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INSIDE: 

* Grapevine's Sea Life Aquarium 
joins growing attractions list 

* Magazine classifies Houston's 
Discovery Green as one of the 
coolest city parks in the nation 

* Texas ranks ninth in the nation 
for attracting overseas visitors

TRAVEL NEWS 

HE PLANO Convention & Visi
tors Bureau launched its first 
iPhone and iPad app.  

The free app has four main fea
tures: things to do, great deals, lodg
ing and events. Users can go to iTunes 
or the Mac App Store and search for 
"Plano, TX" to access the download.  

The app offers information about 
Piano attractions, theaters, sports, 
spas, a calendar of events, accommo
dations, and a listing of great deals 
and special offers.  

"The purpose of this user-friendly 
app allows Piano visitors to easily lo
cate attractions, events, accommoda
tions and deals on everything from 
restaurants to hotels," says Mark 
T hompson, director of the Plano 
Convention & Visitors Bureau. "Not 
only is it great for visitors, but also 
for our Plano residents who may be 
out with the family and are looking 
for something fun to do together." 

The events page lists a week's worth 
of local events. By clicking on the 
date boxes, the user can select and 
view events for the dates of their visit.  

The lodging page presents three 
categories: suites, hotels and motels 
-each offering a list of local hotel 
accommodations in alphabetical order.  

This app also is a helpful source to 
find special rates on lodging, attrac
tions, dining and nightlife in Plano.  

HIS YEAR'S Houston Livestock 
Show and Rodeo -it's 79th 
edition-broke many records 

with 2,262,834 in total attendance 
during the March 1-20 run.  

The single-day attendance record, 
set in 2003, also was broken when 
150,948 attended the final Saturday 
of the fair.  

Included in the overall attendance 
numbers are 1,255,323 attendees for 
paid rodeo and headliner concerts.  

This year's performances by Brad 
Paisley, Miranda Lambert, and La 
Arrolladorra Banda El Limon/La 
Leyenda ranked third, fourth and

A FAVORITE HAUNT 
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Austin's Driskill Hotel named one of the top haunts for a business meeting. PHOTO COURTESY OF THE DRISKILL HOTEL.

USTIN's legendary Driskill Hotel makes Meet
ings and Conventions magazine's summertime list 
of 5 Haurnted Meeting Venues because, "after all, 

ghosts do their work year-round" and not just in October.  
The 189-rocm Driskill has been "a convenient head

quarters for the living and not-so-living alike since 1886," 
the magazine reports.  

It all begins with the original owner, Col. Jesse Driskill, 
who is said to -urn bathroom lights on and off and leave 
his cigar scent behind.  

Other ghostly guests "of the nonpaying, nonbreath-

fifth, overall, in terms of paid atten
dance for individual performances.  
Go Tejano Day performances for 
2009 and 2010 hold the top slots.  

"There are so many variables re
garding attendance, from the weath
er to the economy, but we continue 
to excel by creating an exciting, in
novative, fun, affordable place for 
friends and families to enjoy," says 
Skip Wagner, president of the Hous
ton Livestock Show and Rodeo, in

ing sort" include the "Houston Bride," who had been left 
at the altar and now roams the hallways clutching her 
ex-fiance's credit cards, and a young girl ghost who con
stantly chases a ball down the hotel's grand staircase.  

The magazine says, "The Driskill offers more than 
18,000 square feet for those who like to meet in the 
still-supple flesh." 

The Driskill, in the fourth-place slot, edged out The 
Stanley Hotel in Estes Park, Colo., ranked fifth. Writer 
Stephen King's inspired stay at the Stanley led him to 
write The Shining.

announcing the record attendance.  
"With the help of the more than 

24,000 show volunteers, we are able 
to continue to be the largest live
stock show, richest regular-season 
rodeo and offer the best entertain
ment option around," Wagner says.  

MERICAN City Business Jour
nals reported that national 
tourism jobs are showing 

signs of life, and all major metro-

politan areas in Texas reported 
more leisure and hospitality jobs 
since April 2008. According to the 
Journals' G. Scott Thomas' in his On 
Numbers feature analysis, roughly 
one third of the nation's 100 major 
markets show an increase in jobs.  

San Antonio was first in Texas for 
percent growth compared with the 
largest metropolitan cities in the na
tion, with about 15.3 percent growth, 
or about 5,000 more positions.
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Austin was second in the state 
with a reported 5,100 more jobs than 
three years ago, or about 14.3 per
cent growth. El Paso (13.5 percent 
growth), Dallas-Fort Worth (11.4 
percent growth) and Houston 
(11 percent growth) followed.  

