market-
ing Service (AMS) to report terms of 
alternative marketing agreements 
between packers and producers. 
This would equip ranchers with 
additional market data needed to 
make informed marketing and busi-
ness decisions. The USDA library 
would provide producers with key 
details on cattle contracts, including 
the type and duration.

A similar library, although small-
er, currently exists for the pork sec-
tor.

The contract library was on a list of 
requested items that representatives 
of livestock and agricultural organiza-
tions developed earlier this year.

The information would be made 
available in weekly or monthly re-
ports that would include the total 
number of fed cattle committed un-
der contracts for delivery to packers 
within the six-month and 12-month 
periods following the date of the re-
port. They would be available by re-
gion and contract type.

The number of contracts with an 
open commitment, along with any 
limitations on number of cattle to 
be delivered under such contracts, 
would also be included. 

The type of contract included in 
the cattle contract library would cov-
er the mechanism used to determine 
the base price for the fed cattle com-
mitted to a packer under the con-
tractor, such as formula purchases, 
negotiated grid purchases, forward 
contracts and other purchase agree-

ments, as determined by the U.S. 
secretary of agriculture.

In the case of a contract in which 
a specific number of cattle are not 
solely committed to the packer, an 
indication that the contract is an 
open commitment and any weekly, 
monthly, annual or other limitations 
on the number of cattle that may be 
delivered to the packer under the 
contract must be reported.

The measure would amend the 
Agricultural Marketing Act of 1946 
to ensure the data is reported and 
published with other ongoing re-
ports authorized by the Act.

USDA would be authorized to is-
sue grants to universities, associa-
tions or other institutions that can 
work directly with ranchers to dis-
seminate and analyze data to drive 
marketing decisions.

“The Cattle Contract Library Act 
ushers in greater transparency and 
competition to an industry that des-
perately needs it,” Johnson said. “I’m 

grateful to the farmers and ranchers 
for their critical input to come to a 
consensus, and I’m glad the commit-
tee answered this request.”

Cuellar has worked in Congress 
to ensure the success of agriculture.

“Throughout my time in Con-
gress, I have worked hard to ensure 
the success of the agriculture indus-
try—one that is a critical facet of 
our nation’s economy. The bipartisan 
Cattle Contract Library Act will fur-
ther this agenda through the cre-
ation of a contract library that will 
provide cost transparency in the cat-
tle market,” Cuellar said. “We must 
support all of our cattle businesses, 
including our small producers, who 
are indispensable for our country’s 
food supply chain.”

Texas Farm Bureau, the American 
Farm Bureau Federation and several 
other cattle and agricultural organi-
zations support the legislation. It is 
also widely supported by both Repub-
lican and Democrat lawmakers.

The hearing was held Thursday, 
Oct. 21.
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Lawmakers introduce bill to limit foreign ownership of U.S. ag land
By Jennifer Whitlock

Field Editor
Foreign ownership of Ameri-

can agricultural land doubled from 
2009-2019, according to U.S. Depart-
ment of Agriculture (USDA) data.

Since 2015, foreign holdings have 
increased an average of nearly 2.3 
million acres annually, with almost 
35.2 million acres across the U.S. 
held by foreign owners.

That has American farmers, 
ranchers and legislators increasing-
ly concerned.

Congressmen Ronny Jackson and 
Filemon Vela, both of whom represent 
Texas, introduced the Foreign Adver-
sary Risk Management (FARM) Act 
to combat foreign interference in the 
agricultural supply chain.

“Foreign interference in Ameri-
ca’s agriculture supply chain poses 
a serious national security threat, 
especially given that the worst pro-
ponent is the Chinese Communist 
Party. I represent the top-rated ag-
riculture district in Texas, so pro-
tecting this vital industry and its 
overarching supply chains will al-
ways be among my top priorities in 
Congress,” Jackson said. “Our adver-
saries are working overtime to un-
dermine American interests, and the 
FARM Act will be an important step 
to secure America’s food supply by 
identifying and responding to inap-
propriate interference.”

The Lone Star State’s largest 
farm and ranch organization, Texas 
Farm Bureau (TFB), supports the 
FARM Act.

“As Texas has experienced a surge 
of foreign investors buying agricul-
tural land, it is critical that proper 
oversight is provided to ensure our 
national security. We are pleased 
this bill accomplishes this goal, while 
in turn protecting private property 
rights of landowners who wish to 
sell their property,” TFB President 
Russell Boening said. “We appreci-
ate these congressional leaders for 
their steadfast leadership on this is-
sue, and we look forward to working 
with them to secure passage of this 

bipartisan legislation.”
Through the FARM Act, the leg-

islators seek to modernize the Com-
mittee on Foreign Investment in the 
U.S. (CFIUS).

CFIUS, created in 1950, is an in-
teragency federal committee that re-
views transactions involving foreign 
investment in U.S. businesses and 
real estate transactions. The com-
mittee is chaired by the Secretary of 
the Treasury and contains members 
from several other federal agencies, 
including the Departments of De-
fense and Homeland Security. The 
Director of National Intelligence 
and Secretary of Labor are non-vot-
ing, ex-officio members of CFIUS.

Currently, if CFIUS determines a 
transaction presents national security 
risks, the committee may enter into an 
agreement with or impose conditions 
on parties to mitigate those risks, sus-
pend the transaction or refer the case 
to the president for a decision.

Under the new bill, CFIUS would 
be required to monitor foreign invest-
ment into agriculture more closely 
and add the Secretary of Agriculture 
as a member of the committee. The 
FARM Act also would require the 
USDA and Government Accountabil-
ity Office to investigate and report to 
Congress on the national security im-
plications of foreign investment into 
American agriculture.

Foreign ownership of agricultural 
land could easily become an issue of 

food security, Vela noted.
During the COVID-19 pandemic, 

Americans saw food supply chains 
stretched and weakened. In the fu-
ture, foreign agricultural landown-
ers could use those tensions against 
the U.S. if allowed to purchase more 
land unchecked, according to the 
lawmakers.

“Our food systems are vital to our 
national security, and we must be 
vigilant to preserve their integrity. 
As we saw following the pandemic, 
food processing plants were forced 
to close and shipping routes for ag-
ricultural inputs were delayed. It 
disrupted the supply chains farmers 
use to get products from the farm 
to consumers, which contributed to 
declining food security in the United 
States,” Vela said in a statement. 
“This bill increases federal scrutiny 
of foreign investments in U.S. indus-
try that could undermine our agri-
cultural supply chains by adding the 
Secretary of Agriculture to CFIUS 
and designating agricultural supply 
chains as key infrastructure under 
the CFIUS review process.”

The move comes in the wake of 
criticism of foreign-owned agribusi-
nesses, such as Brazilian-owned 
JBS SA, receiving USDA assis-
tance through “trade aid” programs. 
Chinese-owned Smithfield Foods 
also would have received aid from 
USDA, but the company voluntarily 
requested to terminate a contract 

before that money was received.
A 2018 report by USDA’s Eco-

nomic Research Service said China’s 
need for agricultural resources and 
technology is behind Chinese invest-
ment in foreign agriculture and food 
sectors.

In less than a decade, China’s ag-
ricultural investments abroad grew 
more than tenfold.

Now, China holds about 192,000 
acres, or $1.9 billion worth of U.S. 
farmland, according to the latest 
USDA Farm Service Agency foreign 
agricultural land holdings report.

Forestland accounted for almost 
half of all foreign-held acreage, with 
25% going to cropland and another 
24% classified as “other agricultural 
land,” comprised of pastures, range-
land and the like. The remaining 2% 
of foreign-owned is made up of non-
agricultural land holdings.

The top country holding Ameri-
can agricultural land is Canada, 
with 10.5 million acres or 29% of all 
privately-held land in the U.S.

USDA attributes most purchases 
of agricultural land by foreign coun-
tries for use as wind farms.

Texas has the largest amount of 
foreign-held agricultural land in the 
U.S. at over 4.4 million acres. Maine 
is the second largest at 3.3 million 
acres, and Alabama comes in third at 
1.8 million acres. More than 500,000 
acres of Texas farmland were pur-
chased by foreign investors in 2019.

U.S. lawmakers have introduced a bill, the FARM Act, designed to address foreign ownership of American farmland.
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Hunters critical in ongoing cattle fever tick fight
By Jessica Domel

Multimedia Reporter
The Texas Animal Health Com-

mission (TAHC) is asking people 
who plan to hunt in the Lower Rio 
Grande Valley to help prevent the 
spread of cattle fever ticks. 

“We are asking for hunters’ help 
to ensure fever ticks are not inad-
vertently transported to unaffected 
areas of the state when harvesting 
deer or exotics from fever tick-infest-
ed areas,” Dr. Andy Schwartz, TAHC 
state veterinarian and executive di-
rector, said. “Hunters can play a crit-
ical role in protecting the state from 
the further spread of fever ticks.”

