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Nothing gdets the ol’ juices circulating
like a little healthy competition»and
Texas Lottery retailers can look
forward to more exciting sales
contests, complete with great

prizes, during 1996

In the Lottery’s 3rd
annual Pick 3 Super Bowl
contest, Arvin(l, Inc. of
Arlington won the Grand Prize.
Store owner Arvind D. Patel and
a companion received round—trip air
fare to Phoenix, accommodations at
one of Scottsdale’s best resort hotels and
choice seats for Super Bowl XXX.

According to Patel, “I've never been to a big
game like that.”

First Prize winners in the contest were Express
Lane of Webster and Valley View Exxon ol Irvng.
Each of those retailers were treated to a New Year's
weekend J[.ea.turing the Cotton Bowl game in Da las.

Fi{'ty—seven other retailers picked up Seconc Prize

Lottery merchandise pacleages in the Super Eowl contest.

Another contes=—the biggest in Lottery llistory—teat;lres
the great scratch 3ame Money, Movies & Music. Retailers are
automatical-‘y entered in the contest every time they
activate a pacle of Money, Movies & Music. Retailers in

cach of the 10 Districts can wir $1,000 in cash if their

names are chosen in random clrawings held once each

morth through May 2. That’s $10,000 a month in

prizes!

See list of
Money
Movies &
Music
$1,000
winners on
page 2.

Accorcling to Texas Lottz-y Executive Director
Nora Linares, “Contests such as these laring great
rewards to our retailers. They can share the thrill
of winning right along wita their players ; and the
competition brings moxe customers :nto stores
to purctlase Lottery tickets and other proclucts.
We're all loolzing forward o more exciting sales
contests in the future ”



When Angel’s Gas #6 in Baytown recently received a

$95,111 retailer bonus check for selling a jackpot-winning
Lotto Texas ticket, they mvited the whole town to celebrate
with them. Customers sharad a mammoth 8’ x 117 cake,
complete with Lottery logo. The store also lowered its
gasoline price to 59¢ a gallcn—and hundreds poured in to
take advantage of the bargain. Shown with the cake are
(from left) Gary Angel, Billy Angel and Greg Ange!.

Kent Kwik in Midland shared .ts recent $206,976 retailer
bonus among employees aric area collzges. Employees at
the store where the Lotto Texas jackpor-winning Zizkat
was sold were given $12,C69C of the bonus. The chair’s
owners donated §10,000 te Midland Coltege, $10,000 to
Odessa College and $25,020 to the University of Texas-
Fermian Basin. Kent Kwik executive Bill Kent (cznter) is
shown making the donaticns to college representctives.

Money, Movies & Music
$1,000 Contest Winners

December 14 Drawing
Super 7 Convenience, Quar.ah

The China Spring General
Store, China Spring

Circle K #1482 » El Paso

Checker’s Mini Mart, Old
Ocean

Conaco #43093 e Denton
Century Fuels #22, Wellington
Letty’s Country Store, Encino
E-Z Food Stores, San Antonio
Pic N Pay #3 Grocery, Jefferson

Circle K #9886, Corpus Christi

January 11 Drawing
King’s Court #2, Monahans
EZ Mart #464, College Station

Johnny’s Circle N Food, Fort
Stockton

Stop & Save, West Columbia
Minyard Food #81, Garland
Ryburn Station, Inc., Brownfield
ONA Food Store #3, La Feria

Stop N Go #1436, San
Antonio

Montgomery Shop #6, Paris

Greak’s Shell, Columbus

Knox Fuel Stops #15, Sealy
$31,003.55 - Lotto Texas Jackpot Bonus

Handy Place, \Weatherford
$323,215.10 - Lotto Texas Jackpot Bonus

Bob’s Grocery & Market, Balch Springs
$10,000 - Weekiy Grand Bonus

Don't forget to look for your Retziler ID numnber
hidden in this issue of Rezailer Update! Retaile-s
who find their ID number end call 1-800-37-
LOTTO, ext. 4944, receive a prize pacleage of
Lottery merchandise. Look for your number (maﬂing

labels don’t count) and claim your prize before
February 29, 1996.




BiG PARTY
PAYS OFF!

Rufus Moore is an enthusiastic retailer who can’t

stand the “status quo.” Always on the lookout for new

ways to increase sales at his store—Moore's
Chevron in Three Rivers—
Rufus decided to throw a

party for the whole town!