Ranked by actual number of jobs 
created, Houston came in third na
tionally with 7,000 more leisure and 
hospitality jobs reported. New York 
City (with 19,400 more jobs) and 
Boston (up 9,700 jobs) topped the 
list. Austin and San Antonio came 
in sixth and seventh, respectively, 
ranked just after New Orleans (up 
6,700) and Orlando, Fla. (up 5,900).  SEVEN Houston and Galveston 

attractions are pooling their re

sources to form the Houston
Galveston Attractions Association.  

The organization--comprised of 
Downtown Aquarium, Houston Mu
seum of Natural Science, Houston Zoo, 
Kemah Boardwalk, Schlitterbahn 
Galveston Island Waterpark, Space 
Center Houston and Splashtown 
Houston-recently launched its first 
promotion called "Houston Summer 
Savings." In this first campaign, Dal
las residents received discounts to 
each of the participating venues.  

N EW ATT RA CTIONS 

ORPUS Christi is envisioning 
the influx of visitors it expects 
from their newest planned at

traction, Hurricane Alley, a water 
park featuring a 12,000-square-foot 
wave pool and 750 feet of a scenic 
lazy river. The park is set to open in 
the spring of 2012.  

Planned for the sports, entertain
ment and arts (SEA) district near the 
Port of Corpus Christi, along with 
Whataburger Field and Concrete Street 
Amphitheater, Hurricane Alley is 
expected to add to the area's draw.  

Along with the wave pool and lazy 
river, Hurricane Alley also will boast 
an extreme thrill tower six stories 
high with twin serpentine slides
the only ride of its kind in Texas.  
Riders flash through the twists and 
turns of the slides in two-man tubes.  
Families can race one another in the 
head-first, four-lane racer.  

There will be ample space for 
children to play, including a splash
and-spray park built to resemble a 
baseball park.  

"Hurricane Alley will have many 
features that are unique," says Chuck

This sea turtle is among the 5,000 create 
at Grapevine's new Sea Life Aquarium.

Hendrix, CEO of Innovative Leisure 
Partners, the design/build project 
management team for Hurricane Al
ley. "This park will be a great addi
tion to the other attractions in the 
immediate area, like the Texas State 
Aquarium and the USS Lexington." 

RAPEVINE is sprouting sev
eral new attractions this year 
-four to be exact-includ

ing the latest Sea Life Grapevine 
Aquarium, which opens July 1 to 
transport visitors into an astonishing 
underwater world.  

The $15 million, 40,000 square-foot 
aquarium at Grapevine Mills Mall is 
home to more than 5,000 sea crea
tures, a 360-degree underwater ocean 
tunnel and 30 displays featuring a gi
ant green sea turtle, interactive rock 
pool touch exhibit, a Shark Walk and 
a shipwreck exhibit. Regional Texas 
habitats also are showcased.  

Grapevine Mayor William D. Tate 
says, "This project further underscores 
Grapevine's success as a family lei
sure destination able to attract the 
best in quality global leisure brands." 

Sea Life Aquarium is opening just 
across from LEGOLand Discovery 
Center, which opened in March.  
LEGOLand is an interactive and ed
ucational experience based on the 
Lego bricks. It offers a range of inter
active play areas including 4-D cine
ma, master classes from the Lego 
Master Model Builder, Lego rides, 
a Miniland exhibit and more.  

Tate adds. "The combination of 
Sea Life, along with the LEGOLand

Discovery Center, 
will further solidify 
Grapevine's position 
as the leading desti
nation city in North 
Texas for families.  
Sea Life and LEGO
Land Discovery 
Center will also cre
ate new jobs and 
generate additional 
income for local 
companies supplying 
and supporting these 
attractions." 

Also new on the 
scene is the Gaylord 
Texan Resort & 
Convention Center's 
$13 million, 10-acre 
water park for 

ures on view guests. Paradise 

Springs pool com

plex features a 
27-foot-tall water slide, a 
6,000-square-foot family lagoon with 
a walk-in beach, two horseshoe
shaped hot pools, a toddler pool and 
a 600-foot lazy river. Gaylord Enter
tainment also formed a four-year al
liance with DreamWorks Animation 
studio (creators of Shrek and Kung 
Fu Panda movies), which could bring 
in "tens of thousands" of guests ac
cording to Gaylord Entertainment 
Chairman and CEO Colin Reed.  