TAHC wants hunters to contact 
one of their inspectors, or an inspec-
tor from the U.S. Department of Ag-
riculture, to test their white-tailed 
deer, nilgai, antelope, black buck, 
axis deer or other exotic cervids be-
fore leaving the place they bagged it. 

“We call it a scratch inspection. 
They will feel around, especially un-
der the armpit area and in the ears, 

looking for ticks,” Dr. Angela Lackie, 
TAHC assistant executive director 
of Animal Health Programs, said. “If 
ticks are found, we’re going to har-
vest those so we can identify what 
type of tick they are.”

The inspector then treats the car-
cass or hide for ticks to prevent trans-
porting them to an unaffected area.

“Cattle fever ticks are very specif-
ic for cattle, and because nilgai ante-
lope are also in the Bovidae family, 
cattle fever ticks seem to like them, 
as well,” Lackie told the Texas Farm 
Bureau Radio Network. “They will 
also go on our cervids.”

If a hide is not checked, a hunter 
may inadvertently take the ticks from 
a quarantined area in the Lower Rio 
Grande Valley and infect a new area.

That could be detrimental to the 
cattle industry.

“Cattle fever ticks spread babesia, 
which is a lot like an anaplasmo-
sis type of disease. It affects the red 
blood cells. Animals will no longer 
thrive and can die very suddenly,” 
she said. 

Cattle in other parts of the state 
and nation don’t have a resistance to 
babesia.

“We could see 100% mortality 
rates in areas where the babesia is 
being spread,” she said. “It could 
have a huge economic impact from 
not only the mortality of animals, 
but also from the loss of markets and 
marketability of cattle in the U.S.”

Hunters are encouraged to have 
deer tested before leaving the loca-
tion where it was bagged, even if the 
property does not have cattle on it.

“In the past, a lot of our pasture 
lands had cattle on them, and we 
were able to gather the cattle every 
21 to 28 days, scratch for cattle fever 
ticks, and then treat them,” Lackie 
said. “Now, we’re seeing more prem-
ises that don’t have any livestock, 
and it’s primarily just our wildlife.”

She said they’re relying on hunt-
ers to be the first line of defense in 
areas where there might be fever 
ticks, but there aren’t any cattle.

“Their cooperation could help us 
really understand better, on some 
of our vacated premises, whether 
or not we’ve got cattle fever ticks in 
those areas,” Lackie said. 

There are cattle fever tick quar-
antine and surveillance areas in 
portions of the following counties: 
Cameron, Hidalgo, Maverick, Starr, 
Webb, Willacy and Zapata.

A list of inspectors hunters may 
contact for testing is available on 
tahc.texas.gov.

Texas receives CWD funds from APHIS
Texas was one of the states that 

received funding from the U.S. De-
partment of Agriculture’s (USDA) 
Animal and Plant Health Inspection 
Service (APHIS). The funding will 
help develop and implement chronic 
wasting disease (CWD) manage-
ment and response activities in wild 
and farmed cervids.

Texas received $429,597 of the 
$5.7 million allocated from APHIS.

The Texas Animal Health Com-
mission received the grant for the 
project titled Whole Genome Predic-
tive Genetics and CWD Disease Re-
sponse Strategies.

The remaining funds were dis-
tributed to 19 other states and 8 
Tribes or Tribal organizations.

APHIS based its funding alloca-
tions on priorities that were col-
laboratively established with state 
agricultural and wildlife representa-
tives, Tribal officials and the cervid 
industry.

APHIS received 64 proposals. To 
evaluate the projects, APHIS con-
ducted scientific and program panel 
reviews of the proposals and worked 
with submitting entities where 
needed to refine the scope of the 
most promising projects.
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Agriculture, food industries advised to prepare for cyberattacks
By Jennifer Whitlock

Field Editor
In an increasingly digital world, 

federal agencies say critical infra-
structure industries of the United 
States—including agriculture—are 
being targeted for cyberattacks. 

The Cybersecurity and Infrastruc-
ture Security Agency (CISA), Feder-
al Bureau of Investigation (FBI) and 
National Security Agency (NSA) re-
leased an alert in mid-October warn-
ing the food and agriculture sector to 
beware of BlackMatter ransomware 
attacks, in which an organization’s 
electronic data are encrypted and 
held hostage by hackers until a ran-
som is paid to restore access.

Since July, BlackMatter, a Rus-
sian cybercrime cell, has targeted 
many critical infrastructure entities, 
including two in the food and agri-
culture sector.

BlackMatter is a ransomware-as-
a-service tool, meaning the develop-
ers profit from cybercriminal affili-
ates who deploy it. 

A separate private industry notifi-
cation from the FBI’s Cyber Division 
in September noted one U.S. bakery 
company lost access to its computer 
systems in July through a ransom-
ware attack, halting production, 
shipping and receiving for one week.

“Ransomware may impact busi-
nesses across the sector, from small 
farms to large producers, processors 
and manufacturers, markets and 
restaurants,” the FBI stated. 

Financial loss, loss of productiv-
ity, remediation costs, loss of pro-
prietary information or personally 
identifiable information and reputa-
tional damage are just some of the 
losses businesses may incur from a 
ransomware or cyberattack, accord-
ing to the FBI. 

An Iowa grain cooperative, NEW 
Cooperative, was also recently tar-
geted, with BlackMatter attackers  
demanding $5.9 million to restore 
access to its data. The systems at-
tacked controlled crop irrigation, 
livestock feed schedules and inven-
tory distribution, a letter from Iowa 
Sens. Chuck Grassley and Joni 

Ernst to the Department of Home-
land Security (DHS) said. 

“NEW Cooperative controls 40% 
of the grain distribution in the coun-
try,” the senators wrote. “The com-
pany’s rapid return to alternative 
operations averted a crash in grain 
prices, but the threat of continued 
attacks has dire consequences.”

The legislators asked DHS to fur-
ther investigate recent BlackMat-
ter attacks and to explain how the 
agency is preparing the agricultural 
sector against future incidents.

BlackByte, another ransomware 
group, claims it attacked Farmers 
Cooperative Elevator Co. in Iowa. 
They threatened to release sensitive 
data—such as sales, financial and 
accounting information—if the ran-
som wasn’t paid. 

“The extent of the damage from 
the NEW Cooperative and Farmers 
Cooperative Elevator Co. attacks 
is not isolated to the grain market. 
Feed from the cooperatives’ grain 
supply sustains millions of live-
stock,” the senators said. “These at-
tacks will affect the supply chain 
that puts food on the shelves in gro-
cery stores across the country.”

Ongoing ransomware attacks af-
fecting the food and agriculture sec-
tor demonstrates the importance of 
cybersecurty as an element of sup-
ply chain security, the agencies said.

To prevent ransomware or cyber-
attacks, individuals and businesses 
should take proactive measures, in-
cluding the use of strong passwords, 
routine update and backup proce-
dures and implementing multi-fac-
tor authentication, according to the 
CISA, FBI and NSA alert. 

Strong passwords should not 
contain personal information like a 
birth date, address or phone number, 
because that information is readily 
available online and easy to guess. 
CISA advises using both upper and 
lowercase letters, numbers and spe-
cial characters in creating strong 
passwords.  

Multi-factor authentication often 
requires a code sent directly to the 
user’s associated phone number or 

email to complete logging into a de-
vice, making it less likely a random 
hacker can gain access.

Security basics like keeping oper-
ating systems and web browsers up 
to date, using antivirus software and 
backing up data in case it is lost or 
damaged can help keep systems pro-
tected, as well. 

“The threat of ransomware goes 
beyond specific impacts to a victim 
company. It has risen to a national 
security issue,” Rob Joyce, NSA di-
rector of Cybersecurity, said in a 
statement. “Employing the mitiga-
tions in the joint advisory with CISA 

and FBI will protect networks and 
mitigate the risk against BlackMat-
ter and other ransomware attacks.”

JBS, one of the world’s largest 
meatpackers, was hit by a cyberat-
tack in June, which forced the shut-
down of several slaughterhouses. 

Other cyberattacks in the food 
and agriculture sector have hap-
pened throughout the year, and the 
U.S. Senate Judiciary Committee 
held a hearing about the threat of 
ransomware attacks in late July. 

For more information and best 
practices on securing computer sys-
tems, visit stopransomware.gov. 
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EXCELLENCE IN AGRICULTURE FINALISTS

Texas Farm Bureau recognizes young ranchers, professionals
By Julie Tomascik

Editor
Dedication to agriculture, their 

community and their families earned 
one individual and two couples recog-
nition in this year’s Texas Farm Bu-
reau (TFB) Excellence in Agriculture 
(EIA) competition.

The finalists in this year’s contest 
are Chase Brooke of Anna, Jacob and 
Laura Henson of Lingleville and Hes-
ton and Stevie McBride of Lampasas. 

TFB’s EIA award recognizes 
young men and women ages 18 to 35 
who are involved in agriculture but 
do not earn their primary income 
from a farm or ranch enterprise. 