He worked with Sales
Representative Pam Knehel,
who brought a Lottery ‘ Moore's
promotions trailer, the Lone - Chevron

s B
Star Spin and lots of prizes to h eR\VCi:ﬁ_ pumm——

Three Rivers. Rufus took out
ads in the local newspaper and
had his own ﬂyers prin’ced to
promote the event. (1 ]8167)

Rufus gave out free hot dogs, ham]aurgers and soft
drinks—and the people of Three Rivers flocked to the Chevron stetion. A
good time was had lay all—and Lottery sales were almost $2,000 in a three-hour period.
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Simple Tacﬁc...Super Nailes!

A small gas station/convenience store, op=n only fve
., 5w i g * days a weele, and 11 hours a c]ay. Not the Eormula, you

e s migf]'l‘c thinle, for optimum Lottery sales. Just a few morths
ajo you would have Seen rigl‘_t because instart ticket seles
at G&M Food & Fuel in Corpus Christ: were no moe
than $250 a week. (221404)

Enter new manager Rose Spenb:os, along witla
some ideas “rom Sales Rzpresen-ative Paul
Boucher. The two decorated the front
counter with oversized ticksts.
Rose started saving all winning
tickets, and after properly
Aefa:ing therr. used them to

deccrate the sales counter.

Now, no one can comz=
irside the store without seeing
all tae winning t-ckets. The
result? G&M's ticket sales cre now up to
$1,250 a week—and st :]iml)ing!
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Manager Rose Spentzos and employee Jason Majek
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7~ A Winner's
% Vacation!

]olm Cappra, owner of
Cap's Corner Market in
Jo}mson City, has a real deal
for anyone who ]ou s a Lotto
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LOTTO JACK-POT
RECEIVE 8 DAY'S & 7

Texas jaclepot winning ticket at

his popu]ar Lottery outlet. 's Cornet ; PLAZA | L:‘-TSMG"l‘.OR,AS
e da, ruLisiE
After getting comfortable Johnson City -

with the jaclzpot prize, the
winner can look forward to an
eight—day vacation in the Mexican resort of

Cancun!

John Cappra

“We've gotten goocl response to the promotion,” says
Capra. “Our Lottery sales are dcﬁnite]y up, and I believe overall

. ”
sales are up a }nt, too.

An enthusiastic Lottery supporter, John makes consistent use of both indoor and cutdoor signage, along with
prominent displays of POS materials.

ADA compliance: it’s good for business

The goal of the Americans with Disabilities Act (ADA) is to make it possilole for eve~v customer regardless of
clisabilities, to be able to come into your store, l)uy a Lottery -icket (and other merchan(liss, too) and get back out
safely and conveniently. (209310)

Nearly two-thirds of all inspectecl Texas Lottery retailers somply with those parts of the ADA that ensure
customer access. And the number continues to grow. We wish to thank all of you for your patience, diligence, and

understanding when it comes to complying with this federal law.

Eventua]ly, trained Lottery staff members will inspect every retailer. Their focus s sirnple: to make sure that

every customer has the chance to buy Lottery tickets trom licensed retailers. Here's what they look for:
ry cust has the ch buy Lottery tickets from licensed retailers. Here’s what they look f

*  Are there marked and designa’ced handicappecl parleitg spaces?

* Istherea ramp or curb cut to allow access to the docr?

o Isthe doorway wide enough and is the threshold low enough?

* Is the door easy enough to open?

* Is there a clear path from the door to the counter where Lottery tickets are sold?

Please call 1-800-37-LOTTO if you have ADA Compliance questions.




]—‘]ot Salcs No Mgstcry!

The assiszant manager at Convenience Food Mart in
San Antonio— William Patricla—place{l the Mystery Game
insert in his ticket dispenser, and what had been his slowest
seHing game quiclely became the hottes: ticket in the store!

“It’s definitely an effective piece dt ROS,” says Patrick.
“People notice it, they ask about it
and then ’chey usually ]Duy at least
one ‘mystery’ ticket along with their
other Lotte-y purchases."

Mystery Game inserts are
available from your Sales Repre-

renience . ’
C;:(:;‘\‘\laﬁ sentative. They re a great way to

5 San Antonio "~ start a conversation—and increase

your sales .
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A V@W T‘Vf’ tst e y .
a Sackpeot Bonis!