On Grapevine's horizon is its new 
convention and visitors bureau head
quarters and museum complex set to 
open this summer. The facility, at the 
corner of Hudgins and Main streets, 
will anchor the southern entrance to 
the Grapevine Historic District. It 
will represent architectural periods

from the 1870s to 1915. A notable 
feature will be the clock tower that 

will, at noon and 6 p.m., reveal two 
glockenspiel-like Grapevine prairie 
frontiersmen that emerge to settle a 
dispute. The tower will extend about 
120 feet above Main Street.  

The CVB employees, once in six dif
ferent locations, will now be consoli
dated under one roof, taking up about 

35 percent of the facility. The rest of 
the space will hold museums, galleries, 
meeting/function space and the Grape
vine Visitor Information Center.  

For more information on Grape
vine, call (800) 457-6338 or visit 
www.grapevinetexasusa.com.  

O MARK the start of summer 
travel and boating seasons, the 
National Marine Manufactur

ers Association announced the Top 
10 states for boating based on an
nual sales, with Texas ($812 million) 
taking the No. 2 slot behind Florida 
($1.1 billion).  

Discover Boating, the recreational 
boating industry's nonprofit aware
ness program, contributed by noting 
some of the best on-the-water spots 
within the Top 10 states. For Texas, 
they chose Corpus Christi as a repre
sentative hot spot.  

The coastal city "is the perfect 
waterfront city for boaters, with 
more than 300 square miles of wa

ter," Discover Boating reports. "Its 
marina-called the 'T-Heads' by lo
cal residents-is an excellent base for 
visiting boaters to see it all. It's also 
the place to buy Gulf shrimp right off 
the boat when the fleet returns. En
joy sailing, cruising, fishing, water 
sports or a day trip to nearby islands."
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Corpus Christi is a representative hot spot for boating in Texas.



Louisiana ranked fifth on NMMA's 
list, with Discover Boating selecting 
a hot spot that is shared with Texas 

-Caddo Lake.  
The natural freshwater lake, cov

ering more than 26,000 acres on the 
Texas and Louisiana borders, is not

ed for more than 70 species of fish 
and extraordinary wildlife viewing.  

Corpus Christi Convention and 
Visitors Bureau CEO Keith Arnold 
says, "Improvements to the Corpus 
Christi Marina, Bluff's Landing and 
Packery Channel launch sites have 
contributed to this strong rating, and 
the CVB will capitalize on this op
portunity to target powerboaters, 
fishing enthusiasts, sailors, kayakers 
and recreational boaters for addi
tional marketing initiatives." 

Corpus Christi also was recently 
ranked No. 7 in TripAdvisor's inau

gural 2011 Traveler's Choice Family 
of best family destinations and hotels.  

Arnold adds "being recognized 
twice in a three month period as a 
destination of choice through Dis
cover Boating and by TripAdvisor 

gives our area wide exposure and 
marketing leverage." 

I N T HE R A NKS 

T EXAS ranks ninth among 

U.S. states and territories for 
attracting overseas visitors 

with 903,000, compared with 8 mil
lion for New York, 5.3 million for 
Florida and 4.6 million for Califor
nia, according to a study released 
by the U.S. Department of Com
merce's Office of Travel and Tour
ism Industries.  

Among cities, Houston ranks No.  
16 in the country. It drew about 5 
percent more overseas visitors in 
2010 than in the previous year.  

The report indicates that about 
428,000 foreign tourists- about 2 
percent of the total for the U.S. as 
a whole-visited Houston last year.  

Dallas, which entertained about 
285,000 foreign guests, was the only 
other Texas city to crack the Top 20, 
tying for No. 18 with Tampa, Fla.  

New York, Los Angeles, Miami, 
Orlando, San Francisco and Las 
Vegas were tops on the list.  

RAVEL+Leisure magazine ex

plores America's Coolest City 
Parks and finds, among them, 

Houston's Discovery Green Park, 
which it describes as a parking lot
to-paradise transformation that
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Discovery Green's Gateway Fountain is popular with children who welcome

would make singer-songwriter Joni 
Mitchell proud.  

The magazine looked for parks 
that-whether the draw is a big-name 
concert or a genteel garden party 
serving mint juleps-are "proving 
they're worth a trip across town
and even across the country." 

Of Discovery Green, the maga
zine explains that "concrete parking 
lots were torn up to make way for 
this 12-acre downtown paradise of 
lawns, a man-made lake, and cool 
features like 14-foot-high arcing wa
ter jets." It adds, "Dog jumping and 
other wacky competitions, free class
es and fine dining at James Beard 
award-winning chef Robert Del 
Grande's restaurants have helped 
lure some 3 million visitors since 
the opening in 2008." 