Chase Brooke
Chase Brooke is the Agriculture 

and Natural Resources County 
AgriLife Extension agent in Collin 
County, one of the fastest growing 
areas in the state. In this position, 
he provides education and research-
based information to local farmers, 
ranchers and landowners to help 
them find solutions to challenges 
they face. 

He also hosts workshops, edu-
cational outreach events and clin-
ics to help connect local producers 
with the latest in management tech-
niques, agricultural technology and 
local, state and federal regulations. 

Brooke continues to help on his 

family’s ranch in Coryell County by 
controlling and managing invasive 
species, caring for livestock and help-
ing plan for the future of the property. 

He’s involved in the community 
by serving on local boards and or-
ganizations, including the Collin 
County Farm Bureau board of direc-
tors. Brooke attends numerous TFB 
events, including county events and 
Young Farmer & Rancher activities.

He and his wife, Jennifer, live in 
Anna. 

Jacob and Laura Henson 
Jacob is a gunsmith for Infinity 

Firearms, where he does blend, fit 
and final finish on their line of cus-
tom handguns. Laura is a visiting 
instructor in Agricultural Communi-
cations at Tarleton State University. 

As an instructor, Laura uses her 
production agriculture background to 
share her experiences and inspire the 
next generation of agricultural com-
municators to increase the under-
standing of farm and ranch practices, 
agriculture’s role in sustainability 
and the need to do more with less. 

Jacob and Laura are part own-
ers in a commercial cattle herd and 
help operate Laura’s family’s farm, 
white-tailed deer ranch and silage 
harvesting business. They also own 
a small business marketing agency 
and a growing fruit and vegetable 

operation. They sell the tomatoes, 
squash, peaches, blackberries, pep-
pers and other fruits and vegetables 
at area farmers markets. They also 
offer canned goods made from their 
produce. 

Laura serves on the Erath County 
Farm Bureau board of directors and 
assists with county activities. The 
Hensons attend TFB events through-
out the year, and they also represent 
District 7 on TFB’s Young Farmer & 
Rancher Advisory Committee. 

They live in Lingleville and are 
expecting their first child in January. 

Heston and Stevie McBride 
Heston and Stevie work alongside 

each other in their agricultural busi-
ness venture and on the ranch. 

They are the owners and opera-
tors of AgroTech, an agricultural 
service business that provides liq-
uid feed, custom hay services, herbi-
cides, agricultural equipment rent-
als, dyed diesel and more to farmers 
and ranchers in the Lampasas area. 

The small business helps meet 
a need in the community and sur-
rounding counties. 

Together, they manage a cow-calf 
operation. Heston trains horses and 
enjoys roping and showing at work-
ing cow-horse events.

They also work alongside Hes-
ton’s family to grow Kleingrass and 

coastal Bermudagrass hay for their 
cow-calf herd. 

The couple is active in Lampasas 
County Farm Bureau, and Heston 
serves on the board of directors. They 
attend Young Farmer & Rancher 
activities and other Farm Bureau 
events. 

The couple lives in Lampasas 
with their son, Hetch.

Contest awards
The winner will be announced at 

the TFB Annual Meeting Dec. 3-5 in 
Corpus Christi. 

The winner will receive a UTV, 
sponsored by Southern Farm Bureau 
Life Insurance Company; a $5,000 
cash prize, sponsored by Farm Cred-
it Bank of Texas, and expense-paid 
trips to both the TFB Annual Meet-
ing and AFBF Annual Convention.

The two runners-up will receive a 
$1,000 cash award, courtesy of Farm 
Bureau Bank, a $500 cash award, 
sponsored by Southern Farm Bu-
reau Life Insurance Company, and 
an expense-paid trip to attend the 
TFB Annual Meeting.

The state winner will advance 
to compete in the national contest 
hosted by AFBF. 

Information on TFB’s EIA contest 
and Young Farmer & Rancher pro-
gram can be found online at texas-
farmbureau.org/YFR. 
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EXCELLENCE IN AGRICULTURE FINALIST

By Jennifer Whitlock
Field Editor

A typical day may find Chase 
Brooke hosting workshops, classes 
or demonstrations for the public 
on agricultural topics. He might be 
conducting a farm visit to offer tech-
nical assistance or working with a 
school to help educate students on 
agriculture. He might even be pro-
moting agricultural advocacy at the 
local community college. 

That’s because he’s the Agricul-
ture and Natural Resources Exten-
sion agent in Collin County. 

He works to provide education 
and information to farmers, ranch-
ers and landowners, as well as con-
sumers. 

Although no two days are ever the 
same, Brooke has the satisfaction of 
knowing he’s making a difference 
in his community by promoting the 
story and science of agriculture.

“Agriculture is important as it not 
only provides food and fiber, but also 
by the foundational connections it 
has to other industries. From finance 
and marketing to IT and automation, 
agriculture engages with a broad 
swath of the economy, often in ways 
that are not explicitly recognized,” 
he said. “This is important to me, be-
cause it means that every farmer and 
rancher supports a network of in-

dustries that contribute to a healthy 
local economy. Keeping agriculture 
strong means keeping our communi-
ties—and our families—strong.”

After spending most of his for-
mative years in Mexico, Brooke at-
tended middle and high school in 
suburban Southlake, where he met 
his now-wife, Jennifer. 

When he lived in the metroplex, 
Brooke felt most at home spending 
time at his family’s ranch in Coryell 
County. Working cattle, fixing fenc-
es, hauling hay and other aspects 
of ranching taught him the value of 
hard work. It also instilled an enthu-
siasm for agriculture that grew into 
a passion and a career. 

Brooke graduated from Texas 
A&M University with a bachelor’s 
degree in spatial sciences and a 
master’s degree in ecosystem science 
and management, then took a job as 
a research technician at Michigan 
State University. 

But the cold was too much for this 
Texas boy, he said with a grin.

So, he and Jennifer returned to 
Texas, where that passion for agri-
culture came full circle when he was 
hired by Texas A&M AgriLife Exten-
sion Service in Collin County.

The position seems custom-tai-
lored for a person of his agricultural 
and suburban background. Collin 
County is one of the fastest-growing 
areas in Texas, with a 198% increase 
in population from 1990 to 2010. 

“We’re growing so quickly. Many 
of our landowners are first-time 
landowners, so my role in Extension 
is to give them the information they 
need to lower that learning curve, 
help them love their land and meet 
their goals,” he said. “I also do a lot 
of outreach and education with all 
kinds of organizations to help con-
nect people with agriculture. I re-
mind them that we still have a very 
robust agricultural economy, but it 
goes beyond planting seeds and har-
vesting. The technical aspects, the 
tying in of all these different fields 
and components come together to 
intertwine in a community, even one 

as large as those we have up here.”
Getting suburbanites interested 

in agriculture and helping them 
separate truth from sensationalism 
can be an uphill battle some days, 
he said. But it’s a battle worth fight-
ing, and it’s fulfilling.

“My favorite part of my job is 
working with people. Being able to 
go out and do a farm visit, helping 
someone identify a challenge and 
ways to fix it, that’s a good feel-
ing,” Brooke said. “Or letting people 
know there are local farms and lo-
cal food available here. Showing 
them where to make connections 
with agriculture in more than just 

a textbook sense. To me, that’s the 
greatest part—the people I meet 
and having a tangible impact on my 
community.” 

And he still plays a role on his 
family’s ranch. He helps control and 
manage invasive species, cares for 
the livestock and helps plan for the 
future of the property. 

“All the good character-building 
manual labor I did as a teenager 
out there really instilled a passion 
for agriculture and natural resource 
management,” he said. “I like to go 
back to the ranch every chance I get 
and just spend time working to im-
prove our operation.”

Chase Brooke
Anna
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EXCELLENCE IN AGRICULTURE FINALIST

By Jennifer Whitlock
Field Editor

To say Jacob and Laura Henson 
have a lot of irons in the fire would 
be an understatement. 

Between partnering with their 
family on a custom silage business, 
commercial cattle herd and white-
tailed deer high-fence hunting oper-
ation, the Hensons also own a small 
marketing company and a growing 
fruit and vegetable operation. 

They live in Lingleville and have 
full-time “day jobs.” 

Jacob is a gunsmith at Infinity 
Firearms, and Laura is a visiting in-
structor in Agricultural Communi-
cations at Tarleton State University 
in Stephenville. 

But their shared dedication to ag-
riculture keeps them going day after 
jam-packed day. 

“My dad started the silage busi-
ness when I was about five years 
old, so I really don’t know anything 
besides that,” Laura said. “Growing 
up where my parents had an agri-
business and I was an employee, I 
had a firsthand view of the issues 
and struggles that go along with the 
industry. It’s motivated me to go be-
yond the farm to help combat some 
of those issues.”