Sunrise Market in Aransas Pass is
doing something a little different with the
jaclzpot bonus idea. The
stcre has pur:hasecl

a 1996 GMC
piclzup truck to be

given to anycne who
pu:chases a winning
Lotto Texas :'aclzpot - Sunrise Market
ticket at the location. Aransas Pass

Accorcling to
assistant store man-
ager Cindy Hernandez,
“People all over town are ’canzing
about the truck giveaway—an(l we've

definitely seen an increase in our sales since we

started the promotion.” (103929)

Naturaﬂy, Sunrise Market wants to sel. that ticleet, give away that
beautiful truck and collect a one-percent retailer’s bor.us. However, if no one hits
the “big one” at Sunrise before November 25, 1996, the retailer plans a second chance drawing the fouowing (lay to give
away the truck. No matter what happens, someone’s going to be driving & sparleling white GMC next December!




Gquyou R

Can I get winning numl)er information from my
terminal on Lottery drawing’s that took place earlier
than the previous five clrawings?

A

You can get tlle mfomla’aon &om your on- ].me

Keep employees up-to-date

Have you hired new employees at your Texas Lottery location 1ately? When you hire a new employee, make
sure he or she knows the basic facts about Lottery procedures. Here are some tips for new employees that will keep

your Lottery business humming:

* Know where to get help. If you experience a problem with an on-line terminal or GVT, call the GTECH
Hotline at 1-800-458-0884. In most cases, a Hotline operator can help you handle the problem over the

Pl’lO ne.

* Know where Lottery supplies are lzept A note or starburst near the register will let all ernployees know
where to find Lottery materials.

* Never sig’ht-validate tickets. Alwa.ys use the GVT or terminal to validate winning tickets before paying
them. (440329)

¢ Always deface paid-out tickets. First, punch several holes ’chrough the boxed VIRN numbers. Then,
punch holes tl‘n:ough the ticket barcode from top to bottom. Finally, save the defaced tickets for your

location’s wcelzly accounting and tear the tickets into several pieces before throwing them away.

Lottery players do take a little extra effort but it will pay off })y ad(ling to your store's proﬁts. How? Because
most of the people who Buy Lottery tickets purchase other items as well. Remind new employees that the Lottery

is an important part of your overall produc’c mix.



New Games
Coming Soon!

3[Afs = $25,000 3[i0]s = $20
3[Fs=95.000 3[0s=$10
3(8fs=9$4
3[7ys=$2

Game No. 65 - Texas Poker Party - Starts January 31, 1996
* $25,000 top prize.
* Win up to six times on each ticket!

WIN UP TO 4 TIMES!
WIN UP TO
$4,000 INSTANTLY!
Game No. 66 - Shooting Dice - Starts March 6, 1996

® 34,000 top prize.
® Win up to four times on each ticket!

TE){S
LOTTERY

Texas Bonus Card
Game 33
Final redemption date:
February 28, 1996

Moolah Mania
Game 29
Final redemption date:
March 29, 1996

Double Doubler
Game 39
Final redemption date:
April 29, 1996

Football Fever
Game 38
Final redemption date:
May 29, 1996

Bluebonnet Bucks
Game 27
Final redemption date:
June 29, 1996

Boot Scootin' Bucks
Game 35
End of Game:
February 1, 1996
Final redemption date:
July 30, 1996

Longhorn Loot
Game 41
End of Game:
February 1, 1996
Final redemption date:
July 30, 1996

Hog Mania
Game 44
End of Game:
February 1, 1996
Final redemption date:
July 30, 1996



‘Will the Real
Scratchman...

Customers at the
Super KMart located at
[-35 and O’Connor Road
in San Antonio thought
they were seeing double—
or triple—Scratchmen
during a recent Customer

Appreciation Day.

After a public outcry of
“Will the real Scratchman
please step forward!,”
Scratchman {inauy
appeare(l to the cheers
of the crowd. A
Scratchman
“wannabe” had to
accept the juclg-
ment of the customers
that he didn’t quite rate as
the Texas Lottery’s real super-
scra’cching supcr-hero. The life-size
cardboard cutout Scratchman had

o ”
no comment.

Super KMart officials said the

promotion was highly successful, ]n'inging in lots of new customers and prompting

$2,200 in instant ticket sales over a two-hour period.
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