The park has hosted more than 
800 events including foam parties for 
kids and performances by Kings of 
Leon and Kenny Chesney.  

"It's a place where people can kick 
back and relax," says Guy Hagstette, 
the founding president of Discovery 
Green, who recalls seeing a group of 
women coming from the nearby con
vention center dancing- "convention 
badges, tote bags and all"-at one of 
the earliest park concerts.  

Hagstette says the park has at
tracted more than $500 million in de
velopment to revitalize downtown.  

Other parks included Governor's 
Island Park in New York City and 
Grant Park in Chicago.

RAVEL+Leisure magazine 
tagged San Antonio's River 
Walk as one of America's Most 

Beautiful Landmarks.  
This four-mile path along the San 

Antonio River, which started off as 
a WPA flood-control project in the 
1930s, now draws more than 5 million 
visitors each year "to enjoy the caf6s, 
hotels and shops along the cypress
lined river." The river is home to 
yellow-crowned night herons, barred 
owls and red-eared slider turtles.  

N U R 

ERICA LOZANO joins the Corpus 
Christi Convention & Visitors Bu
reau as the Senior Sales Manager.  
Lozano, with a strong background in 
corporate business and the hotel in
dustry sales, will work mainly with 
SMERF (social/sports/military/educa
tion/religious/fraternal groups) markets.  

Lozano says, "We have a beauti
ful city to market, a wonderful sales 
team in place with diverse experi
ence, creativity and techniques to 
showcase the city and bring in new 
business. My primary focus is to as
sist in targeting a broad spectrum of 
convention business and focusing on 

prospects that fit well with enhanc
ing the economic development and 
the CVB's mission statement, to 
drive more overnight visitors to 
Corpus Christi." 

IN CONJUNCTION with National
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the chance to cool off and have fun.  

Travel & Tourism Month (May 7-15), 
the McKinney Convention & Visi
tors Bureau held a contest to name 
McKinney's top Hospitality Hero.  
That award went to Christina Dege
lia, the special events and catering 
manager at TPC Craig Ranch. Dege
lia received a gift basket and a 
framed certificate.  

"Texas hospitality is at the fore
front of our thinking at the McKin
ney Convention & Visitors Bureau, 
especially during National Travel & 
Tourism Week," says MCVB Execu
tive Director Diann Bayes. "What 
better way to celebrate travel and 
tourism in our city than to recognize 
those in hospitality who work with 
the public-both visitors and resi
dents-every day?" 

The MCVB promoted the contest 
via a press release in the local media 
as well as social media (Facebook 
and Twitter) during National Travel 
& Tourism Week.  

"The MCVB commends all these 
people for being recognized by their 
customers for providing top-notch 
customer service and hospitality," 
Bayes says.  

KATIE SANG joined the Midland 
Convention and Visitors Bureau 
team in March as the Sports Sales 
Manager. She has more than five 
years of experience in the hotel hos
pitality business at the W Hotel in 
Dallas, with two years as the market
ing manager.
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Dial toll-free (800) 452-9292 for travel assistance from 

TxDOT's Texas Travel Information Centers 

(8 a.m.-6 p.m. daily, Central Time) 

www.traveltex.com . www.texashighways.com 

www.txdot.gov * www.dontmesswithtexas.org
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What town is known as home of the 

One-Arm Dove Hunt? 
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VISITOR NUMBERS as of May 31, 2011 
Month Percent Year-to-Date Percent 

TRAVEL CENTER Visitors Variation* Visitors Variation* 

AMARILLO 9,011 -5.35 34,041 +0.48 

ANTHONY 5,453 -36.11 27,852 -31.70 

CAPITOL 6,266 -17.44 32,802 -8.58 

DENISON 26,172 -8.18 127,689 +8.71 

GAINESVILLE 22,285 -20.95 91,899 -23.91 

LANGTRY 3,664 -31.18 23,670 -18.87 

LAREDO 5,612 -26.58 31,532 -31.06 

ORANGE 37,223 +7.47 171,621 +9.14 

TEXARKANA 8,618 -69.52 36,005 -67.74 

VALLEY 7,028 -22.06 77,068 -12.08 

WASKOM 34,114 -5.63 125,523 -20.11 

WICHITA FALLS 16,156 +22.67 62,985 +16.12 

CENTER TOTALS 181,602 -16.14 842,687 -15.01 

*Compared to last year