Jacob grew up in nearby East-
land, where his family had a small 

cattle and hay operation. 
“I’ve always been involved in ag-

riculture in some aspect, as early as 
I can remember,” he said. “I grew up 
raising and showing steers through 
4-H and FFA, helping out on my 
family’s operation and participat-
ing in rodeo and team roping, just 
always with that connection to agri-
culture.” 

After meeting at Tarleton State 
University and marrying, the young 
couple began expanding beyond the 
family businesses. 

Laura was motivated to create 
a marketing agency after seeing 
an unmet need for affordable com-
munications and marketing options 
for small businesses. She offers 
logo and website design, video and 
photography services, social media 
management, promotional products 
and custom screen-printed T-shirts 
and vinyl decals.

The fruit and vegetable venture 
came about as a way for Jacob to de-
compress after spending long weeks 
indoors at the gunsmith facility. 
What started as a small backyard 
garden has grown into several hun-
dred square feet of production space, 
with plans to expand their produc-
tion and market reach even more in 
the future.

Tomatoes, squash, peaches, black-
berries and peppers, as well as 
canned goods made from the pro-
duce, are picked, washed, transport-
ed and sold at local farmers markets 
by the young entrepreneurs. 

“My grandparents always had 
a big garden, so my desire to have 
a garden and grow vegetables was 
simply out of nostalgia for that 
connection to my family and that 
way of life of being self-sufficient,” 
Jacob said. “And now we’re finding 
our footing in vegetable production 
and fulfilling that need and desire 
for locally-sourced produce for other 
families.” 

In addition to their many ven-
tures, Laura enjoys her role as a 
college instructor.

“Many of my students are agricul-

tural majors with no actual produc-
tion background experience. Just a 
couple of weeks ago, I had a class 
where every kid in that room was 
an ag major and didn’t know what 
the USDA was,” she said. “That just 
shows the need for people who come 
from a production background to 
make the effort to share their knowl-
edge. So, that’s my goal, to be able to 
stay in production because I love it 
so much but also to use my experi-
ences to help this next generation, 
as well.”

As they build their business leg-
acy together, they’re also building a 
life, memories and a family.

Their first child is due in January, 
and the Hensons are excited to raise 
their daughter in the same rural life-
style they enjoyed growing up. They 
can’t wait to teach her about agricul-
ture and have her learn those rural 
values as she grows up involved in 
their businesses. 

“With a little one coming soon, 
we’re going to have to make some 
changes because we stay so busy,” 
Laura said. “But we can’t wait to 
do the same things for her and let 
her work in the garden or whatever 
businesses we have and learn all the 
good things about agriculture like 
we did.”

Jacob and Laura Henson
Lingleville
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By Jennifer Whitlock 
Field Editor

Heston and Stevie McBride are 
booth rooted in agriculture. They 
are third-generation ranchers who 
have a passion for the land, cattle 
and running successful businesses. 

They raise cattle and are the  
owners and operators of AgroTech, 
an agricultural service business 
that provides liquid feed, dyed die-
sel, fertilizer, herbicides, agricultur-
al equipment rentals and more to 
farmers and ranchers in the Lam-
pasas area. 

“Heston and I both come from 
long-time ranching families. We met 
in college at Tarleton State Univer-
sity, and we found we both shared a 
love for cattle and ranching. So, we 
pursued that when we graduated 
by moving to East Texas, where he 
took a ranch management job,” Ste-
vie said. “We ended up moving back 
closer to his hometown when we had 
an opportunity to, along with a cou-
ple of partners, acquire AgroTech.”

Stevie oversees the administra-
tive aspects of AgroTech—paper-
work, accounting and other jobs that 
need to be managed at the office. 

Heston handles the operational 
side of the business. He directs the 
employees on jobs, handles custom-
er inquiries and helps clients decide 

which fertilizers or herbicides they 
may need or what equipment to 
rent. 

“We specialize in fertilizer and 
herbicide applications for hay and 
forage production. Our clients are 
mainly landowners in Lampasas, 
Llano and Mills counties,” he said. 
“We try to tailor our business, so we 
have something to offer operations 
of all sizes.”

Many of their clients are first-
time landowners or people who have 
moved from larger cities to the more 
suburban or rural setting of Lam-
pasas and the surrounding areas. 
That’s changed how the McBrides 
approach customer interactions. 

Heston noted he spends more 
time on education and assisting 
them in making appropriate land 
management decisions.  

The couple also manages a small 
commercial cow-calf herd through 
leasing several properties across 
two counties. 

Raising cattle is something both 
of their families were involved in 
as they were growing up, and it’s a 
venture they wanted to continue as 
adults. 

Working alongside the love of her 
life can be fun, Stevie said. It’s also 
tough to manage the work-life bal-
ance, however. 

“I don’t really get to say, ‘Hey, 
when you get home, you take care of 
the baby while I go do this,’ because 
we work together all the time, and 
we do everything else together, too. 
We both have to load up and feed 
cows after work or go fix fences or 
do whatever needs to be done. We 
have a business, a cattle herd and a 
family,” she said. 

Managing a business and a cattle 
herd takes many hours during the 
day. 

“There’s a lot of struggle that goes 
on behind the scenes.  We deal with 
a lot of things that, typically, most 
people don’t experience or would 
never understand. So, sometimes 
there’s a lot of heartache involved. 
But we always, always try to remain 

positive. And we love our lives,” Ste-
vie said. “We like to stay busy, and 
we get to do everything together, so 
it works for us.”

In the future, they’d like to ex-
pand their cow-calf herd and get 
more involved in working cow-horse 
shows. They hope to see their son, 
Hetch, involved with the horses and 
cattle, too. 

For now, they’re enjoying their 
time as a busy, young family. 

It’s challenging sometimes to 
own and operate a small business 
in a small town and manage their 
cattle herd. But Heston said there 
are many rewards, too. 

“There’s a lot of freedom that 
comes with owning and operating 
your own business,” he said. “We felt 
like this was something we wanted 
to pursue, and we’ve both been re-
ally happy and are glad we chose 
this path.”

And there’s nothing like an ag-
ricultural community in which to 
raise a family, Stevie added. 

“Agriculture has always been near 
and dear to my heart. I grew up that 
way. Heston grew up that way,” she 
said. “The people are great, and we 
definitely want to continue on that 
path and raise our son in the same 
kind of community we grew up in.”

Heston and Stevie McBride
Lampasas
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New USFRA docudrama highlights agriculture’s sustainability

A new short film released by the 
U.S. Farmers & Ranchers in Action 
(USFRA) highlights the role farm-
ers and ranchers are taking in forg-
ing climate solutions with help from 
science, experts, investors and part-
ners.

The docudrama, The Carbon Neu-
tral Pig, follows the real-life journey 
of Marlowe Ivey who has taken over 
her dad’s North Carolina pig farm 
and is working to make it carbon 
neutral.

“Change has got to start some-
where” becomes a key line as Ivey 
encounters people online and in her 
community that criticize pig farm-
ing as being harmful to the planet 
and telling Ivey that change is 
needed.

Ivey in turn sees her farm as a 
place where she can make positive 
change, using science and experts 
to evolve and improve the closed-
loop processes her dad started in 
the 1980s and 1990s with pigs, soy 
and corn. Ivey is currently working 
toward a methane-capture system to 

power the farm.
The Carbon Neutral Pig touches 

on several climate-smart ag practices 
Ivey uses. It’s the second short docu-
drama in a series about U.S. farmers 
and ranchers harnessing technol-
ogy and tenacity to improve their 
practices, provide social benefit, re-
main economically sustainable and 
act as partners in national and global 
climate action.

The first of the series was the 
award-winning 30 Harvests, featur-
ing the story of Texas row-crop farm-
er and Texas Farm Bureau member 
Jay Hill.

USFRA connects food and agricul-
tural leaders to take bold action to 
co-create sustainable U.S. food sys-
tems. The Carbon Neutral Pig was 
produced with support from United 
Soybean Board and North Carolina 
Pork Council.

USFRA premiered the film on 
Sept. 16 at its 2021 Honor the Har-
vest Forum, where more than 150 
leaders in the U.S. food and agricul-
ture sector explored the challenges 

facing agriculture and co-designed 
solutions.

“We produce these films to reflect 
what we hear from farmers and 
ranchers and to illustrate the im-
portance of them being at the table 
during conversations about climate 
change,” Erin Fitzgerald, CEO of 
USFRA, said. “This is a call to lead-
ers in food, finance and science to 

support their efforts. Farmers and 
ranchers experience the effects 
of climate change firsthand. They 
have experience on the land that 
others don’t, and their work can be 
solution-driven. But they can’t do it 
alone.”

The film, which runs about seven 
minutes, can be viewed online at 
media.usfarmersandranchers.org.

U.S. Farmers and Ranchers in Action (USFRA) launched a new docudrama, 
The Carbon Neutral Pig, to show the role of farmers and ranchers in creating 
climate-solutions. The short film follows North Carolina pig farmer Marlowe 
Ivey. Photo courtesy USFRA. 

USDA announces climate-smart agriculture, forestry initiative
The Food and Agriculture Cli-

mate Alliance (FACA) is encouraged 
by the U.S. Department of Agricul-
ture’s recent announcement invit-
ing proposals to advance voluntary 
climate-smart farming and forestry 
practices. 

The alliance is pleased to see 
USDA embracing an incentive-
based approach that would increase 
demand for climate-smart farm, 
ranch and forestry products, while 
building trust that the climate ben-
efits are real and verifiable.

U.S. Secretary of Agriculture Tom 
Vilsack announced the Climate-
Smart Agriculture and Forestry 
Partnership Initiative saying USDA 
hopes to receive proposals from a 
wide variety of stakeholders inter-
ested in voluntarily collaborating to 
test wide-ranging ideas that seques-
ter carbon and reduce greenhouse 
gas (GHG) emissions on farms and 
working lands.

Vilsack credited FACA, saying 
the department drew heavily from 
alliance recommendations released 
in May 2021 when forming the pro-
gram. 

USDA also acknowledges the 
need identified by FACA to build 
confidence in these climate benefits 
by investing in measurement, moni-
toring and verification to lay the 
groundwork for success and poten-
tial actions by Congress.

The alliance supports this “walk 
before you run” approach by gov-
ernment to advance climate-smart 
practices. FACA has long stressed 
that there is no one-size-fits-all so-
lution and is pleased USDA is invit-
ing proposals that would add value 
to and encourage new markets for 
the full range of farm, ranch and 
forestry products, grown and raised 
on farms, ranches and forests of all 
sizes. 

The alliance also supports equi-

table opportunities and applauds 
USDA’s stated goal to reduce barri-
ers to participation for all farmers, 
ranchers and forest owners, includ-
ing producers of color and others 
who have been historically under-
represented.

“Secretary Vilsack’s focus on pi-
lots to get the policy ‘right’ will help 
inform future discussions and en-
sure we are doing the best for the en-
vironment, our farms and ranches, 
and rural communities,” said Zippy 
Duvall, FACA co-chair and presi-
dent of the American Farm Bureau 
Federation. “Reducing barriers, ad-
dressing challenges and encourag-
ing opportunities for all farmers and 
ranchers, no matter the size of their 
farm or where they are located, will 
be key to success.”

FACA consists of 80 organizations 
representing farmers, ranchers, for-
est owners, agribusinesses, manu-
facturers, the food and innovation 

sector, state governments, sports-
men and women and environmental 
advocates. More information and a 
full list of members can be found at 
AgClimateAlliance.com. 

FACA’s original 40 recommenda-
tions are outlined in a 50-page re-
port and summarized in a one-page 
hand-out available on the website.



Access to TFB member benefits and services 
information is available at www.texasfarmbureau.org

This issue’s featured benefit—

Ford
fordfarmbureauadvantage.com
1-254-399-5034

John Deere
JohnDeere.com/FarmBureau
1-254-399-5034

IDX
idx.us/txfb

Case IH Discount
254-399-5034 

Caterpillar
cat.com/FarmBureau

DELL Discount Program
1-800-695-8133

Discount Dental  
1-888-442-2780

Rental Car Discounts 
texasfarmbureau.org/memberbenefits

Amusement Park Discounts   
Order tickets online
texasfarmbureau.org/memberbenefits

Grainger Industrial Supply  
Discount Program
1-254-447-3275

Beltone Hearing Aid Program 
1-800-235-8663

Infant Car Seat Program 
texasfarmbureau.org/memberbenefits

Discount Eye Glasses and Contacts 
1-800-488-7872

Farm Bureau Bank
www.farmbureau.bank
1-800-492-3276

Insurance Services
www.txfb-ins.com

Discount Prescription Drugs  
Agelity – 1-866-292-7822
NBRX – 1-800-800-7616

Texas Salebarn 
1-254-751-2420

Ji�y Lube
texasfarmbureau.org/memberbenefits

Hotel/Motel Discounts 
texasfarmbureau.org/memberbenefits

Sherwin-Williams Discount Program
1-254-776-0720

Defensive Driving Courses 
1-800-980-2175

TFB Fleet Sales 
1-254-772-3090

Ferrellgas Propane 
1-866-279-6660

O�ce Depot/O�ceMax 
www.o�cediscounts.org/txfb

Grasshopper Mowers
www.grasshoppermower.com

Dungarees
www.dungarees.com

TEXAS FARM BUREAU MEMBERSHIP
DOESN’T COST–IT PAYS!

Complete detailed information about TFB’s benefits and 
services is available at www.texasfarmbureau.org
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• Beltone—Hearing Care

• Careington—Health/Dental Discount Plans

• Coast to Coast Vision

• Prescription Discounts

texasfarmbureau.org/memberbenefits 
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African swine fever continues to spread, vaccine may be available soon

By Jennifer Whitlock
Field Editor

Samples collected recently from 
pigs in the Dominican Republic and 
Haiti have been confirmed positive 
for African swine fever (ASF), bring-
ing the disease even closer to U.S. 
shores and the U.S. pork industry. 

ASF is a major concern to hog 
farmers across the nation, but es-
pecially those in the South, where 
feral hog populations are firmly en-
trenched. Texas, which ranks 13th in 
the nation for pork production, has 
a feral hog population of at least 2.9 
million, according to Texas Parks 
and Wildlife Department data.

While ASF does not impact hu-
man health, it is fatal to swine and 
spreads easily between domestic 
and feral populations. Securing the 
U.S. domestic herd is vital to those 
animals’ health. 

“We have a domestic herd of 
over 1 million swine here in Texas. 
Although pork production isn’t in 
the state’s top 10 agricultural com-

modities, the industry is important 
and significant,” Dr. Angela Lackie, 
Texas Animal Health Commission 
(TAHC) assistant executive director 
of Animal Health Programs, said. 
“Another important segment of the 
swine industry of Texas is the tran-
sitional swine industry that makes 
up show pigs, niche markets and 
supplemental income for families.”

The fear is that the feral hog pop-
ulation could become an unchecked 
reservoir for the deadly disease, 
threatening the health of domestic 
hogs and suspending pork exports 
for years or even decades. 

The U.S. Department of Agricul-
ture (USDA) is aware of those risks 
and has contingency plans in place, 
according to Animal and Plant Health 
Inspection Service (APHIS) Wildlife 
Services National Feral Swine Pro-
gram Biologist Dr. Vienna Brown. 

“We already have the National Fe-
ral Swine Damage Management Pro-
gram, so in terms of removing feral 
swine and conducting surveillance 

work, we are utilizing that frame-
work to prepare for ASF,” she said in 
a September webinar. “And in 2019, 
we rolled out morbidity and mortality 
surveillance for ASF in partnership 
with our state and federal partners.”

Any feral hog that is sick or dead 
without apparent cause is reported to 
APHIS, and the agency tests the sam-
ples for classical swine fever and ASF.

There is no current ASF vaccine 
on the market, so hog farmers can 
only cull infected herds to stop the 
disease. But a vaccine candidate de-
veloped by USDA’s Agricultural Re-
search Service (ARS) has been shown 
to be effective at preventing current 
strains of ASF in European- and 
Asian-bred swine. 

In USDA trials, onset of immuni-
ty after vaccination was revealed in 
about one-third of the swine by the 
second week post-vaccination, with 
full protection in all swine in the 
trial achieved by the fourth week.

“We are excited that our team’s 
research has resulted in promising 

vaccine results that are able to be 
repeated on a commercial level, in 
different pig breeds and by using 
a recent ASF isolate,” Dr. Douglas 
Gladue, a foreign animal disease re-
searcher for ARS, said. “This signals 
that the live attenuated vaccine can-
didate could play an important role 
in controlling the ongoing outbreak 
threatening the global pork supply.”

Scientists have been searching for 
a viable vaccine solution for years. 
To date, ARS has engineered and 
patented five experimental ASF vac-
cines. The agency also has seven li-
censes in conjunction with pharma-
ceutical companies to develop these 
vaccines, with additional partner-
ships under evaluation.

ARS notes a commercial vaccine 
for ASF will be an important part 
of controlling the virus in outbreak 
areas. Researchers will continue to 
determine the safety and efficacy of 
the vaccine.

For more information on ASF, vis-
it aphis.usda.gov.

Post your FREE Classified 
Ad at Farm2Ranch.com



33
N

O
V

E
M

B
E

R 5, 2021
Farm Bureau helps candidates pave path for successful campaigns

By Julie Tomascik
Editor

As the 2022 election year approach-
es, Texans interested in running for 
political office attended Texas Farm 
Bureau’s (TFB) Campaign Seminar 
to learn the mechanics of running a 
successful campaign. 

Over 20 participants attended 
the seminar held in Waco in late 
September.

“Many individuals want to run 
for office, but they don’t quite know 
what to do or how to do it. This cam-
paign school is different in that we 
can teach it for candidates running 
at any level of office,” Cody Lyons, 
American Farm Bureau Federation 
(AFBF) director of Advocacy and Po-
litical Affairs, said. “They learn how 
to campaign effectively so that they 
can scale it to fit their district and 
race. We’ve taught this campaign 
school for candidates running state-
wide, running in urban areas and 
running in rural areas. The concepts 
we teach are exactly the same. It’s 
helping them build their organiza-
tion and developing their messages 
so they can reach the voters and get 
themselves elected.”

Participants learned more about 
the mechanics of running a success-
ful campaign, organizing a cam-
paign, recruiting supporters and 
staff and evaluating their ability to 
serve.

They learned how to select issues 
they believe will resonate with vot-
ers, and Lyons shared tips on how 
to craft their messages to gain voter 
support. 

“This campaign school gives par-
ticipants the skills, knowledge and 
information to win their race. We 
work through a variety of different 
modules and concepts from what 
the candidates need to consider to 
run, looking at the electorate, what 
issues are going to be important for 
this upcoming election and how to 
build their organization. But most 
importantly, we teach them to how 
to communicate their message with 
the voters,” Lyons said. 

The seminar is offered in the year 

Participants work through several modules and concepts 
on how to effectively run a political campaign during 
the Campaign Seminar held at the Texas Farm Bureau 
Conference and Training Center Sept. 29-30. 

Isaac Sulemana conducts a mock interview with Texas Farm Bureau’s 
Communications staff to help practice for live and recorded interviews. 

Cody Lyons, AFBF director of Advocacy and Political 
Affairs, leads the discussion on recruiting supporters 
and developing messages that resonate with different 
demographics. 

before campaign season kicks off. It 
is available to TFB members and 
non-members. 

It helps Farm Bureau identify po-
tential candidates for political offices 
at the state and congressional levels. 

“This program is beneficial be-
cause Texas Farm Bureau can help 
candidates get elected,” Lyons said. 
“Relationships are vital for any 
elected official. When someone goes 
through this campaign school and 
gets elected, they remember Texas 
Farm Bureau was there to help 
them do that. What better way to 
start building that relationship than 
helping them before they are elected 
to an office?”

But this election year will be dif-
ferent since it’s a redistricting year. 
The impact of the new districts will 
be a major factor in the upcoming 
elections. 

“Redistricting plays more into 
what they need to consider, what the 
election may look like. The candi-
dates need to understand which vot-
ers are going to be new to their dis-
trict, which voters may have moved 
out, what are the demographics 
when it comes to occupation, age and 
gender. All of those things are going 
to matter,” Lyons said. “It matters for 
the candidates to know who the vot-
ers are, to know how they can reach 
out to them, and how they are able 
to influence or persuade those voters 

to vote for them on election day.”
To help possible candidates be-

come more comfortable with the me-
dia and talking with constituents, 
TFB staff conducted mock inter-
views on potential topics they could 
face when running for office. 

“I think it’s important, especially 
for a grassroots organization like 
Farm Bureau and all of us agricul-
tural advocates, to understand how 
we communicate, how we can target 
groups, how we can understand what 
it is that the population is asking and 
how we can address those questions,” 
Isaac Sulemana, Hidalgo County 
Farm Bureau member and current 
AgLead-FarmLead participant, said. 

“At the end of the day, communica-
tion is really key, not just to cam-
paigning, but to policymaking and 
sharing your message with anyone.”

Each participant was able to 
broaden their understanding of the 
campaign process. 

“This is my first time running 
for office, and I really came to learn 
how to run a campaign, the finan-
cial aspects, campaign strategies 
and things of that nature,” Clay Jos-
tes, Live Oak County Farm Bureau 
member, said. “It’s been a real eye-
opening learning experience for me.”

The seminar was held Sept. 29-30 
at the TFB Conference and Training 
Center in Waco. 
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Rural Texans lose ground in state redistricting

By Jennifer Whitlock
Field Editor

Every U.S. Census is followed by 
the legislative redistricting process 
in which political district bounda-
ries are redrawn according to popu-
lation shifts. 

Data released by Texas State De-
mographer Dr. Lloyd Potter shows 
the state’s population ballooned to 
more than 29 million people in 2020, 
an increase of 15.9%, or almost 4 
million people, since the last Census 
in 2010.

Texas became significantly more 
urban, and district maps have been 
drawn accordingly, leaving rural 
Texans with fewer representatives. 

“We lost three rural seats in the 
Texas House through redistricting 
this year. Three rural state repre-
sentatives in Northeast Texas, 
South-Central Texas and Southeast 
Texas decided not to run again, and 
their counties were absorbed into 
surrounding rural districts,” Texas 
Farm Bureau (TFB) Associate Legis-
lative Director Billy Howe said. “We 
had one district redrawn to where it 
isn’t considered rural anymore,  but 
a new rural district in Central Texas 
was created. So, we ended up only 
losing a net of three rural districts.”

Because of the increase in the 
state’s population, Texas now has a 

total of 38 congressional districts, up 
two from the last census count. 

Out of the 38 congressional seats, 
31 Texas Senate seats and 150 Texas 
House seats, Howe noted respec-
tively, only eight, four and 30 are 
now considered rural districts, or 
districts where the majority of coun-
ties have a population of less than 
100,000 people. 

He added even though most dis-
tricts are majority urban now, rural 
voters do still ultimately help deter-
mine who wins elections. So, being 
proactive voters and advocates for 
agriculture and rural communities 

remains very important. 
“As an organization, TFB must be 

proactive, because we now have more 
rural counties paired with suburban 
and urban counties in these politi-
cal districts,” he said. “We’ll have 
someone new representing those 
rural counties, so we really need to 
stay engaged and actively meet with 
them. We must share with them the 
needs of their rural constituents to 
help them understand the impor-
tance of agriculture and rural com-
munities.” 

And when there’s an open seat, 
Howe noted TFB and other agri-

cultural organizations in the state 
must continue to seek out and help 
elect candidates in urban districts 
who understand agriculture and 
small towns.

“This has been the case over the 
past 30 years, as rural representa-
tion has diminished, but it’s exacer-
bated now as our urban centers con-
tinue to gain even more people, and 
rural counties continue to shrink or 
stay the same in terms of population. 
To be successful on our priority leg-
islative issues, we must have votes 
from legislators and congressional 
members from urban areas,” he said. 
“So, that means we don’t only focus 
on communicating with our rural 
representatives who know us and 
understand us. We have to include 
all Texas lawmakers in our outreach 
and education efforts to help them 
understand the unique issues and 
concerns rural constituents face. If 
they don’t know anything about us, 
they can’t help us. We absolutely 
must be sure we’re doing the best we 
can to reach every legislator so they 
know why these issues are priorities 
for us.”

Census data for redistricting are 
available from the Texas Demo-
graphics Center at demographics.
texas.gov.

New maps of Texas districts are 
available from Texas Legislative 
Council at dvr.capitol.texas.gov.

Agricultural populations decline in Texas, other major farm states
By Jennifer Whitlock

Field Editor
An Agri-Pulse analysis of 2020 

census data yielded some surprising 
results when it comes to rural and 
agricultural populations.

Although some states like Cali-
fornia, Indiana, Iowa and Wisconsin 
are seeing people move into their 
most productive agricultural coun-
ties, Texas, Kansas and Oklahoma 
are watching agricultural county 
populations decline.

“These are long-term trends that 
are endemic and sort of built into the 
very structure of agriculture, which 
is designed to grow and scale and 
replace labor with capital,” Matthew 

Sanderson, a former sociology and 
anthropology professor at Kansas 
State University and editor-in-chief 
of Agriculture and Human Values, 
said in an interview with Agri-Pulse.

Nine of Texas’ top 10 most agri-
culturally-productive counties are 
in the Texas Panhandle: Castro, Dal-
lam, Deaf Smith, Hansford, Hartley, 
Lamb, Parmer, Sherman and Swish-
er. Even as the Lone Star State saw 
explosive population growth over 
the past decade, those counties lost 
residents at a rate of 3.9-11.2%.

Oklahomans followed a similar 
migration pattern, with eight of the 
state’s top 10 agricultural counties 
losing residents since 2010.

In Kansas, only three of the top 
agriculturally-productive counties—
Finney, Ford and Scott—had popula-
tion growth, with the remaining seven 
losing more people than moved in.

The growth of those three counties 
points to an emerging trend in which 
rural areas with processing facilities 
are attracting new residents.

But in rural Texas, farmers are ex-
periencing a labor shortage. To cope, 
they buy larger and more automated 
equipment to get the job done, Texas 
Farm Bureau (TFB) District 1 State 
Director Pat McDowell noted.

And as fewer people work on farms, 
the effect flows downhill into rural 
communities. With fewer residents 

purchasing from local stores and busi-
nesses, those companies shut their 
doors, forcing folks to travel to region-
al hub cities for goods and services.

“People want to move to San An-
tonio or a suburb of Dallas or a sub-
urb of Houston,” McDowell, a farmer 
and rancher from Shamrock, said. 
“They want to move there because 
of the economic climate. They can 
pretty much find a job anywhere 
they want to.”

It’s not just an economic dilemma 
for rural and agricultural popula-
tions. Political representation shifts 
along with the population, causing 
concern among agricultural organi-
zations like TFB.

Agricultural and rural advocacy is more important than ever as redistricting 
causes rural Texans to lose some representation. 
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Texas students can ‘farm’ from school with TFB next spring

By Julie Tomascik
Editor

Next spring, young students 
across Texas can once again virtu-
ally visit farms and ranches right 
from their classrooms through Texas 
Farm Bureau’s (TFB) Farm From 
School program. 

“This program is unique because 
the students get to learn from a real 
farmer. It is personal in that class-
rooms can ask questions and see the 
real happenings of what is taking 
place on the farm at that time,” said 
Jordan Bartels, TFB associate direc-
tor of Organization Division, Educa-
tional Outreach. “Students get to see 
just how diverse Texas agriculture is 
through the live visits to farms and 
ranches all across the state.”

The program is popular in Texas 
schools. The September visit, as part 
of the Fall 2021 program, had over 
9,500 students participate, and teach-
ers in higher grade levels showed in-
terest in the program.  

So, Farm From School will expand 

to include students in kindergarten 
through fifth grade in Spring 2022. 

“Farm From School has proven 
to be a popular program because 
it offers students the opportunity 
to learn from a real farmer in live, 
virtual visits from the field, and stu-
dents never have to leave the class-
room,” Bartels said. “This program 
allows farmers and ranchers to 
bring education and information to 
students who otherwise might nev-
er have the opportunity to see how 
pumpkins, peanuts and more are 
grown and harvested.”

Each visit will feature a different 
commodity and farmer to showcase 
the diversity of Texas agriculture. 

“With students today being sev-
eral generations removed from the 
farm, there is a need to help stu-
dents understand where their food, 
fiber, fuel and other items come 
from and how agriculture is science, 
math, social studies, STEM and so 
much more,” Bartels said. “Agricul-
ture connects directly to what they 

Farm From School is a popular Ag 
in the Classroom program offered by 
Texas Farm Bureau. K-5 teachers can 
sign up by Jan. 7 to participate in the 
spring semester. 

learn each day in their classrooms.” 
Classrooms will connect virtually 

with the farmers and ranchers once 
a month from February through 
May. Student questions can be sub-
mitted via the chat function on the 
virtual platform during the visits. 

“We encourage farmers and 
ranchers across the state to share 
this program with teachers they 
may know,” Bartels said. “After all, 
what better way to educate and 
engage young students about ag-
riculture than to have them learn 
directly from a farmer or rancher?”

TFB will also provide TEKS-
aligned lessons, activity books and 
other companion resource materi-
als for the virtual farm visits. 

Public, private and homeschool 
educators who teach kindergarten 
through fifth grade are eligible to 
participate and can sign up on TFB’s 
Agriculture in the Classroom web-
page at texasfarmbureau.org/aitc.  

Sign up closes Jan. 7, 2022, for 
the spring semester. 

Additional details about the pro-
gram, including dates and crops 
featured, will be added online as 
they beecome available. 

Contact Bartels at edoutreach@
txfb.org or call 254-751-2569.

*A majority of STIHL gasoline-powered units sold in the United States are built in the United States from domestic and foreign parts and components.
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Students earn recognition, awards from TFB’s SOFA Challenge

By Julie Tomascik
Editor

Discussing agricultural issues and 
solutions earned four high school stu-
dents recognition from Texas Farm 
Bureau (TFB) through the inaugural 
Speak Out For Agriculture (SOFA) 
Challenge.

“High school students are able to 
grow and build on basic discussion 
and critical thinking skills through 
the SOFA Challenge,” Whit Weems, 
TFB director of Organization Di-
vision, said. “The event fosters an 
environment for understanding im-
portant issues facing farmers and 
ranchers and how the students can 
work toward change in membership 
organizations and in agriculture.”

As the winner, Laura James of 
Flatonia earned a $2,500 scholar-
ship, jacket and banner.

Tristyn Reed of Pearland was 
named runner up and received a 
$1,500 scholarship, jacket and banner.

Two finalists—Kaylee Eaton of 
Troy and Kennedy Hobbs of Thorn-
dale—were each awarded $750 
scholarships and jackets.

The top 16 contestants received a 
$125 gift card. 

The event was open to high school 
students who are active in Texas 4-H 
and Texas FFA with an interested in 
agriculture, membership organiza-

tion involvement or public policy.
Nearly 30 students participated 

in the contest, which began with a 
speech in the preliminary round. 
Additional contest rounds featured 
discussions on the impact of local 
food movements and how farmers 
can influence a predominantly ur-
ban Congress.

The contestants were respon-
sible for the exchange of ideas and 
information to solve the problem ad-
dressed in the topic and to develop 
action plans for a solution.

“This was a new Farm Bureau 
contest to foster more engagement 
with young students who will be the 
future leaders of Texas and agricul-

ture,” Weems said. “They were able 
to talk through possible solutions 
or develop goals for improvement. 
Their ideas and thoughts are im-
portant as agriculture continues to 
change and adapt.”

The contest was sponsored by 
TFB and hosted by the Heart O’ 
Texas Fair & Rodeo in Waco Oct. 2-3.

American Farm Bureau Convention set for January 2022 in Georgia
Registration is open for the 2022 

American Farm Bureau (AFBF) 
Convention. 

The convention will be held in-
person Jan. 7-12, 2022, in Atlanta, 
Georgia, with a virtual option for 
portions of the event available to 
those not attending in-person.

“People, Purpose, Possibilities–
Growing Tomorrow, Together” is the 
theme of AFBF’s 103rd consecutive 
convention, a “can’t miss” event 
that offers the inside scoop on poli-
cies and perspectives that will affect 
farms, ranches and agribusinesses 
in 2022 and beyond.

“This is your chance to look be-
yond the horizon at the future of 

agriculture, sharpen your skills and 
help set the agenda in Washington,” 
AFBF President Zippy Duvall said. 
“I look forward to seeing you in Jan-
uary in my home state of Georgia as 
we begin another year of growing to-
gether.”

Attendees may participate in edu-
cational workshops to advance their 
leadership skills, expand business 
acumen and gain insight into the 
policies and trends impacting food 
production. 

The convention also offers the 
opportunity to learn about cutting-
edge innovations in agriculture, 
hear from powerful speakers and 
explore a dynamic trade show with 

exhibitors showcasing the latest in 
agricultural technology, tools and 
services.

Workshop topics range from the 
2023 farm bill, market outlooks, cli-

The inaugural SOFA Challenge winners included: (left-right) Laura James of Flatonia, first place; Tristyn Reed of 
Pearland, second place; Kaylee Eaton of Troy, finalist; and Kennedy Hobbs of Thorndale; finalist.

mate policy and trade to ag educa-
tion resources, effective advocacy 
and mental health.

For more information and to reg-
ister, visit annualconvention.fb.org.

Top 16 contestants of the SOFA Challenge 

Olivia Fine

Emily Glaze

Hallie Hackett

Treylyn Hancock

Kennedy Hobbs

Laura James

Hadlee Ladewig

John McCullough

Clancey Bagby

Savannah Bearden

Riley Beaver

Kaylee Eaton

Jacie Pennington

Charlee Proctor

Tristyn Reed

Rhea White
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Call 1-866-326-3276
to advertise your 

business, service or items for sale
in the Texas Trading Post

Grain Bins & Material Handling
- GSI Accessories - Fans, Floors, 

Spouting, Flighting, Loading & 
Unloading Equip. & Parts.

- Hutchinson - Portable Augers, 
Swing Aways, Hoppers & Parts

- Bins & Augers in Stock - Call
for Current Stock / Availability.

Marek Ag
Near Temple, TX
254-985-2242
www.marekag.com 

TIRE TOWN, INC.
18.4-38 BIAS NEW 10PLY R-1 ........................ $630 
380/80R42 NEW BUFF SPRAYER R-1........... $599
1000/50R25 USED75% TREAD R-1.............. $900
43X16.00-20 NEW BUFF 4PLY R-4....... $150
18.4R28 NEW BUFF R-2 ....................... $599
540/65R24 NEW OVERSTOCKS R1-W $399
18.4-34 BIAS NEW 14PLY R-1 .............. $468
15X19.5 NEW BUFFED 6PLY R-4 ......... $150
23.1-34 R2 8PLY BUFF.......................... $899
600/65R38 NEW OVERSTOCKS R1-W $699
14.9R46 USED 75% TREAD R-1........... $750
440/55R18 NEW BUFF RADIAL IMP..... $225
15.5-38 10p NEW R1 ............................. $425
600/70 R28 NEW Buff R1....................... $550

We Deal! Other Sizes New & Used
(800)451-9864     (800)444-7209
(913)682-3201     (913)441-4500

M-F: 8am - 6pm • Sat.: 8am - 4pm

Platinum 1 savings for  
Farm Bureau® Members. 

John Deere Rewards is happy to announce that all 
Farm Bureau Members* will automatically receive 
Platinum 1 status. That means instant savings 
on a wide range of John Deere products. To find 
out more on how you can turn your loyalty into 
savings, go to JohnDeere.com/FarmBureau.
Sign up today!

From big to small.
From farm to front yard.

As a Farm Bureau® member,
you’re eligible to save.*

*Must be a valid member of Farm Bureau for 30 days and have a valid email address to be eligible for John Deere Rewards benefits.
John Deere’s green and yellow color scheme, the leaping deer symbol, and JOHN DEERE are trademarks of Deere & Company.

MARBLE FALLS
MUSTANG EQUIPMENT

830-693-5414
mustangequipment.com

ROBSTOWN
KING RANCH AG & TURF

361-387-2564
kingranchagturf.com

NEW
  2022F

O
R

O W N  T H E  O U T D O O R S

C H E C K  O U T  T H E 

A L L- N E W  2 0 2 2 

P O L A R I S  L I N E U P. 

W E ’ L L  H E L P  Y O U  L O C K 

I N  W H AT  Y O U  W A N T.

WARNING: Polaris® off-road vehicles can be hazardous to operate and are not intended for on-road use. Driver must be at least 16 years old with a valid driver’s license to 
operate. Passengers, if permitted, must be at least 12 years old. All riders should always wear helmets, eye protection, and protective clothing. Always use seat belts and cab 
nets or doors (as equipped). Never engage in stunt driving, and avoid excessive speeds and sharp turns. Riding and alcohol/drugs don’t mix. All riders should take a safety 
training course. Call 800-342-3764 for additional information. Check local laws before riding on trails. ©2021 Polaris Inc.

ATHENS
BRINSON POWERSPORTS

903-676-5200
brinsonpowersportsofathens.

com

COLUMBUS
CAVENDER POLARIS

979-732-2353
cavenderpolaris.com

TAYLOR
WILLIAMSON COUNTY EQ. 

CO. INC.
512-352-6381

wmcoequip.com



38
N

O
V

E
M

B
E

R
 5

, 2
02

1

REMANUFACTURED TURBO-
CHARGERS. An inexpensive alter-
native to turbo replacement. Turbos 
remanufactured for all foreign and do-
mestic cars, farm, heavy equipment 
and 18 wheelers. 1-800-231-5566 or 
254-757-3759 Majestic Turbocharg-
ers, Inc., 815 Jefferson, Waco, TX 
76701, 6-month warranty—One-Day 
Service.

FOR SALE 12’ ROUND-DROP HOG 
TRAPS $1995.thatsahogtrap.com 
979-661-1535

BUILDINGS

CLASSIFIEDSCLASSIFIEDS

WE BUY SALVAGE Tractors, com-
bines, hay & farm equipment. Call us 
if you have a TERP tractor. Kaddatz 
Auctioneering & Farm Equipment 
Sales, 254-221-7957 akaddatz@
yahoo.com, www.kaddatzequio-
ment.com

LET US SELL YOUR SURPLUS
farm, ranch, construction and ve-
hicles anywhere in the USA at our 
online Auction. Kaddatz Auctioneer-
ing 254-582-3000 #TXS 6676

CONTAINERS

BALER BELTS FOR ALL ROUND 
BALERS. Made in the U.S.A. Baler 
Twine & Net Wrap. www.balerbeltsan-
daccessories.com 1-800-223-1312.

WE BUY BALER, planter & rake 
monitors and Salvage equipment. 
254-221-7957.

USED OCEAN FREIGHT CONTAIN-
ERS. Wind/Water-tight, Rodent-proof. 
Larry Singley 866-992-9122, 817-
992-9122.

FARM EQUIPMENT

GSI GRAIN BINS & ACCESSO-
RIES, GSI MATERIAL HANDLING 
EQUIPMENT, Hutchinson augers 
and parts, Sweet Mfg. legs and drag 
conveyors, GT Auger parts. Sales, in-
stallation, and service, Fritcher Enter-
prises, Sinton, Texas (361)364-3603.

GRAIN STORAGE

GSI GRAIN BINS & ACCESSO-
RIES,  HUTCHINSON PORTA-
BLE AUGERS & PARTS Marek 
Ag Temple, TX (254) 985-2242

HAY

ALFALFA LARGE SQUARE BALES 
dairy, beef, and goat qualities deliv-
ered to you or you pick up at our Kan-
sas farm. Toll free 1-877-285-8200

IRRIGATION

254-221-7957

KADDATZ AUCTIONEERING
& FARM EQUIPMENT SALES

• Order Parts Online
   15% Rebate 
   • Appraisals

We can sell your surplus 
equipment at online auction 

anywhere in the U.S.
www.kaddatzequipment.com
Email: akaddatz@yahoo.com

Lic: TXS 6676 

FERTILIZER

COVER CROPS, SOIL IMPROVE-
MENTS & ARMY WORM PRE-
VENTATIVE year after year. Foliar 
fertilizer. Affordable. DRTOrganics.
com 903-925-3818

DiscoverTheForest.org

EVERY NEIGHBORHOOD HAS A

Naturehood

AARP gives you the information to help care for your loved ones, just l ike they did with you 
once. You don’t have to do it alone and it’s okay to ask for help. Visit our website or call now to get 
practical health and wellness tips to provide even better care for those who once took care of you.
We provide you information to give care and give back.

aarp.org/caregiving
1-877-333-5885

End poverty.
Start getting kids 
through high school.

77% of Littles reported doing better 
in school because of their Big. 
One-to-one mentoring works. 

Even big change starts with something 
little. Support kids in your community 
at BigBrothersBigSisters.org.

FOUNDED 1920

NA
TI

O
NA

L A
SS

OCIATION OF STATE FORESTERS
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NEW REJECT PIPE
— No Splits • In Stock —

2-3/8 • 2-7/8 • 3-1/2 • 4 1/2
Used Pipe and Sucker Rods

— In Stock —

 QUANTITY DISCOUNTS

— Free Delivery in Most Areas—

James May Pipe & Supply

325/468-5131

PIPE

TIRES

SOLAR PANELS

830-438-3396
Solar Electrical Systems
for farm, ranch and home

TECL 28902

Significant Tax 
Advantages Available

www.greenstarsolutions.net
Certified solar electric installers

BBB A+ rating

CHAROLAIS BULLS Registered, top 

quality, gentle, polled, tested, LBW. 

Fancy Charolais Heifers. Ranch Bred 

& raised. Black Angus Bulls. 254-729-

8644 254-747-2701

BIG STOUT HEREFORD BULLS

Horned & Polled Atlas Farms 214-

202-5178

A+ LAND SERVICES Skidsteer 
Mulching, Tree Shearing, Loader 
Work, Dirt, Grappling, Bucket, Fork 
Lift, Heavy Mowing. Ranches, Com-
mercial, Acreage and Hunting Leas-
es. 979-709-2230.

REAL ESTATE

Start Something™

Donate money or time at 
BigBrothersBigSisters.org

77% of Littles reported doing better 
in school because of their Big. 
One-to-one mentoring works. 

Even big change starts with something 
little. Support kids in your community 
at BigBrothersBigSisters.org.

Save the environment.
Start keeping kids
in science class.

REG BEEFMASTER CATTLE pas-

ture raised, not fed out, not condi-

tioned, gentle, range ready. Lufkin, 

TX 936-366-2231.

Fall Bred White 
Dorper Ewes

$500
Marion,TX 

Langemeier 
Livestock & Corgis
Jeff: 830-708-5930 

Dorper Spring 
Ram Lambs

$500
Marion,TX 

Langemeier 
Livestock & Corgis
Jeff: 830-708-5930 

NURSERY STOCK

LIVESTOCK

Publish in how many issues?_____First issue ad should appear in: ___________
Enclosed is payment:   $___________
Name____________________________________________________
Address_______________________________________________________
City____________________________State_________Zip__________
Phone_____________________Email________________________________

Ad Content:_______________________________________________________

___________________________________________________________________
___________________________________________________________________

___________________________________________________________________

___________________________________________________________________
___________________________________________________________________

___________________________________________________________________

Payment must be included with all ads. Ads failing to include payment will not run. Do not send cash! 

RATES: Write ad exactly the way you want it to appear. 65 cents per word,

Statewide— $9.75 minimum. Payment in advance. Count each initial, abbreviation, whole 
number or telephone number including area code, as one word.

Classification: _______________ (Farm Equipment, Real Estate, etc.)

Make check payable to: Texas Agriculture, P.O. Box 2689, Waco, TX 76702-2689. 
For more information call Kelly Bogard at (254) 751-2420.




